DATE: 26 April 2023
SUBJECT: UIF_ Benefits campaign
PROJECT JOB NO: 15_2_59_24

DECLARATION OF IMPARTIALITY, CONFIDENTIALITY AND

FINANCIAL INTEREST

I, the undersigned:

¢ have no financial interest in any of the below recommended suppliers

o will did not purposefully favour or prejudice anybody during the selection of
the recommended suppliers

« am not aware of any relationship (family, friend, other) between the

bidder and myself

¢ Except that | recognize the names of the recommended suppliers as
as we conduct business regularly with them when implementing

campaigns

¢ The following companies are recommended for this campaign :

Arena Holdings

DSTV Media Sales

e.SAT

e.TV

Fundudzi Media

Media24

Mediamark

Motswako Media
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CSA: Media Buying

Ace Mlisa

CSA: Media Buying

Neli Shupin
ping A

%

(}§A

il \?/HM%DD

Hedira COTIF
J

A
Comment:
T A RRee ™

oy A



government
communications

Department:
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REPUBLIC OF SOUTH AFRICA L[—Z) [ /wfz/g / ’ZO(-LL}/

Private Bag X745, Pretoria 0001. Tshedimosetso House, cnr Frances Baard and Festival streets, HATFIELD, Pretoria 0028
Tel: (+27 12) 473-0000/1 Fax: (+27 12) 473 0593 Website: www.geis.govga, Coordinates: 25.746096 28,

282331
INTERNAL MEMO Y heere 04‘ SO
DATE: 25 April 2023 File 15_02_59_}4” @:
NR: =L v
TO: ADG: Michael From: D: Media Buying
Currin Sinombulelo Mlisa
Media Planner: Refilwe Letsoalo
CLIENT: Unemployment ‘ Contact: | Trevor Hattingh — 067 410 4099

Iinsurance Fund

SUBJECT: UIF Benefits campaign

PROJECT JOB NUMBER: 15_02 59724

.

PURPOSE
/| 4 S
.To seek approval for ell))omtlng Media24, Arena Holdings, Fur;lgUdZI Me(fB Primedia
v
Broadcastmg, Med|amark Unrted Statlons GH Media, MSG Sales, YFM, Motswako
Medla eTV eNCA DSTV and SABC for the placement of the Unemployment

Insurance Fund (UIF) Mass Campaigns 2023 according te Supply Chain Management
Delegation requirements (4.1),(4.3) and (4.4).

BACKGROUND

As a short term financial relief fund for workers, the UIF is mandated in terms of the
Unemployment Insurance Act to provide for the payment of unemployment benefits to
certain employees and for the payment of reduced work time, illness, maternity,
adoption, dependents and parental benefits. The UIF remains committed to providing
social security to contributors and their beneficiaries in line with section 27 (1) (c) of
the Constitution of the Republic of South Africa which obliges that: “everyone has the
right to social security”.

2.2 Itis against this background that the UIF has requested GCIS to assist with the media

placement.
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SUBJECT: UIF Benefits campaigns
PROJECT JOB NUMBER: 15_02_59_24

3. CAMPAIGN OBJECTIVES
3.1 To inform and educate UIF contributors about UIF benefits and services

4. TARGET AUDIENCE

4.1 The primary target market for this campaign is the Rooted Realists, City Seekers,
Safely Suburban and Mefro Mobifes. As per the attached GSM.

4.2 Emphasis on LSM 4 -7.

5. CAMPAIGN PERIOD
5.1 05 May — 30 June 2023

6. RECOMMENDATIONS

6.1 For the purpose of this campaign ?‘T to jnsurit/hat the campaign is effective, Media
Buying recommend the use of Radio, Print, Television, OOH and Digital media to help
create awarenesg;bout the Employees campaign. OOH has a total reach of 40 631
000, TV 39/156 000, Radio, 36 741 000, Digital 27 382 000, Print (Newspapers) 18
/205 000 and Print (Magazines) 10 832 000. Source Establishment Survey 2019 BA
{Jan-Dec 2019).

6.2 A separate memo will be submitted for Digital and Social Media, OOH (Electronic
Screens), Community Radio, and Community TV as approved on the media schedule.

q_/
6.3 Delegation (4.1) acquisition of Print Space (threshold RS3, 000, 000, 00).

Campaign total R996 973.48.

6.3.1In order to reach the selected target audience and deliver on the campaign’s
objectivevsf, Media Buying has recommends the uss/ of the following publications
Media24 (City Press & Daily Sun), Arena Holdings (Sunday Times, Sowetan &
Business Day), and Fundudzi Media (Sunday World).

6.3.2Sunday Times (2 742 000 readers), City Press (1 552 000 readers), and Sunday
World (984 000) are weekly publications with an effective national readership
4
6.3.3Daily Sun (2 974 000 readers) and Sowetan (629 000) are the recommended daily
publications as they are effective to communicate the campaign message nationally.

To seek approval for appointing MediaZ24, Arena Holdings, Fundudzi Media, SABC Radio, Primedia Broadcasting,
Mediamdérk, United Stations, GH Media, MSG Sales, YFM, Motswako Media, ETV, ENCA, SABC TV, DSTV, for the

placement af the Unemployment Insurance Fund (UIF) Benefits campaign. 2



SUBJECT: UIF Benefits campaigns
PROJECT JOB NUMBER: 15_02_59_29

6.3.3 Daily Sun (2 974 000 readers) and Sowetan (629 000) are the recommended daily
publications as they are effective to communicate the campaign message nationally.
Business Day with a national readership of 120 000 is recommended based on
relevance and will be effective to communicate with the business sector.

Source: PAMS 20189.

6.3.4 Magézines are recommended as they stay in circulation over a longer period than
newspapers and will provide maternity and other benefits related to women. To
maximise print reach, Media Buying recommends print magazines that have a high
readership and are widely read, these magazines will carry messages with a focus
onh women benefits, The magazines will flight a full page advertorial in both the hard
copy magazine and online version. The recommended magazines are Media24
(Drum 1 397 000 readers, You 1 395 000 readers, Huisgenoot 1 157 000, Kuier
544 000). '

6.4 Delegation (4.9, acquisition of Commercial Radio Space (threshold
R3, 000, 000, 00). Campaign total R2 92'6 866.56:

6.4.1 Radio is recommended to effectively implement the campaign as it has a reach of 36
741 000 listeners. This means the medium is able to reach over 80% of the
population. Further to this; radio is able to reach people wherever they are and that
makes it an effective platform fo maximise reach. Through these stations the
campaign will have maximum reach across ali regions nationally in all languages.

6.4.2 National and regional stations are recommended for this campaign as they will
enable the campaign to reach all areas within the country. The recommended radio
stations were selected based on area coverage, reach , language and relevance to
the target market. '

RSG

[ National
Radio2000 National 7
Gagasi FM KZN '

To seek approval formqprainting Media24, Arena Holdings, Rundudzi Media, SABC Radio, Primedia Brocieouing,
Mediamark, Untied Staginms, GH Media, MSG Sales, YFM, Motswako Media, ETV, ENCA, SABC TV, pSTV,:: Jofithe
placement of the Unemployment Insurance Fund (UIF) Benefits campaign. 3



SUBJECT: UIF Benefits campaigns
PROJECT JOB NUMBER: 15_02_59 29

Vuma KZN

Rise FM MP

You FM NW

East Coast KZN

Algoa FM EC

OFM FS

Metro FM National
Capricorn FM Limpopo
Power FM GP

Kaya FM GP

-Radio 702 GP

947 GP

KFM wC

Cape Talk WC

YFM GP

Heart FM wC

SAFM : National = -
Radio 2000 National
Jacaranda FM GP, NW and Limpopo

The following African language radio stations are recommended to ensure that all
ethnic groups are reached.

"UKHOZI | KZN/GAU/MPU/EC/FS | Isizulu

UMHLOBO WENENE IsiXhosa

FM EC/WC/KZN/GAU/MPU

LESEDI FSIGAU/NW Southern Sotho

THOBELA FM NW/FS/GAU Northern Sotho

IKWEKWEZI FM MPU/GAU/NW IsiNdebele

LIGWALAGWALA FM | MPU/GAU/NW IsiSwati

MOTSWEDING M GAU/NW/FS/NC - | Setswana o

To seek approval for appointing:Medin?4, Arena Holdings, Fundudzi Media, SABC Radio, Primedia Broadcasting, ‘s,
Mediamark, United Stationsy GH Meithy, MSG Sales, YFM, Motswako Mea, ETV, ENCA, SABC TV, DSTV, for the “wili¥,
placement of the Unemployment Insurance Fund (UIF) Benefits campaign. 4



6.4.3

6.4.4

6.4

6.4.1

6.4.2

6.4.3

SUBJECT: UIF Benefits campaigns
PROJECT JOB NUMBER: 15_02_59_29

MUNGHANA Xitsonga

LONENE FM GAU/MPU/LIMP

PHALAPHALA FM GAU/MPU/LIMP TshiVenda
Ve

The suppliers recommended are SABC Radio (Metro FM, RSG, Ukhozi FM,
Umhlobo Wenene FM, Lesedi FM, Thobela FM, Ikwekwezi FM, Ligwalagwala FM,
Motsweding FM, Munghana Lonene FM, Phalaphala FM, SA FM, Radio 2000)
Mediamark (East Coast Radio, Jacaranda FM and Kaya FM), MSG Sales (Capricorn
FM and Power FM) United Stations (Rise FM, Vuma FM, Algoa FM and OFM),
Motswako Media (You FM), Primedia Broadcasting (947, Radio 702, KFM, Cape
Talk), YFM, GH Media (Heart FM, Gagasi FM).

The recommended radio stations will flight generic adverts for the campaign.
Capricomn FM (Limpopo), Gagasi FM (KZN), and You FM (North West) will further
provide activations for the campaign in their respective provinces.

L
DELEGATION (4.4) ACQUISITION OF TV (THRESHOLD R5 000 000.00)
CAMPAIGN TOTAL R1 713 853.70.

TV is an intrusive medium that is able to create brand impact to the wider audience.
It also has the ability to convey the client's message with sight, sound and motion.
The medium reaches a large part of the audience during prime time programming. At
least 96% of adult population is exposed to the TV medium especially during

primetime programming.
/ o s
Media Buying recommends the use of SABCH1, 2, 3 ETV, SABC News, ENCA and

Newzroom Alfika for this campaign. SABC 1 (607 796 wewers) and SABC 2 (194 306,
wewers) SABC 3 (86 11’( ETV (576 640), SABC News (37 791), ENCA (24 354)
Newzroom Afrika (16 717} have the highest viewership nationally. The recommended
channels will flight squeeze backs for the duration of the campaign. Further to this,
SABC will provide DBI to amplify the campaign.

[t needs to be noted that the added value for TV will be confirmed through the booking
confirmations, which will be pfovided by the channels once the campaign has been
booked.

To seek approval for appointing Media24, Agepm.Holdings, Fundudzi Media, SABC Badio, Primedia Broadcasting,
Medigmark, United Stations, GH Mediay MSGifislés, YFM, Motswako Media, ETV, ENCA, SABC TV, DSTV, for the
placement of the Unemployment Insurance Fund (UIF) Benefits campaign. 5
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7.1

7.2

7.3

7.4

SUBJECT: UIF Bengfits campaigns
PROJECT JOB NUMBER: 15_02_59_29

NOT RECOMMENDED

Soccer Laduma is not recommended as it is a niche publication that targets readers
that are interested in soccer only. Isolezwe NgeSo% and llanga lLangeSonto are
regional ne jpapers and are not recommended as they do not have a national reach.
Sunday Sun is not recommended as the publication is no longer in print.

v S v - o o "
Isolezwe, Son, Daily Voice, Beeld, The Star, Daily Dispatch, Die Burger, and The
Mercury are not recommmended they are regional newspapers and not have a national
reach. The Citizeri is not recommended as it has a lower readership than Sowetan.

The following magazines are not recommended; Move, TrueLove, Bona and People,
as they have a low readership as compared to Drum, You, and Huisgenoot. Food and
Home magazine will not be relevant for this campaign because its content is mainly
focused on food and home decorations.

The below radio stations are not recommended as per below reasons:
* 5FMis a national radio that has a lower listenership than Metro FM.

¢ Good Hope FM and Smile FM are Western Cape radio stations that have a lower
listenership than Heart FM.

¢ Tru FM is an Eastern Cape radio station that has a lower listenership than Algoa
FM.

¢ Lotus FMis a KZN radio station that has lower listenership than Gagasi FM.

m, #a To seek approval for appointing Media24, Arena Holdings, Fundudzi Media, SABC Radio, Primedia Broadcasting,
iy Mediamark, United Stations, GH Media, MSG Sales, YEM, Motswako Media, ATV, ENCA, SABC TV, DSTV, for the

placement of the Unemployment Insurance Fund (UIF} Benefits campaign. 6
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SUBJECT: UIF Benefits campaigns
PROJECT JOB NUMBER: 15_02_59_29

8. FINANCIAL IMPLICATIONS J/

8.1 An amounf of R8 587 659.28 is available in the suspense account for the

implementation of UIF Mass Campaign 2023. See attached recon.
8.2 The total cost for this submission is R5 707 693.74 incl VAT as per below breakdown.

R276 000,00

R23 598,00 |

9%

Arena Holdings | R252 402,00
Fundudzi Media R129 720,00 R6 486,00 5% R123 234,80
Media24 R131 744,00 R10 539,52 8% R121 204,48
Media 24 R1 228 192,00 R728 059,00 59% R500 133,00

Magazines

Mediamark

R385 537,507 7

R85 312,50

22%

" R300 225,00

- Total -Campaign

rd

R8 629 879,95

Fortune Boloé?)

R2 922 186,21

Junior Media Planner: Media Buying

Date: ’Z_\)\@\\ \’2025

Motswako Media R331 723,57 R39 206,69 |  12% R292 516,88
MSG Group Sales R568 976,30 R179 809,57 |  32% R389 166,73
Primedia R637 844,63 R237670,50 |  37% R400 174,13
Broadcasting

Radio Heart R134 369,45 R26 072,45 |  19% R108 297,00
Radio Igagasi R403 537,00 R36 294,00 9% R367 243,00
SABC Radio R2003 400,00 | R1103394,00| 55% R900 006,00
United Staticns R147 694,50 R28344,18 |  19% R119 350,32
Yired R207 862,50 R87 975,00 | 42% R119 887,50
DSTV Media Sales R393 300,00 R154 425,00 | 39% R238 875,00
e.SAT R225 000,00 RO,00 0% R225 000,00
e.TV R525 000,00 R174999,80 | 33% R350 000,20
SABC TV R899 978,50 RO,00 R899 978,50

0%

R5 707 693,74

S EEE S G S

To seek approval for onpointing Media24, Arena Holdings, Funduslgi Media, SABC Radio, Primedia Broadagsting,
Mediamark, United Staitons, GH Media, MSG Sales, YFM, Motswdke?#edia, ETV, ENCA, SABC TV, DSTV, Yur the
placement of the Unemployment Insurance Fund {UIF) Benefits campaign. 7



SUBJECT: UIF Benefits campaigns
PROJECT JOB NUMBER: 15_02_59_29

MM{A‘/

Phineas Phelelo
Deputy Director Medla Buymg
Date: &A=

CKECOMME )WEWMENHE

D: Media Buyin

ater“-- &3 P -
RECOMME J) TR TSTARL

Neli Shup\‘iﬁg
CD: CSA

ity

T-yrone—Sea[e\[W 4 N ﬁm Wv"mj G
ADDG: CP&D th, D+ P
Date : 02,

N ED:/ NOT RECOMMENDED

UHF Vess Cc:’(mf,ml@ﬁ O S fecommerndec]
vl

Gco isg
CFO GCIE
Date: O@[O‘Z&Q«%

Gl

Michae! Currin
ADG: GCIS ¢ ‘
. o *’é&% fl/j RS
i PPROVED

SIGN HER

tin. 0G0 seek approval for appointing Media24, Arena Holdings, Fundudzi Media, BABGRadio, Primedia Broadcasting,  ~. .
e vk Mediamark, United Stations, GH Medlia, MSG Sales, YFM, Motswako Media, BSVEENCA, SABC TV, DSTV, for the "
placement of the Unemployment Insurance Fund (UIF) Benefits campaign. 8
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Department:
Government Communication and Information System
REPUBLIC OF SOUTH AFRICA

Private Bag X745, Pretoria 0001, Tshedlmosetso House, enr Frances Baard and Festival sireets, HATFIELD, Pretoria 0028
Tel: (+27 12} 473-0000/1 Fax: (+27 12) 473 0593 Webslte: wwi.geis.gov.za. Coordinates: 25.748096 28.232331

Ms Nicolette Prinsloo

Director: Marketing & Distribution
GCIS

PRETORIA

Dear Ms Prinsloo

* APPOINTMENT AS ACTING CHIEF DIRECTOR: COMMUNICATION
SERVICE AGENCY (CSA)

In terms of section 32 of the Public Service Act 1994, (Act 103 of 1994),
you are hereby appointed as an acting Chief Director: Communication
Service Agency on 28 April to 3 May 2023.

In executing this role, you will be expected to manage and lead the
Chief Directorate and, among other things, authorise all payments in relation
to the Chief Directorate.

(5

May | take this opportunity to thank you in advance and wish you all the
best.

Yours smcerely,

B o

I. /7[66 @u( _ Pj\gm}bb_ hereby accept the above appointment

and will carry-out all duties assigned to me to the best of my ability.

NICOLETTE PRINSLOO
D: M&D

DATE: [4(3622

N Regeringskormmurikasle » Disgokahang tsa Mmueo » Ditlhesletsans {sa Puso « Dikgakaganyo t8a Mmuio + Ezokuxhumana kukaHulumen] «
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§3y government
s communications

Department:
Government Communication and Infermation Systern
REPUBLIC OF SOUTH AFRICA

Private Bag X745, Pretosla 0001, Tehetlimoselso Houge, onr Frances Baard and Fesflval stresls, HATFIELD, Pretoria 0028
Tek: (+27 12) 473:0000/1 Fax: (+27 12)473 0623 Website: wwin.gcis.gov, za. Goordinates: 25.746096 28 232331

Mr Tyrone Seale

CD: Products & Platforms
GCIS

PRETORIA

Dear Mr Seale

APPOINTMENT AS ACTING DEPUTY DIRECTOR GENERAL: CONTENT,
PROCESSING AND DISSEMINATION

In terms of section 32 of the Public Service Act 1994, (Act 103 of 1994), you
are hereby appointed as Acting Deputy Director General: Content,
Processing and Dissemination on 24 April 2023 to 1 May 2023,

in executing this role, you wili be expected to manage and lead the Branch
and, among other things, authorise all payments in relation i the Branch.

May | take this opportunity to thank you in advance and wish you all the best.

Yours sincerely
e

~

,RéGOMOD!TSWE AVIMBELA
DDG: CP&
DATE: 2.[ [0y ),?,(33—3

1'/"7 , o 4 -
,_/ 7/5%@ (,., /ff/?/? L , hereby accept the above appointment
and will carry out all duties assigned to me to the best of my ability.

MR TYRONE SEALE
CHIEF DIRECTOR: PRODUCTS & PLATFORMS

DATE: g /(/g:?y/ 2025
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Government Communication and Information System

REPUBLIC OF SOUTH AFRICA

Private Bap X745, Pretoria 0001, Tuhedimoselse House, onr Frances Baard and Festival streets, HATFIELD, Preloria 0028
Tal: (+27 12) 472-0000/1 Fax: (+27 12) 473 0593 Webslte: www. gols.gov. za. Coordinates: 25.746008 28.232331

Communication Campaigns meeting

UIF Mass Campaign
IPID
SAPS

Venue : Boardroom 327

Date: 30 March 2023
Time: 08hQ0
Present: Ace Mlisa, Nkadimeng Mosenohi, Refilwe Letsoalo

- | Peliverables -~ -

Status

: R;é.spons'ib|é T

~| UIE Mass

| 'R'adio advert 30 seconds

MidApri. 3

Q | Schedulééw

TRefilwe, Ace,

« SABC months flighting developed and Nkadimeng
* Primedia Broadcasting<s shared with client :
s  Mediamark » Awaiting content
e United stations from client. To follow
¢ GH Media up on 03 April
e MSG Sales ¢  GCIS Media
e YFM Production to assist
e YouFM with script
development. SABC
2 | Script development Rap Studios to Nkadimeng, Media
produce Production
3 | TV Squeezebacks GCIS Video Unit.
« ETV/ENCA
« SABC1,23
s DSTV
¢+ Newsroom Afrika
4 | Design: Nkadimeng, Este,

¢ Look and feel
¢ Print advert

s Newspapers
* Magazines

Social and Digital Media

Motlatso

The SCM delegation to
be used to procure the
services through media
owner in the absence of

Ace and Refilwe
Nkadimeng: follow
up

_| panel of agencies.

PID . e s




Storyline Integration
:Skeem Saam

s As soon as Media
Buying engages the
production house
and the SABC.

¢ Schedules
developed and
shared with client

e To follow up on 03
April

Refilwe, Ace,
Nkadimeng

In-Taxi and Rank Screens

Timelines to be
confirmed on the

Foliow up meeting on
the 3™ of April to

Nkadimeng, Ace,
Refilwe, Fortune

|.SAPS Mass Campaign. ..

SCofApril

finalise _ ,

TV Squeezebacks

Social and Digital Media

Radio advert

Design :

e |ook and feel
s Print advert

¢ Newspapers
¢ Magazines

i

Various elements

of the Campaign
to be handled as
per individual

briefs from client,

i

o Campaign to
commence from
September 2023

e Campaign To be
implemented per
individual brief by
client.

e The panel of
agencies will assist
with campaign
implementation once
appointed.

o Designmaybe

produced internally

depending on
resource capacity

"Nkadimeng, Ace, _

Refilwe,
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Refilwe Letsoalo

“

From: : Neli Shuping

Sent: Monday, 03 April 2023 12:20

To: Nkadimeng Mosenohi; Refilwe Letsoalo; Sinombulelo Mlisa
Cc: Rachel Sekhu; Motlatsc Mabitsi; Este Koorts

Subject: RE: brainstorming session : UIF_IPID_SAPS Mass campaigns
Hi Nkadimeng,

Please attach the brief from clients.

My comments are as follows; use panel of media preduction and advertising agencies — check with SCM on how far
the process is and explain the urgency

Regards,

Neli Shuping

Chief Director:Communications Service Agency
Government Communication and Information System
Tshedimosetso House

1035 Frances Baard & Festival Street

Hatfield, Pretoria

Cell: 082413 1678

Tel: +27 12 473 0042

Email: neli@gcis.gov.za Website: www.gcis.gov.za

gGVE%ment | e o
communications

Dapartment:
Govarmment Communication and Informelion Systern
REPFUELIC OF SQUTH AFRICA,

From: Nkadimeng Mosenohi <nkadimeng@gcis.gov.za>
s Friday, 31 March 2023 18:54
To: Refilwe Letsoalo <refilwem@gcis.gov.za>; Sinombulelo Mlisa <ace@gcis.gov.za>
Cc: Neli Shuping <Neli@gcis.gov.za>; Rachel Sekhu <rachel@gcis.gov.za>; Motlatso Mabitsi <Motlatso@gcis.gov.za>;
Este Koorts <Este@gcis.gov.za>
Subject: brainstorming session : UIF_IPID_SAPS Mass campaigns

Dear colleagues,
Please find the attached minutes as per the campaign meeting that was held on the 30" of March 2023,
Regards,

Nkadimeng Mosenchi
Production Manager:Media Production

Government Communication & Information System
1035 Frances Baard & Festival Street
Hatfield, Pretoria

Tel: +27 12473 0206
Mobile: 079 516 1264

e-mail: nkadimeng@gcis.gov.za



Www.gcis g2ov.za

government
communications

Departmek:
Grovermmard Commmmicstion & Infarmation Systen
REPUELIC OF SOUTH AFRIC A

From: Refilwe Letsoalo <refilwem@gcis.gov.za>
Date: Friday, 31 March 2023 at 12:20

To: Nkadimeng Mosenohi <nkadimen cis.gov.za>
Cc: Sinombulelo Mlisa <ace@gcis.gov.za>

Subject: brainstorming session

Hi Nkadimeng,

Please send the minutes from yesterday’s brainstarming session.

“rards,

Refilwe Letsoalo

Deputy Director: Advertising & Media Buying
Government Communication and Information System
Tshedimosetso House

1035 Frances Baard & Festival Street

Hatfield, Preteria

Cell:

Tel: +27 12 473 0256

Email: refiwvem@aqcis.gov.za Website: www .ggis.qov.za .

o s o

gwemmem

communications

Departeryent;
Govemmant Commurieation snd Informalion System
REFUBLIC GF SOUTH AFRICA,

Disclaimer: This email and filas transmitted with it contain confidential and privileged information and is Intended solely for the use of the individual
or entity to which they are addressed. If you have received this email in error please: - do not read, disseminate, distribute, copy or take action in
reliance on this email and - delete it immediately and arrange for the deletion thereof on your server, and - notify the administrator of the
Government Communication and Informatlpu System (GCIS) at postmaster@gcis.gov.za immediately. Any unauthorised use, duplication or RE.
interception of this e-mall or any files transg?; st with it is expressly and strictly prohibited. No representaticn, guarantee or undertaking (expressed
or implied) is made or given as to the confidentiality or security of the email system or to the accuracy of the information in this email and any files
transmitted with It Is virusfree. No responsibility or liability is accepted for the proper, complete transmission of the information contained in this
email or any files transmitted with it or any delay in its receipt; or arising from or as a result of the use of or reliance on the content of this email or
any files transmitted with it. Any views expressed in this email or any files transmitted with it are not necessarily the views of the GCIS. Queries
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The Unemployment Insurance Fund (UIF) is an entity

of the Department of Employment & Labour, responsible for the
processing and pay out of short-term financial relief benefits to -
registered and qualifying workers or their beneflmarles.

Financial relief benefits that may be applied for includes unemployment,
reduced work time, iliness, materrity, adoption, parental and death benefits.

A To submit a benefit claim please visit your nearest Labour
I — | Centre or visit the uF|I|ng portal at https //ufrlmg labour.gov.za

For more mformatron about UIF benefits, contact the UIF CaH Center on
0800 030 007 or follow our Twitter handle @UIFBeneﬁt You may also visit our
Facebook page @UIFZa for uang mstructfona.‘ mforma_tron

employment. & labour
Repsrtment:
Employment and Labour
REPUBLIC OF SOUTH AERICA VWORKING FORYOU
N
L
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Metro Mobiles
6.1 Million People
{11% of SA adult population}

Rooted Realists

27.8 Million People
(48% of SA adult population)

Metro Mobiles are interestéd in keeping
a particular lifestyle. They are the -
lockout for ways to imprave their lives, |
be it financial aid to start a business or
upskilling themselves. These people see
themselves as inspirational, role models
and influencers. They are concerned
about drugs, unemployment,
corruption, crime, the economy and
basic service delivery.

They are mostly unemployed, with low
education levels. Some try to remain
positive and acknowledge that they
have come a long way. However, their
optimism is challenged by difficult
financial circumstances and most rely
on government grants. They long for
financial independence, permanent
employment and improved living
no:a__ao:m.

Live:

“They-live in metro areas:and mainly i in
formal dwellings,”. . : .
Gauteng {44%), Em.#m_.: nm_...m Ammwa m:n_
KZN (19%):. - .

18=34 year olds.31%; 22% are between -
(35 =49 yrs old.and 21% are 50 yrs+.

male: .m“_.wm .,_.:m_mm 49%.

,m_mnr.mpw\s.Nme_.no_ocﬂmn <<.=:m ”_.w.x

Engioh 34% Afrkaans 22%, Istzul 20%.

Education: : ; ¢ . ] 18k , 43% completed.high-school, 22% did not’
; ] i noaﬁ_ﬂm high.schoal and “Ewm noau_mﬂmn.
‘higher education,

Employment: 7% employed-full ."__.:m. “_lu.@m self-
employed and 26% unemployed, .
Annuzl dleincome-35% (R138 821 — R237

household 593), 65% (R237 594 - R472'501)




foeds government

COrMIMUNEatons
| {Recon) Unemployment Insurance Fund

\«J@; oyt

HEA)3:]  Depateant

4] 3

( Gavarmnent Commuoicaion and Informatcon Sy iem 31 March 2023

15 December 2022 Unemploymont Inraurance Furd (LUF) UF Bensita 2022 Mol 2t Commarcisl Print 260 766,00 QR-108408 RZEA7080 R
150oanmbar2022  Dsc22 1525620 Unéepiopment Insurance Fure (UIF) UIF Beneflts 2022 Aranz Heldings Lentr Gommerotat Print oopis2 R 50501626 OR-MOGCHIOR-TODSOD  R6O501928 R
1500c:mbar 2022 Dec-22 _ $5.2.60.20 Utsemployment Insurenca Fund (UIF) UIF Banofils 2022 Indepsndsnl NewsgapT=1 Leigs Commerchal Print ot Recormi .. - R . - R
26 daryony 202 donz3, 1575020 Unempicyinnt lrssuranca Fund (UIF) UIF Benofits Boneficiaries Campalgn Arena Holdinga Large Commeried Print - 100521028 R 108 448,30 OR-108685 Rim1630 R -
26 Jmwizry 2073 Jonz 152 6020 nauranoe Fund (IF) UIF: Banafils Banellciaries Campsian - Modln 24 Large Prit woaziezr R HaSIAD | ORGATIT R4BEEL . R o7 623,00
00 hiarch 2023 Mards 16,2 5020 Unemploymont Inauranca Fund (UIF} WIF Teecher Assistent Campalgn ‘Anans Holdlngs Large Comemercial Prin. 1agicEe R 112 835,20 : R 112020.20
OMamh2025 - Mar23 162 5% Unemglaymant Inpurance Fund (LIFY UIF Tenoher Assistant Campaign Meodin 24 ’ Lurga Commergiel Prim. 100821861 - R 163 01684 R 163 019,04
08 bor 2023 Mar23 16269 29 IF) UIF Tescher Assiskant Coampeien Communlty WA Cammunty Ragie f 0 500.00 R 7000000
Advanceemount R 10000000,00
Expenditure R 998 461,28
Open crders. R 413 B79.44 /\
Surplus R 8587 659,28
R _ - SUMMARY .
CAMPAIGN : .. - SURPLUS
Recruitment 15325520 H - -
UIF Senvice Impravement anc pmhlmmlum R 0,00
UIF Recruitment Week 14 (2€ 15_2_59_25 R -
Callfor Proposals Job Creatlo- 152,58 27. R -

UIF Recruftment Week 29 {20 15 °2_59_28 R
UIF Mass Canmi| 15 2 59 23

. TOTAL. B 858765028




Report
Repart Date ; 4/6/2023

File Name : UIF Benefits campaign.ES19AB.pry Version : 7.22.83.66
Table : All Respondents

R e e e R I e i S A Ay S
On The Go-COH ~ Monthly Audience(000) 40,631 ..
Reach Resps 25,203 : ‘n,
%Col 9.8 -
%Row 100.0
Index 100
Viewing ~ Monthly Reach Audience{000) 39,156
Resps 24,329
%Col 9.2 | _
%Row 1000 TV
i Index 100
Listening ~ Monthly Reach Audience(000) 36,741
Resps 22,800 |/
%Col 90.2
%Row 100.0 | Radey
Index 100
Digital ~ Maonthly Reach Audience(000) 27,382
Resps 17,538
%Col 67.3
%Row 100.0
Index 100
Reading - Newspapers ~ Monthly | Audience(000) 18,205
Reach Resps 11,124 |/
%Col 447 |
%Row 100.0 | Prink
Index 100
Reading - Magazines ~ Monthly | Audience(000) 10,832
‘Reach Resps 6,787
' %Col 26.6
%Row 100.0
Index 100
Cinema ~ Monthly Reach Audience(000) 1,784
Resps 1,083
%Col 4.4
%Row 100.0
Index 100

Units : 1000
Source :Establishment Survey 2019 AB {(Jan-Dec 2019)

Weight : Individual Weight

Data Sources: e
ES19AB; Establishment Survey 2019 4% {an Dae 2019) ; e r

® Telmer Information Services Corp. Page : 1



Calculation method  Advanced calculation

Analysis Title

UIF Benefits Campaign

Analysls last changed Analysis not yet saved

Source Period

01/04/2023 to 11/04/2023

Projected Period Not Projected
Period options Apply day for day
Panel in use Default

Audiences 1 Audience selected

Adufts 15+ years U:38694 5:8514

Stations 10 stations currently selected

Adults 15+ years(U:38694 S:8514)

[Description [Cost TVR |Viewers [CPP  [% [CPT  [index
SABC1 23150 1,57 607796 97'1 4737 39,1 38,09 100
elv 20540 1,49 576640 13784 37,1 35,62 100
SABC2 9380 0,5 1 94306‘/1 8685 12,5 48,27 100
SABC3 ‘ 8130 0,22 86119/ 36520 55 944 100
~ SABCNewsChannel 4120 01 37791V 42883 24 110,87 100
NCA 6860 0,06 24354“”’1 08937 1,6 281,68 100
NewzroomAfrika 7400 0,04 16717471207 11 44266 100
M-Net 4100 0,01 4532 350344 0,3 904,68 100
CNN 5440 0,01 2774 757120 0,2 1961,07 100
BBCNews 1500 0 16565 374858 0,1 964,63 100
[Totat 0070] 0,4 155475 22576] 58,34]  100]




Report Date : 4/6/2023

Report

File Name : UIF Benefits campaign.D23Q1.pry

Table : Alf Respondents

Qo

Version : 7.22.83.66

Ukhozi FM ~ Radio Stations

Audience{000) 7,686
Listened to P7D Total Resps 7,121
%Col 18.1
%Row 100.0
Index 100
%Col - Filtared 24
%Row - Filtered 100
‘Metro FM ~ Radio Stations Audience(000) 4,612
Listened to P7D Total Resps 4,247
%Col 10.8
%Row 100.0
Index 100
%Col - Filtered 14
%Row - Filtered 100
Umhiobo Wenene FM ~ Radio Audience(000} 4,219
Stations Listened to P7D Total Resps 3,816
%Cal 9.9
%Row 100.0
Index 100
%Col - Filtered 13
%Row - Filtered 100
Lesedi FM ~ Radio Stations Audience(000}) 3,611
Listened to P7D Total Resps 3,326
%Col 8.5
%Row 100.0
index 100
%Col - Filtered 11
%Row - Filtered 100
Motsweding FM ~ Radio Stations | Audience(000) 3,114
Listened to P7D Total Resps 2,830
%Col 7.3
%Row 100.0
Index 100
%Col - Filtered 10
%Row - Filtered 100
Thobela FM ~ Radio Stations Audience(000) 2,628
Listened to P7D Total Resps 2,440
%Col 6.2
Y% Row 100.0
Index 100
%Col - Filtered 8

Units ;: 1000

Source :D23Q11 - BRC RAMS February 2022- January 2023

Weight : Population Weight

Data Sourees:

2301 D23Q - BRC RAMS February 2022- January 2023 ;

€ Telmar Informalion Services Corp,

Page : 1



Report Date : 4/6/2023

Report

File Name : UIF Benefits campaign.D23QH1 .pry

Tabie : All Respondents

Version : 7.22.83.66

%Row - Filtered

Radio 2000 ~ Radio Stations Audience(000) 1,828
Listened to P70 Total Resps 1,750
%Col 4.3
%Row 100.0
Index 100
%Col - Filtered 6
%Row - Filtered 100
Munghana Lonene FM ~ Radio Audience(000) 1,412
Stations Listened to P7D Total Resps 1,286
%Col 3.3
%Row 100.0
Index 100
%GCol - Filtered 4
%Row - Filtered 100
Gagasi FM ~ Radio Stations Audience(000) 1,400
Listened to P7D Total Resps 1,282
%Col 3.3
%Row 100.0
Index 100
%Cal - Filtered 4
%Raow - Filtered 100
Ligwatagwala FM ~ Radio Audience{000} 1,284
Stations Listened to P7D Total Resps 1,181
%Coal 3.0
%Row 100.0
Index 100
%Col - Filtered 4
%Row - Filtered 100
Phalaphala FM ~ Radio Stations | Audience(000) 1,239
Listened to P7D Total Resps 1,048
%Col 2.9
%Row 100.0
Index 100
%Col - Filtered 4
%Row - Filtered 100
Jacaranda FM ~ Radio Stations Audience(000} 1,222
Listened to P7D Total Raesps 901
%Col 29
Y%Row 100.0
Index 100
%Col - Fillered 4
%Row - Filtered 100
RSG / Radiosondergrense ~ Audience(000) 1,210
Radio Stations Listened to P7D Resps 1,143
Total %Col 2.8
% Row

Units : 1000

Source :D23Q1 - BRC RAMS February 2022- January 2023

Weight : Population Weight

Data Sources: - -

D23Q1; D23C1 - HREG RARS February 2022- January 2022 :

@ Telmar Infermation Services Corp.

Page : 2



Report Date : 4/6/2023

Report

File Name : UIF Benefits campaign.D23G1.pry

Table : All Respondents

Index
%Col - Filtered 4
%Row - Filtered 100
East Coast Radlo (ECR} ~ Radio | Audience{000} 1,197
Stations Listened to P7D Total Resps 856
%Cal 2.8
%Row 100.0
Index 100
%Col - Filtered 4
%Row - Filtered 100
Ikwekwezi FM ~ Radio Stations Audience{000) 1,193
Listened to P7D Total Resps 1,089
%Col 2.8
%Row 100.0
Index 100
%Col - Filtered 4
%Row - Filtered 100
KFM 94.5 ~ Radio Stations Audience(000) 1,108
Listened fo P7D Total Resps 859
%Col 2.6
%Row 100.0
Index 100
%Col - Filtered 3
%Row - Filtered 100
947 (94.7 Highveld Stereo) ~ Audience(000) 1,005
Radio Stations Listened to P7D Resps 751
Total %Col 2.6
e %Row 100.0
R [ndex 100
' %Col - Filtered 3
%Row - Filtered 100
5 FM ~ Radio Stations Listened to | Audience(000) 963
P7D Total Resps 736
%Col 2.3
%Row 100.0
[Index 100
%Col - Filtered 3
%Row - Filtered 100
99.2 YFM ~ Radio Stations Audience(000) 857
Listened to P7D Total Resps 784
%Col 2.0
%Row 100.0
tndex 100
%Col - Filtered 3
%Row - Filtered 100
Heart 104.9FM ~ Radio Stations | Audience({000) 832
Qx Listened o P7D Total Resps 732

Units : 1000

Source :D23Q1 - BRC RAMS February 2022- January 2023

Weight : Population Weight
Dala Sources: s
D23Q1; D231 - BRC RAMS Febriiaiy. 2023 ianuary 2023 @

@ Telmar Informalion Services Corp.

Version : 7.22.83.66




Report Date : 4/6/2023

Report

File Name : UIF Benefits campaign.D23Q1.pry

Table ; Ali Respondents

Version : 7.22.83.66

Source :D23Qx1 - BRC RAMS February 2022- January 2023

Weight : Population Weight

Data Sources:

02301 D23Q1 - BRC RAMS February 2022- Januar#Z dnad .

© Telmar Information Services Corp.

Index 100
%Col - Filtered 3
%Row - Filiered 100
702 ~ Radio Stations Listened to | Audience(000) 700
P7D Total Resps 566
%% Col 1.6
%% Row 100.0
Index 100
%Col - Filtered 2
%Row - Filtered 100
Good Hope FM ~ Radio Stations | Audience(000) 698
| Listened to P7D Total Resps 588
' %Col 1.6
% Row 100.0
Index 100
%Col - Filtered 2
%Row - Filtered 100
Kaya FM 95.9 ~ Radio Stations Audience(000) 697
Listened to P70 Total Resps 649
%Col 1.6
%Row 100.0
il Index 100
%Col - Filtered 2
%Row - Filtered 100
SAfm ~ Radio Stations Listened | Audience(000) 548
to P7D Total Resps 523
%Col 1.3
%Row 100.0
index 100
%Col - Filterad 2
%Row - Filtered 100
Capricorn FM ~ Radio Stations Audience(000) 495
| Listened to P7D Total Resps 478
7 %Col 1.2
%Row 100.0
Index 100
%Col - Filtered 2
%Row - Filtered 100
Algea FM ~ Radio Stations Audience(000)} 436
Listened fo P7D Total Resps 518
%Col 1.0
“ Y%Row 100.0
Index 100
%Col - Filtered 1
%Row - Filtered 100

Units : 1000

Page: 4



Report Date : 4/6/2023

Report

File Name : UIF Benefits campaign.D23Q1.pry

Table : All Respondents

tru fm ~ Radio Stations Listened

Audience(000)
to P7D Total Resps 231
%Col 0.7
%Row 100.0
Index 100
%Col - Filtered 1
%Row - Filtered 100
Power FM 98,7 ~ Radio Stations | Audience(000) 281
Listened to P7D Total Resps 274
%Col 0.7
%Row 100.0
Index 100
%Col - Filtered 1
%Row - Filtered 100
‘Lotus FM ~ Radio Stations Audience(000) 261
Listened fo P7D Total Resps 123
%Col 0.6
%Row 100.0
Index 100
%Cal - Filtered 1
%Row - Filtered 100
OFM ~ Radio Stations l_istened to | Audience{000) 217
P7D Total Resps 150
%Col 0.5
%Row 100.0
Index 100
%Cal - Filtered 1
%Row - Filtered 100
Smile 20.4FM ~ Radio Stations Audience({000) 192
Listened to P7D Total Resps 185
%Col 0.5
Y%Row 100.0
Index 100
%Col ~ Filtered 1
%Row - Filtered 100
Vuma 103 FM ~ Radio Stations Audience(000) 190
Listened to P7D Total Resps 180
%Col 0.4
%Row 100.0
Index 100
%Col - Filtered 1
%Row - Filtered 100
YOU FM ~ Radio Stations Audience(000) 135
Listened to P7D Total Resps 127
%Col 0.3
%Row 100.0
Index 108

%Col - Filtered

Units : 1000

Source :D23Q1 - BRC RAMS February 2022- January 2023

Weight : Papulation Weight
Data Sources:
D2¥Q1; D23Q1 - BRC RAMS February 2022- January 2023 :

@ Telmar Informalion Services Corp.
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Version ; 7.22,83.66



Report
Report Date : 4/6/2023

File Name : UIF Benefits campaign.D23Q1.pry
Table : All Respondents

Version : 7.22.83.66

Rise FM ~ Radio Stations Audience(000) *106
Listened to P7D Total Resps 29
%Col 0.2

%Row 100.0

e Index 100
%Col - Filtered 0

%Row - Filtered 100

567 Cape Talk ~ Radio Stations | Audience(000) 102
Listened to P7D Total Resps 130
%Col 0.2

%Row 100.0

- Index 100
%Col - Filtered 0

; %Row - Filtered 100
HOT 1027 ~ Radio Stations Audience(000) **81
Listened to P7D Total Resps 39
%Col 0.2

% Row 100.0

Index 100

®Col - Filtered 0

%Row - Filtered 100

Magic 828 ~ Radio Stations Audience(000) **26
Listened to P7D Total Resps 30
%Col 0.1

%Row 100.0

index 100

%Col - Filtered 0

%Row - Filtered 100

Hot classic ~ Radio Stations Audience(000) **1
Listened to P7D Total Resps 2
%Col 0.0

%Row 100.0

Index 100

%Cal - Filtered 0

%Row - Filtered 100

Classic FM 1027 ~ Radio Stations | Audience(000) **0
Listened to P7D Total Resps 0
%Col 0.0

%Row 0.0

Index 0

%Col - Filtered g

%Row - Filtered o

HOT 91.9 ~ Radio Stations Audience(000) **0
Listened to P7D Total Resps 0
%Col 0.0

%Row 0.0

Units : 1000

Source :D23Q1 - BRC RAMS February 2022- January 2023
Weight ; Population Weight

Data Sources: o
D2301; D280 - Bl RAMS Februsry 2022- January 2023 ; e MR

® Telmar Information Sarvices Corp,

Page : 6



Report Date : 4/6/2023

Report

File Name ; UIF Benefits campaign.D23Q1.pry

Table : All Respondents

Version: 7.22.83.66

- T

Index 0
%Col - Filtered 0
%IRow - Filtered 0
XK Fm 107.9 ~ Radio Stations Audience(000) **0
Listened to P7D Total Resps 0
%Col 0.0
%Row 0.0
Index 0
%Col - Filtered 0
%Row - Filtered 0

Units ; 1000

Source :D23Q1 - BRC RAMS February 2022- January 2023

Weight : Population Weight

Data Sources: )
D23Qy; D23Q11 » BRC RAMS Februz:y #022- January 2023 :

© Telmar Information Services Corp.

Page: 7



Report Date : 4/17/2023

Report

File Name : UIF Benefits campaign.pry
Table : Female ~ Gender AND (Super Group 4 OR Super Group 5 )

A -

Version : 7.22.84.10

Drum ~ Paper -

Audience(000)

Index

100

read/paged/viewed P12M Resps
%Col
%Row
Index
You ~ Paper - read/paged/viewed | Audience(000)
P12M Resps
%Col
%Row
Index
Huisgenoot ~ Paper - Audience{000) 1,157 [«
read/pagedfviewed P12M Resps 857
%Col 17.1
%Row 100.0
Index 100
Movel ~ Paper - Audience(000) 977 v
read/paged/viewed P12M Resps 380
%Col 14.4
% Row 100.0
Index 100
Truelove ~ Paper - Audience(000) 805 -
read/pagedfviewed P{12M Resps 328 |
%Col 11.9
%Row 100.0
Index 100
. | Bona ~ Paper - Audience{000) 771 |+
© | read/pagediviewed P12M Resps 278
' %Col 11.4
%Row 100.0
| Index 100
Food & Home Entertaining ~ Audience(000) 718 |-
Paper - read/pagsdiviewed P12M | Resps 392
%Col 10.6
%Row 100.0
Index 100
People ~ Paper - Audience(000) 544 |4
read/paged/viewed P12M Resps 365
%Col 8.0
%Row 100.0

Units : 1000
Source :PAMS191 PAMS 2019

Weight : Personal Weights

Dala Bources: )
PAMS19%; PAMS 191 PAMS 2018

© Telmar Information Services Corp.

Page : 1



Report Date : 4/17/2023

File Name : UIF Benefits campaign.pry
Table : Female ~ Gender AND (Super Group 4 OR Super Group 5 )

Report

Version : 7.22.84.10

o | Totals =~ -
Kuier ~ Paper - Audience{000) 544 \/
yread/paged/viewed P12M Resps 305
%Col 8.0
%Row 100.0
Index 100
Fairlady ~ Paper - Audience(000) 490
read/paged/viewsd P12M Resps 310
%Col 7.2
%Row 100.0
Index 100
Women's Health ~ Paper - Audience(000) 451
read/paged/viewed P12M Resps 278
%Col 6.7
%Row 100.0
! Index 100
Rooi Rose ~ Paper - Audience(000) 449
read/paged/viewed P12M Resps 239
%Col 6.6
%Row 100.0
Index 100
Woman & Home ~ Paper - Audience(000) 427
read/paged/viewed P12M Resps 261
%Col 6.3
%Row 100.0
Index 100
Glamour ~ Paper - Audience(000) 407
read/paged/viewed P12M Resps 214
%Col 6.0
%Row 100.0
Index 100
i Sarie ~ Paper - Audience(000) 407
; read/pagediviewed P12M Resps 217
' %Col 6.0
%Row 100.0
Index 100
Home/Tuis ~ Paper - Audtence(000) 387
read/pagediviewed P12M Resps 210
%Col 57
%Row 100.0
Index 100
SA Garden and Home ~ Paper - | Audience(000) 377
read/pagediviewed P12M ' Resps 237 |
 %Col 586
 %Row 100.0
! Index 100

Units : 1000
Source :PAMS121 PAMS 2019

Weight : Personal Weights
Dafa Sources: N
PAMS191; PAMS191 PAMS 20341

@ Telmar Information Sorvices Corp.

el .
LEELL
Page:2



Report Date : 4/17/2023

File Name : UIF Benefits campaign.pry
Table : Female ~ Gender AND (Super Group 4 OR Super Group 5 )

Report

Version : 7.22.84.10

Index

_ _ . Totals ™
Your Pregnancy ~ Paper - Audience(Q00) 370
read/paged/viewed P12M Resps 140
%Col 55
%Row 100.0
Index 100
Cosmopolitan ~ Paper - Audience(000} 368 |
read/paged/viewed P12M Resps 232 |
%Col 54
%Row 100.0 |
Index 100 |
Vrouekeur ~ Paper - Audience(000) 354
read/pagediviewed P12M Resps 179
%Col 5.2
%Row 100.0
Index 100
Conde Nast House & Garden ~ Audience(000) 337
Paper - read/pagedfviewed P12M | Resps 223
%Col 5.0
%Row 100.0
Index 100
Living and Loving ~ Paper - Audience{000) 336
read/pagediviewed P12M Resps 181
%Col 5.0
Y%Row 100.0
Index 100
TVplus ~ Paper - Audience(000) 309 |
read/paged/viewed P12M Resps 142 |
%Col 4.6
%Row 100.0
Index 100
The Gardener Magazine/Die Audience(000) 208
. Tuinier Tydskrif ~ Paper - Resps 185
read/pagedfiviewed P12M %Col 4.4
%Row 100.0
Index 100
Getaway ~ Paper - Audience{000) 285
read/pagediviewed P12M Resps 152
%Col 4.2
| %Row 100.0 |
: Index 100 |
Car ~ Paper - read/pagedfviewed | Audience(000) 231
L P12M Resps 110 |
%Col 34
YoRow 100.0 |

100 |

Units : 1000
Source :PAMS191 PAMS 2019

Welght : Personal Weights
Data Sourcas:
PAMS181; PAMB181 PAMS 2018 : agd

@ Telmar Information Services Corp.
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Report Date : 4/17/2023

Report

File Name : UIF Benefits campaign.pry
Table : Female ~ Gender AND (Super Group 4 OR Super Group 5 )

Version : 7.22.84.10

+ Index

‘Totals -
SA Home Owner ~ Paper - Audience(000) 229
read/paged/viewed P12M Resps 120
%Col 34
%Row 100.0
Index 100
KickOff ~ Paper - Audience(000) *221
read/paged/viewed P12M Resps a0
%Col 3.3
%% Row 100.0
Index 100
Your Family ~ Paper - Audience(000) 220
read/paged/viewed P12M Resps 163
%Col 3.3
%Row 100.0
i Index 100
Your Baby ~ Paper - Audience(000) *208
read/paged/viewed P12M Resps 81
%Col 3.1
%Row 100.0
Index 100
Gol/Weg! ~ Paper - Audience(000) 206
read/paged/viewed P12M Resps 131
%Col 3.0
%Row 100.0
Index 100
Men's Health ~ Paper - Audience{000) *156
read/paged/viewed P12M Resps 75
%Col 2.3
Y%Row 100.0
Index 100
Finesse ~ Paper - Audience({000) 138
i read/pagediviewed P12M Resps 771
%Col 2.0
%Row 100.0 !
Index 100
Landbou Weekblad ~ Paper - Audience({000) *123
read/paged/viewad P12M Resps 64
%Col 1.8
Y%Row 100.0
Index 100
House and Leisure ~ Paper - i Audience{000) *122
read/pagedfviewed P12M | Resps 71
- %Col 1.8
. %Row 100.0
100

Units ; 1000

Source :PAMS191 PAMS 2019

Weight : Personal Weights
‘Data Sources:
PAMS191; PAMS191 PAMS 201D :

@ Telmar Information Services Corp.

Page: 4



Report Date : 4/17/2023

Report

File Name ; UIF Benefits campaign.pry
Table : Female ~ Gender AND {Super Group 4 OR Super Group 5 )

Version : 7.22.84.10

L V| Totals =" - -

Essentials ~ Paper - Audience(000) *121
read/paged/viewed P12M Resps 85
%Col 1.8

%Row 100.0

Index 100

Forbes Africa ~ Paper - Audience(000) *103
read/paged/viewed P12M Resps 60
%Col 1.5

%Row 100.0

Index 100

SA Country Life ~ Paper - Audience(000) *103
read/paged/viewed P12M Resps 64
%Col 1.5

%Row 100.0

Index 100

Personal Finance ~ Paper - Audience(000) “*g9
read/paged/viewed P12M Resps 41
%Col 1.5

%Row 100.0

Index 100

Caravan & Qutdoor Life ~ Paper - | Audience{000) **G0
read/pagedfviewad P12M Resps 50
%Col 1.3

%Row 100.0

Index 100

Lig ~ Paper - read/pagedfviewed | Audience{000) **85
P12M Resps 43
%Coal 1.3

%Row 100.0

Index 100

Farmer's Weekly ~ Paper - Audience(000) **76
! read/pagediviewed P12M Resps 47
%Col 1.1

%Row 100.0

Index 100

Man Magnum ~ Papet - Audience(D00) **66
read/paged/viewed P12M : Resps 21
. %Col 1.0

- %Row 100.0

i Index 100

GolDrive&Camp/Weg!Ry&Sleep | Audience{000) **63
~ Paper - read/paged/viewed Resps 25
P12M %Col 0.9
%Row 100.0

Index 100

Units ; 1000

Source :PAMS191 PAMS 2019
Weight : Personal Weights

Data Sources; ' - - ¢

PAMS181; PAMES PAMS 2019 ;

® Telmar Information Serviegs Corp.
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Report Date : 4/17/2023

File Name : UIF Benefits campaign.pry
Table : Female ~ Gender AND (Super Group 4 OR Super Group 5 )

Report

Version : 7.22.84.10

_ _ .| Totals -
Dekat ~ Paper - Audience(000) G2
read/pagediviewed P12M Resps 34

%Col 09

%Row 100.0

Index 100

Runner's World ~ Paper - Audience{D00) **60
read/pagediviewed P12M Resps 33
%Col 09

%Row 100.0

Index 100

Leisure Wheels ~ Paper - Audience(000) **59
read/paged/viewed P12M Resps 28
%Col 0.9

%Row 100.0

Index 100

GQ South Africa ~ Paper - Audience(000) 57
read/paged/viewed P12M Resps 34
%Col 0.8

%Row 100.0

Index 100

Bicycling ~ Paper - Audience(000) **56
read/paged/viewed P12M Resps 20
%Col 0.8

%Row 100.0

index 100

Financial Mail ~ Paper ~ Audience(000) **54
read/paged/viewed P12M : Resps 35
; %Col 08

' %Row 100.0

" Index E 100

| African Independent ~ Paper - Audience(000) ! **50
! read/paged/iviewed P12M Resps 12
%Col 0.7

%Row 100.0

Index 100

Pepular Mechanics ~ Paper - Audience({000) **49
read/paged/viewed P12M Resps 24
%Col 0.7

%Row 100.0

Index 100

Go! Platteland/Weg! Platteland ~ { Audience(000) **48
Paper - read/paged/viewed P12M | Resps 25
%Col 0.7

%Row 100.0

Index 100

Units : 1000
Source :PAMS191 PAMS 2016

Weight : Personal Weights

Data Sources:
PAMST9T; PAMS181 PAMS 2010r:: %40 - =bt.

@ Telmar Information Services Corp,

Y5141 HANS
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Report Date : 4/17/2023

Report

File Name : UIF Benefits campalgn.pry
Table : Female ~ Gender AND {Super Group 4 OR Super Group 5 )

Version : 7.22.84.10

_ : ‘| Totals . .
Finweek ~ Paper - Audience(000) 45
read/paged/viewed P12M Resps 18
. %Col 0.7
%Row 100.0
Index 100
Baba & Kleuter ~ Paper - Audience(000) **36
read/paged/viewed P12M Resps 22
%Col 0.5
%Row 100.0
Index 100
Stuff ~ Paper - read/paged/viewed | Audience(000) w27
P12M Resps 13
%Col 04
%Row 100.0
Index 100
SA Hunter/SA Jagter ~ Paper - Audience(000) 23
read/paged/viewed P12M Resps 14
%Col 0.3
%Row 100.0
Index 100
Lose Il ~ Paper - Audience(000) **16
read/paged/viewed P12M Resps 6
%Col 0.2
%Row 100.0
Index 100

Units : 1000
Source :PAMS1921 PAMS 2019

Weight : Personal Weights
Data Sources:
PAMS191; PAMS101 PAMS 2019 :

@ Talmar Information Services Corp.

Page : 7



Report Date : 4/6/2023

File Name : UIF Benefits campaign.PAMS191.pry

Table : All Respondents

e

NS A

Version : 7.22.83.66

Soccer Laduma (Wed) ~ AIR

Audience{000) 3,844 r« ,
Paper Newspaper Weeklies Resps 1,035 7\
%Col 9.2
%Row 100.0
Index 100
Sunday Times ~ AIR - Paper Audience{000) 2,742 MG/
Newspaper Weeklies Resps 1,078
%Col 6.5
%Row 100.0
index 100
Sunday Sun ~ AIR - Paper Audience(000) 1,999 |yr
Newspaper Weeklies Resps 552 K
%Col 4.8
%Row 100.0
Index 100
City Press {Sun) ~ AIR - Paper Audience{000) 1,552 w‘*’"/'
Newspaper Weekligs Resps 496
%Col o 3.7
%Row N 100.0
Index 100
Isolezwe ngeSaonto (Sun) ~ AIR - | Audience{000) 1,072
Paper Newspaper Weeklies Resps 247 x
%Col 2.6
%Row 100.0
Index 100
lianga LangeSonto (Sun) ~ AIR - | Audience(000) 1,050 |,
i Paper Newspaper Weeklies Resps 256 &
' %Col 2.5
%Row 100.0
Index 100
Sunday World ~ AIR - Paper Audience(000) 984 |/
Newspaper Weeklies Resps 259
%Col 2.3
% Row 100.0
Index 100
Rapport {Sun} ~ AIR - Paper Audience(000) 740
Newspaper Weeklies Resps 397
%Col 1.8
% Row 100.0
Index 100

Units ; 1000
Source :PAMS191 PAMS 2019

Weight : Personal Weights
Dala Sources:
PAMS191; PAMZ181 PAMS 2019 :

© Telmar Infermalion Services Corp.

Page : 1



Report
Report Date : 4/6/2023

File Name : UIF Benefits campaign.PAMS191.pry Version ;: 7.22.83.66
Table : All Respondents

Isolezwe ngoMgaibelo (Sat) ~ AIR | Audience(000) 713
- Paper Newspaper Weeklies Resps 167
%Col 1.7
%Row 100.0
index 100
Mail & Guardian (Fri) ~ AIR - Audience(000) 465
Paper Newspaper Weeklies Resps 201
%Col 1.1
%Row 100.0
index 100
I'solezwe lesiXhosa ~ AIR - Paper | Audience{000) 418
Newspaper Weeklies Resps 185
%Col 1.0
Y% Row 100.0
Index 100
Son op Sondag ~ AIR - Paper Audience(000) 375
Newspaper Weeklies Resps 144
%Col 0.9
%Row 100.0
Index 100
Post (Wed) ~ AIR - Paper Audience(000) 343
Newspaper Weeklies Resps 292
%Col i, 0.8
%Row ©100.0
Index 100
Saturday Citizen ~ AIR - Paper Audience(000) *320
Newspaper Weeklies Resps 86
%Col 0.8
Y%Row 100.0
Index 100
Beeld (Sat) ~ AIR - Paper Audience(000Q) 254
Newspaper Weeklies Resps 122
' %Col 0.6
%Row 100.0
Index 100
SBunday Tribune ~ AIR - Paper Audience(000) 235
Newspaper Weeklies Resps 198
%% Col 0.6
%Row 100.0
Index 100
Die Burger (Wes Kaap) (Sat) ~ Audience(000) *213
AIR - Paper Newspaper Weeklies | Resps 68
%Col 0.5
Y%Row 100.0
Index 100

Units : 1000

Source :PAMS191 PAMS 2019
Weight : Personal Weights

Data Sources: =
PAMS191; PAMS1G1 PAMS 20155

@ Telmar Infermation Services Corp. Page : 2



Report Date : 4/6/2023

File Name : UIF Benefits campaign.PAMS191.pry

Table : All Respondents

Version : 7.22.83.66

African Independent ~ AIR -

Audience(000)

e

Paper Newspaper Weeklies Resps 49
%Col 0.5
%Row 100.0
Index 100
Pretoria News Weekend (Sat) ~ | Audience(000) *166
AIR - Paper Newspaper Wesklies | Resps 54
%Col 0.4
%Row 100.0
Index 100
The Sunday Independent ~ AIR - | Audience{000) *151
Paper Newspaper Weeklies Resps 53
%Col 0.4
YeRow 100.0
. Index 100
Saturday Star ~ AIR - Paper Audience(000) *139
Newspaper Weeklies Resps 64
%Col 0.3
Y%Row 100.0
Index 100
Weekend Argus: Saturday Edition | Audience(000) 117
~ AIR - Paper Newspaper Resps 63
Weeklies %Col 0.3,
%Row 100.0 "
Index 100
The Independent on Saturday ~ | Audience{000) *102
AIR - Paper Newspaper Weeklies | Resps 80
%Col 0.2
Y%Row 100.0
Index 100
Weekend Witness (Sat) ~ AIR - Audience(000) *a3
'Paper Newspaper Weeklies Resps 64
%Col 0.2
Y%Row 100.0
Index 100
Weekend Post (Sat) ~ AIR - Audience({000) *91
Paper Newspaper Weeklies Resps 77
%Col 0.2
Y% Row 100.0
Index 100
Weekend Argus: Sunday Edition | Audience(000) *“*80
~ AIR - Paper Newspaper Resps 42
Weeklies %Col 0.2
%Row 100.0
Index 100

Units : 1000
Source :PAMS191 PAMS 2019

Weight : Personal Weights
Data Sources:
PAMS191; PAMS191 PAMS 2019

® Telmar Informalion Services Corp,

Page : 3



Report
Report Date : 4/6/2023

File Name : UIF Benefits campaign.PAMS191.pry Version : 7.22.83.66
Table : All Respondents

Die Burger (Cos Kaap) (Fri) ~ AIR | Audience(000) *89
- Paper Newspaper Weeklies Resps 69
%Col 0.2
%Row 100.0
Index 100
Daily Dispatch Weekend Edition | Audience{000) *84
(Sat} ~ AIR - Paper Newspaper Resps 74
Weeklies %Col 0.2
“%Row 100.0
Index 100
Volksblad (Sat) ~ AIR - Paper Audience(000) **66
Newspaper Weeklies Resps 35
%Col 0.2
%Row 100.0
Index 100

Units : 1000

Source :PAM3181 PAMS 2019
Weight : Personal Weights

Data Sources:
PAME191; PAME191 PAMS 2019 ¢

@ Telmar Information Services Corp. Page : 4



Report Date : 4/6/2023

File Name ; UIF Benefits campaign.pry

Tabls : All Respondents

Report

\:ﬁa&?\ﬁf%

Version : 7.22.83.66

Daily Sun ~ AIR - Paper Audience(000) 2,974 vf;/
Newspaper Dailies (Mon-Fri) Resps 926
%Col 7.1
%Row 100.0
Index 100
Isolezwe ~ AIR - Paper Audience{000) 1,122 SL
Newspaper Dailies (Mon-Fri) Resps 284 |~
%Col 2.7
%Row 100.0
i index 100
Sowetan ~ AIR - Paper Audience(000) 629 qfr
Newspaper Dailies (Mon-Fri) Resps 173 \/
%Col 1.5
%Row 100.0
Index 100
Son ~ AIR - Paper Newspaper | Audience{000) 624 x
Dailies (Mon-Fri) Resps 233
“%Col 1.5
Y% Row 100.0
Index 100
Daily Voice ~ AIR - Paper Audience(000) 344
Newspaper Dailies (Mon-Fri) Resps 118 ;t
%Col 0.8
%Row 100.0
Index 100
The Citizen ~ AIR - Paper Audience(000) 276 ;}\
‘Newspaper Dailies (Mon-Fri) Resps 129
%Col 0.7
%Row 100.0
Index 100
The Star ~ AIR - Paper Audience(000) 249 =
Newspaper Dailies (Men-Fri) Resps 105 ﬁk
%Col 0.6
%Row 100.0
Index 100
Beeld ~ AIR - Paper Newspaper | Audience({000) 213 &(
Dailies (Mon-Fri) Resps 113
%Col 0.5
%Row 100.0
Index 100

Units ; 1000
Source :PAMS1921 PAMS 2019

Weight : Personal Weights
Data Sources:
PAMS191; PAMSIO1 PAMS 2019

© Telmar Informalionh Services Corp.

Page : 1



Report Date : 4/6/2023

File Name : UIF Benefits campaign.pry

Table : All Respondents

Version ; 7.22.83.66

Daily Dispatch ~ AIR - Paper Audience(000) 172
Newspaper Dailies {Mon-Fri) Resps 130
%Col 0.4
%Row 100.0
Index 100
Die Burger {Wes Kaap) ~ AIR - Audience{000) *152
Paper Newspaper Dailies Resps 50
(Mon-Fri) %Col 0.4
%Row 100.0
Index 100
The Mercury ~ AIR - Paper Audience(000) 133
Newspaper Dailies (Mon-Fri) Resps 114
%Col 0.3
% Row 100.0
Index 100
Busingss Day ~ AIR - Paper Audience(000) *120
Newspaper Dailies (Mon-Fri) Resps 54
%Col 0.3
%Row 100.0
Index 100
The Herald ~ AIR - Paper Audience(000) 117
Newspaper Dailies (Mon-Fri) Resps 127
%Col 0.3
%Row 100.0
Index 100
Daily News ~ AIR - Paper Audience(000) *107
Newspaper Dailies (Mon-Fri) Resps 92
%Col 0.3
%Row 100.0
Index 100
Pretoria News ~ AIR - Paper Audience(000}) **92
Newspaper Dailies (Mon-Fri) Resps 38
%Col 0.2
% Row 100.0
Index 100
DFA ~ AIR - Paper Newspaper Audience(000) **82
Dailies (Mon-Fri) Resps 50
%Col 0.2
%Row 100.0
Index 100
Cape Times ~ AlR - Paper Audience(000) *81
Newspaper Dailies (Mon-Fri) Resps 50
%Col 0.2
S%Row 100.0
Index 100

Units . 1000
Source :PAMS191 PAMS 2019

Weight : Perscnal Weighis

Dala Sources:
PAMS191; PAMS191 PAMS 2019 :

@& Telmar Information Services Corp.
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Report Date ; 4/6/2023

File Name : UIF Benefits campaign.pry

Table : All Respondents

Report

Version : 7.22.83.66

The Withess ~ AIR - Paper

LA e

Audience(000)

Newspaper Dailies (Mon-Fri} Resps 54
%Col 0.2

Y%eRow 100.0

Index 100

Volksblad ~ AIR - Paper Audience(000) 785
Newspaper Dailies (Mon-Fri} Resps 47
%Col 0.2

Y%Row 100.0

Index 100

Cape Argus ~ AIR - Paper Audience(000) 61
Newspaper Dailies (Mon-Fri) Resps 44
%Col 0.1

. % Row 100.0
i Index 100

Units ; 1000
Source :PAMS191 PAMS 2015

Weight : Personal Weights
Data Sources:
PAMS181; PAMS1S1 PAMS 2016 :

© Telmar Information Services Corp.

Page : 3



