DATE: 12 May 2023
Campaign Name: Transport Budget Vote
Job Number: 15_2 40 52

DECLARATION OF IMPARTIALITY, CONFIDENTIALITY AND
FINANCIAL INTEREST

I, the undersigned:

have no financial interest in any of the below recommended suppliers

will not purposefully févour or prejudice anybody during the selection of the
recommended suppliers

am not aware of any relationship (family, friend, other) between the
bidder and myself

Except that | recognize the names of the recommended suppliers as
we conduct business regularly with them when implementing
campaigns

The following companies are recommended for this campaign :

SABC

2 Dstv Media Sales

“NAME
Lucas Makhubela CSA YA
Phineas Phelelo CSA | G2 y:
Ace Mlisa CSA ’ o)
Nicolette Prinsloo CSA

CiUsers\ucas\Documents\Media Buying\Campaigns\MEDIA BUYING DECLARATION OF
INTEREST.doc :
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Daparimant:
Government Communication and information System
REPUBLIC OF SOUTH AFRICA K .
Private Bag X745, Pretorla 0001, Tshedimosetso House, enr Frances Baard and Festival streets, HATFIELL, Pretoria 0028 -
Tel; (+27 12) 473-0000A Fax: (+27 12} 473 0693 Website: www.gels.gov.za. Cocrdinates: 25.746096 28,232331 —
INTERNAL MEMO O Z 2» / ,2/023 / ZO 87[/
DATE: 12 May 2023 File NR: 15_2_ 40’ 52
TO: Acting Director General FROM: L Makhubela ASD:
Media Buying
S Mlisa D: Media
Buying
CLIENT: Department of Transport CONTACT: Sam Monareng

SUBJECT: Transport Budget Vote [
PROJECT JOB NUMBER: 15_2 40 52 Ll '

1. PURPOSE
v’

1.1 To seek approval to appoint Dstv Media Sales and SABC for the placement of the
Transport Budget Vote according to Supply Chain Management Delegation
requirements (4.3) and (4.4) in line with National Treasury instruction note no 3 of

- 2021/22. ‘ ' '

2. BACKGROUND

2.1 On 22 February 2023, the Minister of Finance, Mr Enoch Godongwana, presented the
budget speech to Parliament and the entire country, with emphasis on infrastructure
development and job creation for a number of departments including the National
Department of Transport.

2.2 In view of this, it becomes imperative that the Minister of Transport also outlines the
budget of her department in order to enhance service delivery. Amongst others, she
will also highlight progress, challenges, solutions and short/medium-term strategic
implementation plans with regard to Transport related infrastructure and other related
services.

2.3 The event is scheduled to take place in Cape Town on Wednesday, 17 May 2023 at
15h00 at the Good Hope Chamber. Every year, the Department of Transport embarks
on an Easter Road Safety awareness and educational campaign to educate road

To seek approval to appoint SABC and Dstv Media Sales for the placement of the
~ Transport Budget Vote



SUBJECT: Transport Budget Vote
PROJECT JOB NUMBER: 15_2_40_52

3.

CAMPAIGN OBJECTIVES

3.1 Create awareness about the department’s programmes for 2023-24

4,

4.1
4.2

5.1

6.1

6.2

6.2.1

6.2.2

6.2.3

TARGET MARKET

GSM1-5 S
Rooted Realists, City Seekers, Safely Suburban, Metro Mobiles and Cosmopolitan
Capital as per the attached Government Segmentation Model.

CAMPAIGN PERIOD

17 — 18 May 2023 v

RECOMMENDATIONS Y

Media Buying reco,&mends the use of Radio with 36 741 000 listenership and
TV with 39 156 000 viewers for this campaign. Radio and TV are ideal platforms
for the client’s budget vote because they will provide the client with an
opportunity to engage and interact with the audience during the two day event.
Qutdoor Media has the highest audience reach than any other media type

~-however; it is nof recommended because it is not relevant to a campaign of a
paig

shorter period. Outdoor Media i is ideal for campaigns of at least 1 month. Radio
and TV are recommended based on reach and relevance as per the approved
Media Buying Standard Operating Procedure (SOP). Source: Establishment
Survey Branded 201B AB (Jan — Dec 2019}

-
DELEGATION (4.3) ACQUISITION OF RADIO (THRESHOLD R3 000 000.000)
CAMPAIGN TOTAL R276 000.00 ~"

Radio is recommended because it is an interactive, intrusive and mobile medium with
an ability to reach audiences anywhere at any time and can be accessed through
various devices.

For the purpose of this campaign, it should be noted that the campaign will be
delivered in the form of an Qutside Broadcast (OB). Media buying recommends the
use of a 24 hour talk radio station (SAFM)™The client's event is more of a current

. affairs and therefore should be aligned to a talk format radio station that can

accommodate current affairs events at any specific time.

SAFI\)T(GABC) is an English national radio station with a total listenership of 548 %0
and will help drive the client’s campa:gn objectives to a national audience. The client’s

event will broadcast live on fadio and discussion points shared with the rest of the
listeners. The use of Outside Broadcasts assist in taking the brand to the consumer.

2

To seek approval to appoint SABC-and Dstv Med:a Sales for the placement of the &7
- Transport Budget Vote



SUBJECT: Transport Budget Vote
PROJECT JOB NUMBER: 15_2_40_52

Outside Broadcast generate excitement and enthusiasm amongst listeners. They
offer the brand and the client an opportunity to interact, be experienced and thus
understood by the listeners.,

6.2.4 The following radio stations are not recommended for various reasons provided
below. VS J 5 " v - e
e Ukhozi FM, Umhlobp Wenene FM, Lesedi FM, Motsweding FM, Thobela FM, S

Munghana Lonend FM, Ligwalagwald FM, Phalaphald FM and lkwekivezi FM
are African Language Stations broadcasting in vernacular languages and the
programme of the day will be delivered in English, thus these stations are not
recommended as they are not in line with the campaign objectives and
medium useg. w s

¢ Metro*FM,” Radio 2000 and 5FM and national radio stations with an
entertainment and lifestyle format and therefore not recommended because
for the purpose of this campaign the focus is on current affairs which can only
be accommo 3teq¢;hgc?@h 24 hour talk radjo. e, s 1Dy WS ]

. Gatfa i FM, Jacarandd FM, FﬁSt Coast l{a,dlo, KFM, 947, YFM, Heart FM,
702, Good Hope FM and Kaya FM are all regional radio stations which cannot
be recommended because they will not be able to provide the client with
natbioryl reach.

o 'RSG'is an Afrikaans radio station which cannot be recommended for this
campaign because it will not provide a national reach.

e The rest of the stations a@:ot recommended as they have a lower audience
than the selected station.”Source: BRC RAMS (February 2022 — January
2023).

6.2.5 [t should be noted that the use of a national English radio station is to ensure that
everyone is accommodated and follows the proceedings of the event especially since
English is a universal language presumed to be understood by everyone. The Radio
Unit will submit a separate memo for community radio.

8"
6.3 DELEGATION (4.4) ACQUISITION COMMERCIAL TV SPACE (THRESHOLD R5
000 000.000) CAMPAIGN TOTAL R 408 545,55

6.3.1 TV is an intrusive medium that is able to create brand impact to the wider audience.
it also has the ability to convey the client's message with sight, sound and motion.
The medium reaches a large part of the audience during prime time programming. At
least 96% of adult population is exposed to the TV medium especially during
primetime programming.

6.3.2 For the purpose of this year's budget vote; the client indicated that they will host a
round-table discussion on 18 May 2023 which is the day after their budget vote. For
-the purpose of the round-table and ensure alignment to the client’s programme of the
day; a news channel is recommended, theréfore Media Buying recommends the use
of a 24 hour news channel that will provide live transmission of the discussions to the

3
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SUBJECT: Transport Budget Vote
PROJECT JOB NUMBER: 15_2_40_52

6.3.3

6.3.4

v
viewers at home. The recommended 24 hour news channel is Newsroom Afrika (Dstv

Media Sales) with a total viewership of 22 136 000. +”

It should be noted that Media Buying sourced quotations to three 24 hour news
channels which are SABC News, eNCA and Newsroom Afrika. SABC indicated that
they do not support round-table discussion that are not initiated by them (SABC) and
eNCA indicated that the duration (3 hours) of the round'/;able discussion is very long
and it cannot be accommodated by the station (eNCA) and as a result Media Buying
can only procure the services of Newsroom Afrika.

s
SABC 1, 2, 3 and €TV have more viewers than the Newsroom Afrika however these

TV stations are not 24 vr news channels and therefore not aligned to the client's
programme of the day. All other TV stations have a lower viewership compared
Newsroom Afrika. Source: Telmar TAMS

FINANCIAL IMPLICATIONS -~
The client requested that R 2 087 720,29 be moved from old campaigns to the current

campaign. See aftached CFO letter
The total cost to client for the campaign is R684 545,55 incl. VAT, broken down as
follows:

SABC R 276 000,00 | 0%| R - R 276 000,00
TotalRadio ____|R 27600000} |R - | 276°°=°°‘/
i S | 3 Aok

\ R 44350555 R 34 960,00 | R 408 545,55 l/
Total TV R 443 505,55 R 34 960,00 | R 408 545,55 \/1
Total R 719 505,55 | R 34 960,00 | R 7 684 545,55 \/

e .

Lucas Makhubela
ASD: Media Buying
Date: (&\0{5 , FOLS

e s

Phineas Phelelo

Deputy Director: Media Buying
Date: AV 3 —O5 —~ 2

co ndation in paragraph 6.2.2 and 6.3.2
Supported Npt Supportéd,”

To seek approval to appoint SABC and Dstv Media Sales for the placement of the
Transport Budget Vote
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SUBJECT: Transport Budget Vote
PROJECT JOB NUMBER: 15_2_40_52

e,

AN
=
Sinombulelo Mlisa

Director: Meglia Buyl
Date: {
Recommendation in paragraphﬁ 2 2 and 6.3.2

Recomm??l NAEBeET
\‘_“-_")

Nicolette Prinsloo
Acting Chief Director: CSA

Date: [P/ E}ﬂ?fj’

Recommendation in paragraph 6.2.2 and 6.3.2
Reco ndéd / Not Recommended i

g~
Regomoditswe Mavimbela

~ DDG: CP&D

Date: /L/ g /"Z,?D
. ation in paragraph 6.2.2 and 6.3.2
Recommen“fe / Nvt-R'ecemmeﬁded (olso ate

ShBC ano/ASfV /Ww/fﬂ

Gcobiéa &%ﬁﬂj "pm(,&,( wf)(‘f, éﬁd 6 (/ 7& <
CFO 0 Pofd 545 5;( ond
Date: \5‘04&092) E;T" )

Recommendation in paragraph 6.2.2 and 6.3.2
\RecommendedJI Not Recommended

Michael Currin
Acting DG
Date:

Recommendation in paragraph 6.2.2 and 6.3.2
Approved / Not Approved

v .To seekapproval to appoint SABC and Dstv Media Sales for the placement of the
Transport Budget Vote
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PROJECT JOB NUMBER: 15_2_40_52

Slmmbl.gﬁe!a Miisa
Drector:ﬁMet\a Buying:

pate: 7.\ % /24
Recnmmendaﬂon In _aragra 62 2 and 6,3,2

7,,

Nicolﬁtta Frmsloo -
Aating Chief 7 rector; CSA

Pate: [ ?}ﬂ‘a?

Rgdamoditswe Mavimbela

DDG: CPAD
Date: /"L/ = /
! l’;iemmmengig éan in paragmph 6.2 2 and 6.3.2
* Recommended [ Net-Resemmt
R Ao iy i, el i
Geobisa & fmﬂ/a gd ey y% 7§/ 2 “/4::1
oro o \@%}54—55&’0%%

Date 1<k
Recommendation in paragraph 6.2.2 and 6,3,2
\Recf’ommendad Jl Not Recommended

—~

Mish.aei Currin
Acting DG

Date; \\a\ 5\ I

ecomiendation in paragraph 6.2,2 and 6.3,2

o1

+To seekapproval fo appoint SABC and Dstv Media Sales for the placement of the
Transport Budget Vote
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* transport

Department:
Transport
REPUBLIC OF SOUTH AFRICA

Private Bag % 183, PRETORIA, 0601 Forum Building, 159 Struben Straet, PRETORIA
Tel (012) 309 2000, Fax (012) 328 5926

Eng: Ms W Malope
Tel: (012) 309 3090

Mr Hennle Bekker

The Acting Chlef Financlal Officer

Government Communication and Information System
1035 Corner Frances Bsard and Festival Streets
Hatfield

PRETORIA

LETTER OF PERMISSION TO TRANSFER SURPLUS BUDGET
Dear Mr Bekker,

S/

The National Department of Transport currently has a surplus budget totaling R
2.087,720.29 (Two Million, Eighty-Seven Thousand, Seven Hundred and Twenty and
Twenty-Nine Cents) from the varlous campalgns according to a financial
reconciliation provided by the Government Communication and Information System
(GCIS) on 19 April 2023. Such campaigns are the 2022 Qctober Transporl Manth

and 2023 Easter Road Safety campaigns,

We wish to transfer these funds to cover media buying for the 2023 Budget Vote

media campaign,

This letter serves to grant you permission to shift the surplus funds in the GCIS'
suspense account to cover some of the costs for 2023 Budget Vote media carpaign.

Your support in this regard would be appreciated.

Yours sincerely

wwff/ )

Mr D.M Matlala
Chief Financial Officer
National Depariment of Transport

DateX 253 %/ o 5/{_.?79
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Report
Report Date ; 5/12/2023

File Name : Transport Budget Vois.ES12AB.pry Version : 7.22.84.10
Table : All Respondents

On The Go-00H ~ Maonthly Audience{000) 40,631
Reach Resps 25203 .
%Col 998 | K,
%Row 100.0
Index 100
Viewing ~ Monthly Reach Audience(000) 39,156
Resps 24,329 /
%Col 96.2
%Row 100.0
Index 100
Listening ~ Monthly Reach Audience{000) 36,741
Resps 22,800 \/
%Col 90.2
%Row 100.0
Index 100
Digital ~ Monthly Reach Audience{000) 27,382
Resps 17,538
%Col 67.3
%Row 100.0
Index 100
Reading - Newspapers ~ Monthly | Audience{000) 18,205
Reach Resps - 11,124
%Col 44.7
Y%Row 100.0
Index 100
Reading - Magazines ~ Monthly | Audience(000) 10,832
Reach Resps 6,787
%Col 26.6
%Row 100.0
Index 100
Cinema ~ Monthly Reach Audience(000) 1,784
Resps 1,083
%Col 4.4
%Row 100.0
Index 100
Units : 1000

Source :Establishment Survey 2019 AB (Jan-Dec 2019)
‘Weight . Individual Weight

Data Sources:;
ES18AB; Establishment Survey 2019 AB (Jan-Dec 2019) :

@ Telmar Informatlon Services Corp. : ) Page: 1



Report Date : 5/12/2023

File Name : Transport Budget Vote.D23

Table : All Respondents

/ﬁ;pon
Pry

Version : 7.22.84.10

Ukhozi FM ~ Radio Stations

Audience(000)

Listened to P7D Total - By Station | Resps 7,121
~§ %Col 18.1
%Row 100.0
Index 100
Metro FM ~ Radio Stations Audience(000) 4,612
Listened to P7D Total - By Station | Resps 4,247
. %Col 10.8
L %Row 100.0
Index 100
Umhlobo Wenene FM ~ Radio Audience(000) 4,219
Stations Listehed to P7D Total - Resps 3,816
By Station %Col - 99
; %Row 100.0
Index 100
Lesedi FM ~ Radio Stations Audiencs(000) 3,611
Listened to P7D Total - By Station | Resps 3,326
%Col 8.5
W | %Row 100.0
Index 100
Motsweding FM ~ Radio Stations | Audlence(000) 3,114
Listened to P7D Total - By Station | Resps 2,830
‘ %Col 7.3
§( %Row 100.0
Index 100
Thobela FM ~ Radio Stations Audience(000) 2,628
Listened ta P7D Total - By Station | Resps 2,440
%Col 6.2
(. Y%Row 100.0
Index 100
Radio 2000 ~ Radio Stations Audience(000) 1,829
Listened to P7D Total - By Station | Resps 1,750
. %Col 4.3
\ %Row 100.0
Index 100
Munghana Lonene FM ~ Radio Audience(000) 1,412
Stations Listened to P7D Total - Resps 1,286
By Station %Col 3.3
(6 %Row 100.0
Index 160

Units ; 1000

Source ;D231 - BRC RAMS February 2022- January 2023

Weight : Population Weight

Data Sources:

D23G; 023¢1 - BRC RAMS February 2022- January 2023 :

& Telmar Informalion Services Corp.

Page: 1



Report
Report Date : 512/2023

File Name : Transport Budget Vote.D23Q1.pry Version : 7.22.84.10
Table : All Respondents

Gagasi FM ~ Radio Stations Audience(000) 1,400

Listened to P7D Total - By Station | Resps 1,282
%GCol 331K

LN %Row 100.0

Index 100

Ligwalagwata FM ~ Radio Audience(000) 1,284

Stations Listened to P70 Totai - Resps 1,181
By Station %Col 3.0 ﬁ

%Row 100.0

A Index 100

Phalaphala FM ~ Radio Stations | Audience(000) 1,239

Listened to P7D Total - By Station | Resps 1,048
%Col 2.9 ML

N %Row 100.0

Index 100

Jacaranda FM ~ Radio Stations | Audience(000) 1,222

Listened to P7D Total - By Station | Resps 901
%Col 2.9 *

2~ | %eRow 100.0

Index 100

RSG / Radiosondergrense ~ Audience(000) 1,210

Radio Stations Listened to P7D Resps 1,143
Total - By Station %Col 2.8

i %Row 100.0

Index 100

East Coast Radio (ECR) ~ Radio | Audience{000) 1,197
Stations Listened to P7D Total - | Resps - 856 | -

By Station %Col 2.8
‘\U( % Row 100.0 X

Index 100

lkwekwezi FM ~ Radio Stations Audience{000) 1,193

Listened to P7D Total - By Staticn | Resps 1,089
¢ %Col 2.8 'K

\ %Row 100.0

[ndex 100

KFM 94.5 ~ Radio Stations Audience{000) 1,106

Listened to P7D Total - By Station | Resps 959
%Col 2.6 BD(

W\ %Row 100.0

Index 100

947 (94.7 Highveid Sterec) ~ Audience(000) 1,095

Radio Stalions Listened to P7D Resps 751
Total - By Station %Col 2.6 R

N %Row 100.0

\ Index 100

Units : 1000

Source :D23Q1 - BRC RAMS February 2022- January 2023
Weight : Population Weight

Data Sources:
D23(1; D23Q% - BRC RAMS February 2022- January 2023 :

@ Telmar Information Services Corp. Page : 2



Report Date : 5/12/2023

File Name : Transport Budget Vote.

Table : All Respondents

Report

D23Q1.pry

LY

5 FM ~ Radio Stations Listened to

Audience{000)

P7D Total - By Station Resps 736
%Col 2.3

X %Row 100.0

Index 100

99.2 YFM ~ Radio Stations Audience{000) 857
Listened tc P7D Total - By Station | Resps 784
%Col 2.0

%Row 100.0

S Index 100

Heart 104,.9FM ~ Radio Stations | Audience(000) 832
Listened to P7D Total - By Station | Resps 732
%Col 2.0

a9 | %Row 100.0

Index 100

702 ~ Radio Stations Listened to | Audience({D00) 700
P7D Total - By Station Resps 566
| %Col 1.6

%Row 100.0

Index 100

Good Hope FiM ~ Radio Stations | Audience(000) 698
Listened to P7D Total - By Station | Resps 588
%Col 1.6

Y| %Row 100.0

Index 100

Kaya FM 25.9 ~ Radio Stations Audience{000) 697
Listened to P7D Total - By Station | Resps 649
%Col 1.6

L% | %Row 100.0

Index 100

SAfm ~ Radio Stations Listened | Aldience(000) 548
to P7D Total - By Station / Resps 523
%Col 1.3

Y%Row 100.0

Index 100

FCapticorn FVI=Radio SGIons | Audiendatoes)— T~ 4951

Listened to P7D Tetal - By Station | Resps 478
%Col 1.2

%Row 100.0

Index 100

Algoa FM ~ Radic Stations Audience(000) 4386
Listened to P7D Total - By Station | Resps 518
: %Cal 1.0

%Row 100.0

Index 100

Units : 1000

Source :D23Q1 - BRC RAMS February 2022- January 2023

Weight : Population Weight

Data Sousces: .

D23Q1; D230 - BRC RAMS February 2022- January 2023 :

@ Telmar Information Services Gorp.

Version : 7.22.84.10




Report Date : 5/12/2023

File Name : Transport Budget Vote.D23Q1 .pry

Table : All Respondents

Version ; 7.22.84.10

tru fm ~ Radio Stations Listened

Audience(000)

to P7D Total - By Station Resps 231
%Col 0.7
%Row 100.0
Index 100
Power FM 98.7 ~ Radio Stations | Audience(000) 281
Listened to P7D Total - By Station | Resps 274
%Col 0.7
%Row 100.0
Index 100
Lotus FM ~ Radio Stations Audience(000) 261
Listened to P7D Total - By Station | Resps 123
%Col 0.6
%Row 100.0
index 100
OFM ~ Radio Stations Listened to | Audience{000) 217
P7D Total - By Station Resps 150
%Col 0.5
Y%Row 100.0
index 100
Smile 90.4FM ~ Radio Stations Audience(000) 192
Listened to P7D Total - By Station | Resps 185
%Col . 0.5
%Row - 100.0
Index 100
Vuma 103 FM ~ Radio Stations Audience(000) 190
Listened to P7D Total - By Station | Resps 180
%Col 0.4
%Row 100.0
Index 100
YOU FM ~ Radio Stations Audience(000) 135
Listened to P7D Total - By Station | Resps 127
%Col 0.3
%Row 100.0
Index 100
Rise FM ~ Radio Stations Audience({000) *106
Listened to P7D Total - By Station | Resps 99
%Col 0.2
veRow 100.0
Index 100
567 Cape Talk ~ Radio Stations | Audience{000) 102
Listened to P7D Total - By Station | Resps 130
%Col C.2
“%Row 100.0
Index 100

Units ; 1000

Source :D230Q1 - BRC RAMS February 2022- January 2023

Weight ;: Population Weight .

Data Sources:

D23Qi1; D23y - BRC RAMS February 2022-.January 2023 :

© Telmar Informatlon Services Corp.
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Repott Date : 5/12/2023

File Name : Transport Budget Vote.D23Q1.pry

Table : All Respondents

Version : 7.22.84.10

HOT 1027 ~ Radio Stations

Audience({000)

Listened to P7D Total - By Station | Resps 39
%Col 0.2
%Row 100.0
Index 100
LM Radio ~ Radio Stations Audience({000) *76
Listened {c P7D Total - By Station | Resps 58
%Col 0.2
%Row 100.0
Index 100
Magic 828 ~ Radio Stations Audience(000} **26
Listened to P7D Total - By Station | Resps 30
%Col 0.1
%Row 100.0
Index 100
East Coast Gold ~ Radic Stations | Audience(000) **16
Listened to P7D Total - By Station | Resps 13
%Col 0.0
%Row 100.0
Index 100
OFM Stasie 2 ~ Radio Stations Audience(000) **12
Listened o P7D Total - By Station | Resps 8
%Col 0.0
%Row 100.0
Index 100
X-K Fm 107.9 ~ Radio Staticns Audience(000) **0
Listened to P7D Total - By Station | Resps 0
%Col 0.0
%Row 0.0
Index Q

Units : 1000

Source :D23Q1 - BRC RAMS February 2022~ January 2023

Weight : Population Weight

Data Sources:

D25%; D23QT « BRC RAMS February 2022- January 2023 : - -

@ Telmar Information Services Corp,



Calculation method

Analysis Title

Advanced calculation

Transport Budget Vote

Analysis last changed 12 May 20123

Source Period

03/04/2023 to 09/05/2023

All Individuals 4+ years{UJ:48985 S:10767)

Share calculation

Broadcast TV

Description Cost TVR |Viewers CPP  |% |CPT Index
BBCNews 1500| 0,01 2807 4 | 268792} 0,1 534,38 100

(CNN 5520 0,01 3241 ¢ |852125] 0,1} 1703,18] 100
etv 11410{ 0,72 361027 2 | 15805] 15,6 31,6] 100
NewzroomAfrika 7430| 0,04 T 22136 167725 1] 335,65] 100
SABCNewsChannel , 4220| 0,09 44972 5 | 46979 1,9 93,84] 100
SABC1 41810| 3,32 1660780 , | 12616| 71,7 25,24} 100
SABC2 7430| 0,36 180761 3 | 20549] 7.8 411 100
SABC3 ., 2080( 0,08 40 258 | 25787] 1,7] 51671 100
Total 5930| 0,15 73 651 | 40281 80,62 100
Viewing options Live+VOSDAL




