DATE: 10 May 2023

SUBJECT: DHS_ Budget Vote 2023 campaign
PROJECT JOB NO: 15_2_15_86

DECLARATION OF IMPARTIALITY, CONFIDENTIALITY AND

FINANCIAL INTEREST

|, the undersigned:

e have no financial interest in any o

f the below recommended suppliers

e did not purposefully favour or prejudice anybody during the selection of the

recommended suppliers

o am not aware of any relationship (family, friend, other) between the

bidder and myself

o Except that | recognize the names of the recommended suppiiers as
as we conduct business regularly with them when implementing

campaigns

¢ The following companies are recommended for this campaign :

Arena Holdings

—1

2 | BEMAS

Media24

' Fortune Bologo

CSA: Media Buying

Refilwe Letsoalo

CSA: Media Buying

Ace Mlisa

CSA: Media Buying

Neli Shuping

CSA

Comment:
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INTERNAL MEMO

DATE: 10 May 2023 File NR: 15_2 15 86
TO: ADG: Michael Currin FROM: D : Media Buying
_ , -Ace Mlisa-
CLIENT: Department of Human| CONTACT: Dineo Mamabolo
Settlements 082 429 2250

SUBJECT: Budget Vote 2023 campaign
PROJECT NUMBER: 15_2_15_86

1. PURPOSE - | e

1.1 To seek approval to appoint Arena Holdings, Brand Edge Media Advertising Services
(BEMAS), and MediaZ24 for the placement of Department of Human Settlements
Budget Vote 2023 campaign according to Supply Chain Management delegation 4.1
as per SCM instruction no.03 of 2021/22. o ’

2. BACKGROUND

2.1 The Departmenf of Human Settlements will on the 12" of May 2023 table the
2023/2024 Budget Vote. This years Budget Vote provides an opportunity to reflect on
the work the department has done over the medium term and in the previous years
to change the lives of the people for the befter and provide an opportunity to paint a
picture of how the department has performed over the recent years. The DHS also
wants to outline the assistance provided in Gauteng, KwaZulu Natal, and Eastern
Cape after they were affected by devastating flood disasters.

2.2 It is against the above background that the DHS has requested the GCIS Media
Buying to assist with the media placement of this campaign.

TR U,
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SUBJECT: DHS Budget Vote 2023 campaign
PROJECT NUMBER: 15_02_15_86

3. CAMPAIGN OBJECTIVES

3.1 To highlight that government remains committed to providing decent and affordable
housing.

3.2 To raise awareness about housing programmes such as First Home Finance, social
housing and rapid land release.

3.3 To re-inforce key focus areas from the Budget Vote and recent policy changes.

3.4 To celebrate highlight achievements for 2022/2023 and the assistance provided to
provinces affected by devastating flood disasters.

TARGET AUDIENCE v .

41 GSM 1- 5. Rooted Realist, City Seekers, Safely Suburban, Metro Mobiles and
Cosmopolitan Capital.

4.2 Primary focus: National. Secondary focus: Gauteng, Kwa Zulu Natal, and Eastern
Cape.

5. CAMPAIGN PERIOD
51 16 —19 May 2023.

6. RECOMMENDATIONS

6.1 Media Buying recommends the use of print' newspapers with a readership of
18 205 OOb./Print is effective in disseminating long format content and will allow the
client to provide in-depth details about the Budget Vote and Human Setllements
achievemSDtS. e &/w"”"

6.2 Out of Home, TV, Radio, and Digital are not recommended as they are not relevant
for this campaign. Print newspapers is therefore recommended based on relevance
as per the approved Media Buying SOP’s.

To seek approval to appoint Arena Holdings, BEMAS, and Media24 for the placement of Department of Human Settlements Budget
Vote 2023 campaign according to Supply Chain Management delegation 4.1 as per SCM instruction no.03 of 2021722
.2



SUBJECT: DHS Budget Vote 2023 campaign
PROJECT NUMBER: 15_02_15_86

e

6.3 Delegation 4.1 acquisition of Print (Threshold R3 million). Campaign total
R668 391.00 including VAT.
6.3.1 In order to reach the target audience and deliver on the campaign objectives, Media
Buying recommends the use of Daily $in (Media24), Sowefan, DailVE)ispatch, The
PR — __‘_.-»“"‘ [ e
Herald (Arena Holdings), The Star, Pretoria News, Isolezwe, and The Mercury
(BEMAS).

6.3.2 The primary target audie(;ge,will be covered by recommended national newspapers
Daily Sun (2 974 000 readers) and Sowetan (629 000 readers). These publications
have the highest readership nationally and will be effective for this campaign.

6.3.3 The secondary target audience will be covered by the following publications:

Teade o),
e  Gauteng — The Star E(JZiQL 000-readers) and Pretoria News (92 6 ).
. KwaZulu Natal - Isolezwe (1 122 000 readers) and The Mercury (133 000
readers). - : .
e
. Eastern Cape — Daily Disptch (172 000) and The Herald (117 000).

NOT RECOMMENDED PUBLICATIONS

6.3.4 S(Sn,/Déi‘!}T/'oi‘é{;wd Die Bu?fgg; are not recommended as they are Western cApe
reginal publications. Western Cape is not part of the secondary target audience,
however this province will be covered by the recommended national publications.

6.3.5 The Citizé'ﬁféeelﬂnd Busineéé—-ﬁ;; are national publications, however they are
not recommended as they have a lower reach than the recommended national
publications.

6.3.6 Daily News is a KZN regional publication with a lower readership than the KZN
recommended publications.

6.3.7 All other daily publications not mentioned above are not recommended as they
has a lower readership than the recommended publications. ¢~
Source: PAMS 2019 survey.

. To seek approval to appoint Arena Holdings, BEMAS, angd Media24 for theplacément of Departiment of Human Settlements Budget
o Vote 2023 campaign according to Supply Chain Management delegation 4.1 as'per SCM instruction no.03 of 2021/22
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SUBJECT: DHS Budget Vote 2023 campaign
PROJECT NUMBER: 15_02_15 86

FINANCIAL IMPLICATIONS
7.1 The DHS has deposited funds to the GCIS Suspense account for the

oW,

Arena R 273378,00 | R 25 136,46 9% R 24824154 J
Holdings

BEMAS R 30322616 | R 45 483,93 15% R 25774223 |V
Media24 R 17652960 | R 14 122,37 8% R 16240723 |V
Total ' \/
Campaign © 753133,76 84.742,76 668 391,00

Fortune Bologo

Junior Media Planner: Media Buying
Date: 1(7/ 05/ 2022

Refilwe Letsoalo

Deputy Director: Media Buying
Date; A0 3— OS5 10

T B
@COMMEN@

Sinombulelo Mlisa

D: Media Buyjing
Date: (& Lgr/mg

RECOMMENDED / NOT=RETONNERE

To seek approval to appoint Arena Holdings, BEMAS, and MediaZ24 for the placement of Department of Human Settlements Budget
Vote 2023 campaign according to Supply Chain Management delegation 4.1 as per SCM instruction no.03 0f 2021/22
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SUBIECT: DHS Budget Vote 2023 campalgn
PROJECT NUMBER: 15_02_15 86

N Porinalps

Neli Shuping  Nicolette Prinsloo
CD: CSA

Date: 11 /05 /2023
RECOMMENDED / NeRESSMMENDED

{

Regomoditswe Mavimbela
DDG: CP&D
‘Date \ J o
@TDE} NOT RECOMMENDED |
ﬁu& chozsen é{h&:?’f&dag ey "f{:‘ﬂ’ ?{(

audieics of (Colg Seelvrs ﬂﬂl‘(rﬂ-\/ - = )’ '
K,z,/u C(M"/' o (afe. anef Neghorad, %’c lreri]

/{;/ e A cnel medd z_’iw 107 ﬁm—q”(,»/ Celefe. .

. fMI ey ,bmmn("@.@, e & m{,{ e

MEa®) 7%0

Geobis: 5 “fhe. lurebofrre Y4 W%ﬂ- )
0:00 e : 76 QJf?um M %%ﬁﬁ% L/f b
Date: /Q/EF;&):&Q onmunety mef»}//o} crf

RECOMMENDE__/I NOT RECOMMENDED

i e b

7

Michael Currin

ADG

Date:

APPROVED / NOT APPROVED

To seek approval to appoint Arena Holdings, BEMAS, and Media24 for the plucement of Depariment of Human Settlements Budget
Vote 2023 campaign according to Supply Chain Management delegation 4.1 as per SCM instruction no.03 of 2021/22
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SUBJIECT: BMS Budget Vote 2023 campalgn
PROJECT NUMBER: 15_02_15_86

A Phsiraloo

Neli Shuping  Nicolette Prinsloo
CD: CBA

Dater 11 /05 /2023
RECOMMENDE{) I N B i e

Regomoditswe Mavimbela
DDG: CP&D
ate: 11| 5| T

. "
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et
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Michael Currin

ADG .
. Date: 3 5)3\ i
&fTPROVE I NOT APPROVED

Ta seele approval te appoint Arena Holdings, BEMAS, and Media24 for the placement of Department; of Humean Settlements Budget
Vote 2023 campalgn aceording b Supply Chafi Management delegation 4.1 as per SCM instruction no.03 of 2021/22
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Ms Nicolette Prinslioo

Director: Marketing and Distribution
GCIS

PRETORIA

Dear Ms Prinsloo

APPCINTMENT A8 ACTING CHIEF DIRECTOR: COMMUNICATION SERVICE
AGENCY (CSA) :

In terms of section 32 of the Public Service Act 1994, (Act 103 of 1824), you
are hereby appointed as an Acting Chief Director: Communication Service
Agency on the 111 and 12t May 2023,

In executing this role, you will be expected to manage and lead the
Chief Directorate and, amang other things, authorise all payments in relation
to the Chief Directorate,

May ] take this opportunity to thank you In advance and wish you all the

best.
Yours sinceraly, -

Ao ¥ - m .
“l Vgl S
NELI SHUPING REGOMODITSWE MAVIMBELA
CD:CSA e DDG: CP&D,
D.t\TE:f(j)/fU:f?;w /m@ag DATE: fof < /)»;__-3

I /7’ 54 j ”‘k ﬁ i j’«‘* 9 , heraby accept the above appointment
and will cargzc all duties assighed to me to the best of my ability.

o

NICOLETTE PRINSLOO
DIRECTOR: MARKETING AND DISTRIBUTION

oRTE: 1S 2013

Rogedngskombamnlkenlo » Digokaltana tan Mmuse « Billhaiotonno ta Puss » Dilgokaganyo ta Mawds « Bzokudwiranz kikabylumen -
Exzosibelokyano JukaRhuliments » Talushumana Tahukenands « zokyThintana ks bulimsnde « Vitanganis bys Miume  iwloelddzant ha Muvimse




Report
Report Date : 5/10/2023

File Name : DHS _Budget Vote 2023 . ES19AB.pry Version : 7.22.84.10
Table ; All Respondents

On The Go-OOH ~ Monthly Audience(000) 40,631

Reach Resps 25,203
%Col 99.8 ‘Dk
%Row 100.0
Index 100
Viewing ~ Monthly Reach Audience{000) 39,156
Resps 24,329
%Col 96.2 [y
%Row 100.0
Index 100
Listening ~ Monthly Reach Audience(000) 36,741
Resps 22,800
%Col 90.2 M
%Row 100.0
Index 100
Digital ~ Monthly Reach Audience(000) 27,382
Resps 17,638
%Col sex 6731,
%Row 10000 [N §
Index 100
Reading - Newspapers ~ Monthly | Audience{000) 18,205
Reach Resps 11,124
%Col 447
%Row 100.0
Index 100
Reading - Magazines ~ Monthly | Audience{000) 10,832
Reach Resps 6,787
%Col 26.6
%Row 100.0
Index 100
Cinema ~ Monthly Reach Audience(000) 1,784
Resps 1,083
%Col 4.4
%Row 100.0
Index 100
4 T % t foed
Units : 1000

Source ‘Establishment Survey 2019 AB (Jan-Dec 2019)
Weight : Individual Weight

f‘?‘tf‘ " "Dala Solrees: iy i ‘*“S‘me ::;7‘ 9, o e -
' ES19AB; Establishmeni Survey 2018 AE (Jan-Dec 201%) [ B

@ Talmar Information Sarvlees Corp. Page : 1



Report Date : 5/10/2023

File Name : DHS _Budget Vote 2023.PAMS191.pry

Table ; All Respondents

Report

Version : 7.22.84.10

Dally Sun ~ AIR - Paper Audience({000) 2,974 v
Newspaper Dailies {Mon-Fri) Resps 926 \/
%Col 7.0
%Row 100.0| -
Index 100
Isolezwe ~ AIR - Paper Audience(000) 1,122 ho”
Newspaper Dailies (Mon-Fri) Resps 294 ‘/
%Col 2.7
%Row 100.0
Index 100
Sowetan ~ AIR - Paper Audience(000) 629 1
Newspaper Dailies {Mon-Fri) Resps 173 \/
%Col 15|
%Raw 100.0
Index 100
Son ~ AIR - Paper Newspaper Audience(000) 624
Dailies {(Mon-Fri) Resps 233 t?(
S %Col 1.5
%Row 100.0
Index 100
Daily Voice ~ AIR - Paper Audience(000) 344 [F
| Newspaper Dailies (Mon-Fri) Resps 118 5(
%Col 0.8
%Row 100.0
Index 100
The Citizen ~ AIR - Paper Audience{000) 276 1
Newspaper Dailies (Mon-Fri) Resps 129 K
%Col 0.7
%Row 100.0
Index 100
The Star ~ AIR - Paper Audience(000) 249 »V
Newspaper Dailies (Mon-Fri) Resps 105
%Col 06|,
%Row 100.0
Index 100
Beeld ~ AIR - Paper Newspaper | Audience(000) 213
Dailies (Mon-Fri) Resps 113 w/\
%Col 0.5
%Row 100.0
Index 100

Units ; 1000
Source :.PAMS191 PAMS 2018

Weight : Personal Weights
Data Sources;
PAMS191; PAMS191 FAMS 2019 :

@ Telmer Infermation Services Gorp.

Page : 1



Report Date ; 5/10/2023

File Name : DHS _Budget Vote 2023.PAMS191.pry

Table : Al Respondents

Report

Version : 7.22.84.10

Daily Dispatch ~ AIR - Paper

Audience(000)

172 o
Newspaper Dailies (Mon-Fri) Resps 130 \/
%Col 041"
%Row 100.0
Index 100
Die Burger (Wes Kaap) ~ AlR - Audience(000) **152 T
Paper Newspaper Dailies Resps 50 | '
{(Mon-Fri) “%Col 0.4
%Row 100.0
Index 100
The Mercury ~ AIR - Paper Audience(000) 133 M
Newspaper Dailies (Mon-Fri) Resps 114 V
%Col 0.3
%Row 100.0 | &
Index 100
Business Day ~ AIR - Paper Audience(000) *120
Newspaper Dailies (Mon-Fri) Resps 54 R
%Col 0.3
%Row 100.0
Index 100
The Herald ~ AIR - Paper Audience(000) 117 ‘-{/
Newspaper Dailies (Mon-Fri) Resps 127
- %Col . 03] °
Y%Row 100.0
Index 100
Daily News ~ AIR - Paper Audience(000) *107 T‘
Newspaper Dailies (Mon-Fri) Resps 82 )<
%Col 0.3
“%Row 100.0
Index 100
Pretotia News ~ AIR - Paper Audience(000) *4GD v’.\/
Newspaper Dailies (Mon-Fri) Resps 38|
%Col 0.2 ’
%Row 100.0
Index 100
DFA ~ AIR - Paper Newspaper Audience(000) g2
Dallies (Mon-Fr} Resps 50
%Col 0.2
%Row 100.0
Index 100
Cape Times ~ AIR - Paper Audience({000) **81
Newspaper Dalilies (Mon-Fri} Resps 50
%Col 0.2
%Row 100.0
Index 100

Units : 1000
Source :PAMS191 PAMS 2018

Weight : Personal Weights 1z
Data Sources: e
PAMB191; PAMB191 PANS 2018 : AL T

@ Telmar Infermation Services Corp.

Page: 2



Report Date : 5/10/2023

File Name : PHS _Budget Vote 2023.PAMS191.pry

Table ; All Respondents

Version : 7.22.84.10

The Witness ~ AIR - Paper

Audience(000)

Newspaper Dailies {Mon-Fri) Resps 54
%Col 0.2
“%Row 100.0
Index 100
Volksblad ~ AIR - Paper Audience(000) =75
Newspaper Dailies (Mon-Fri) Resps 47
%Col 0.2
%Row 100.0
Index 100
Cape Argus ~ AIR - Paper Audience(000} 61
Newspaper Dailies (Mon-Fri) Resps 44
%Col 0.1
%Row 100.0
Index 100

Units : 1000
Source :PAMS191 PAMS 2019

Weight : Personal Weights
Data Sources: .
PAMS181; PAMS191 PAMS 2049 ud. o

© Telmar Infermation Services Corp.

iz, N e
Page : 3



o o anmsn Name: Department of Human Setilements
“ﬂmawmmm:" DHS Budget Vote 2023
_ {Date: 2023/05/02
o ‘Media Planner: Fortune Bologo
e s ormatian Sysine Job Number: 15_2_15_86
L ..t;_..;a.si:.,iiﬂnbmmwmw _um:mo gm.:mwnmo

Total ﬁ.cmm —,5_ AT - iV Added Value Amount _u_»an%e_: x.:». .

Arena Holdings R 237 720,00 . 700%]  R1664040  R221079.60

Brand Edge Madia ] R270006,18] 13,00%] . R35100.81 R 234 905,37
, Advertising Services _ i I R I

Media24 " RawsdAm|  &00%  R16 Ss mm | R 184 Nﬂm 68

Total Saving

: Yotal Inc VAT R 736 304,3 \/
| T | | R 67 765,53

Approval: ¥
Name: _
~ Designation: (€%

Date: e

Tel: _ MM»&E

.,4 ny__mﬁ EO.ﬁLWI,O
.,bcw,swxx par TTR T

e e e ——

_ mmﬂnm




Please :ommﬁw this schedule is not approved, signed and submitted within 7 working days of receiving it the quote will no longer be

valid. GCIS wiZ not confirm any bookings without receipt of funds from the client department. Delays in signing the schedule and
transfer of funds will lead to a delay in the start of the campaign.

Once Funds ore received it will take GCIS at least 5 working days to be able to confirm bookings depending on the magnitude and
complexity of the campaign. For campaigns that include Out of Home or campuaigns that have to be submitted to the Bid
Adjudication Committee because the threshold is exceeded the timelines will be longer.

Also note that spots reflected on this quote are subject to availability at the time of booking.

A



; Tgovernment.
communications

Client Name:
Campaign:
Media Type:

Department of Human Settlemsnis

DHS Budget Vote 2023

Print

wﬁaa_n?u x,_:.ﬁ. - Add x:n ‘m..o:: ?Z Discount w::::: fsc::_ E.ﬁ.mEnE From
i (D00 _rd_ Excl VAT , -
Daily Sun X ) R16 om&.mu. 12023/05/15 -
- ” L o ye4200; o} 1} 1 200304, oo i .. 12023/05/18
{solezwe ,Eastern Cape 766 R 29| X 8 11 R50650,08{13% R 6 584,51 R 44 065,5712023/05/15 -
. p .24 | |2023/05/18
Sowetan National 5841 R} 39 X~ 8l " RI™% | = R960%60] R127 méhoTomw\cm:m_. ‘
. _ | 440,00 , , 137.280,00] . 12023/05/19
The Ster Gauteng 203} Rl 271 x| 10 R 113% R16762,71] R 112 181,19]2023/05/15 -
_ {47757 1 _ . 1289043,90] | 12023/05/19
Daily Dispatch Eastern Cape | 147 R 271 X 10 R 46 980,00}7% R3288,60] R 43691,40{2023/05/15 -
| 174,00 . _ 2023105119
The Mercury . Kwazulu Natal 139 R 27 X 10 ‘R 52 836,30[13% R6868,72] R 45 967,58/{2023/05/15 -
_ | 195,69 2023/05/19
Herald . Eastern Cape 120 Ri 271 X 10 R 53 460,00{7% R3 Em_mo R 49 717.80§2023/05/15 -
» 198,00 1 ) .. |2023/05/19
Pretoria News ~ {Gauteng 66 Rl 27y X | 10 'R 37 575,90113% R4 884, 87| R3269103 2023/05/15 -
_ _ 2023/05/18

Approval:
Name

Designation .

w»nm
Tel:

72 oy i L

. Tetal Saving

R 67 765,53

R 736 304,35




BAS DATE: 05/05/2023

2000% NAT: HUMAN SETTLEMENTS TIME: 1B:12:332
REGOTRY PAYMENT STUB PAGE 2
CONTACT PERSON : JACOB RAMONYAI CONTACT TEL RO : 0124449262
TNSTALLATION DESCRIPTION: NAT: HUMAN SETTLEMENTS DISBURSEMENT NO: 001128002
LOCATION DESCRIPTION : NAT: HUMAN SETTLEMENTS ACTION DATE @ 10/05/2023
PAYEE NAME : GOVMENT COMM & TNFO SYS MAIN BAHK NAME  : STANDARD BANK OF SOUTH AFRICA
PAYMENT ADDRESS: PRIVATE BAG X 745 BANK BRANCH ; PRETORIA
PRETORIA ACCOUNT TYPE; GURRENT
ACCOUNT NG wawwegog2
DoUL
SOURCE DOC PURCHASE QRDER PAYMENT  FUNCTIONAL
" NUMBER HUMBER NUMBER AREA USER AMOUNT
00140 NOT APPLIC 002437599 AP MARDISA 736,304.35

TOTAL 736,304,365

BREAKING NEW GROUND IN HOUSINGEREAKING NEW GROUND IN HOUSING iv”””,ffff
¥24% END OF REPORT RPOOTRS wxnw

- . ; o - ; . e R MRS R it e s L e e
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Metro Mobiles

6.1 Million People
{11% of SA adult population)

Rooted Realists

27.8 Million People
{48% of SA adult popuiation)

Metro Mobiles are interested in keeping
"a particular lifestyle, They are the
_o.o_noc.ﬂ for ways to improve their lives,
be it financial aid to start a business or
upskilling themselves. These peopie see
themselves as inspirational, role models
and influencers. They are concerned
about drugs, unemployiment,
corruption, crime, the economy and
basic service n_m_m<m-.<.

They are mostly unemployed, with low
education levels. Some try to remain
positive and acknowledge that they
have come a lang way. However, their
optimism is challenged by difficult
financial circumstances and most rely
on government grants. They long for
financial independence, permanent
employment and improved living
conditions.

Live:.

._..._m<_<m_=imz.om_.mmm m:a Bm_:_< _=.
formal dweflings: . : :
Gauteng Aﬁxr..smmﬂmq: ,nmum ﬁmwa m:n_ .

KZN (19%)..

18—34 year olds 31%, 22% ..&,..m between
3549 yrsold-and 21%are 50 yrs+.
_"mz,.mumm. mpw@.am_mm amx

Black 54%, N_.&ho_o:_‘mn <<=;m wam

Gender:

Race:

Home

Enalish 34%, Afrikaans 25%, Tsizula 20%.
Language: Dl e

43% cornpleted high school; 22% didnot. |
nOBﬁ_m.nm.:_ms.mn:.oo_ m_._n_.pﬁm no_._.__u_m»mn...
' higher education.. ... ]
27% employed full time; 13% wm_?

employed dnd:26% uriémployed.

Middle income'- 35% (R138'821~R237"
mmwv. m_....wm nxqu mwn mﬂm mo: .

Education:




