Market Research: The Market Theatre Foundation is looking for a dynamic company to do Market Research

The Market Theatre is renowned world-wide for brilliant anti-apartheid plays that have included Woza Albert, Asinamali, Bopha, Sophiatown, You Strike the Woman You Strike a Rock, Born in the RSA, Black Dog – Inj’emnyama, as well as the premieres of many of Athol Fugard’s award-celebrating the past, but it is also confidently looking forward to playing a major cultural role in the 21st century for South Africa, and the African continent.

During the past four decades, The Market Theatre has evolved into a cultural complex for theatre, music, dance and the allied arts. Today, The Market Theatre remains at the forefront of South African theatre, actively encouraging new works that continue to reach international stages.

We are looking for a dynamic Market Research Company to tailor create a unique research plan that will give us comprehensive audience insights. 

The Market Theatre Foundation is looking at unlocking the insights that matter most. We would like to delve deep to understand our audience's desires, behaviours, and preferences, empowering us to connect with them on a profound level that will be beneficial to us. By incorporating these specifications into our research, we believe we can gain valuable insights to tailor our programming, marketing efforts, and overall audience engagement strategies effectively.



OBJECTIVES: 

Audience Understanding: Help us understand audience’s preferences, interests, and demographics. This understanding aids in tailoring performances, marketing efforts, and outreach programs to better resonate with the target audience. Understanding audience composition like: Age, gender, income level, education level, occupation, marital status, and geographic location. 


Demand Assessment: To assist us in gauging the demand for various types of performances or events. By analysing market trends, ticket sales data, and audience feedback, the Market Theatre can make informed decisions about programming and scheduling.

Competitive Analysis: Assist in understanding our competitors and their offerings. Understanding what other performing arts organizations are doing well or where they are lacking can provide valuable insights for differentiation and strategic planning.

Marketing Strategy Development: Market research informs the development of effective marketing strategies. By identifying the most effective channels for reaching target audiences and crafting messages that resonate with them, organizations can maximize their marketing ROI.

Feedback Collection: It provides a platform for collecting feedback from audiences, stakeholders, and the community at large. This feedback can be invaluable for improving performances, enhancing the overall experience, and fostering a sense of ownership and loyalty among patrons.
