KWAZULU-

Zulu Kingdom. Exceptional

TOURISM KWAZULU-NATAL INVITES ELIGIBLE SERVICE PROVIDERS TO SUBMIT A
WRITTEN QUOTATION FOR THE GOODS/SERVICES REQUIRED AS STIPULATED IN THIS
REQUEST FOR QUOTATION

REQUEST FOR QUOTATION

REQUISTION NUMBER

10365

DESCRIPTION

MARKETING COLLATERAL 2023- 2024

CLOSING DATE AND TIME

20 NOVEMBER 2023 @ 14HO00

CSD No.

SUBMISSION DETAILS

Hand Delivery: Tourism KwaZulu-Natal
2 floor, Ithala Trade Centre Building, 29 CanalQuay, Point,
Durban (Document must be inserted into the Bid Box)

Late submissions will not be accepted

NB: KINDLY ENSURE SAMPLES OF PREVIOUS

SCM ENQUIRIES

Contact: Kiara Mohan
Tel / Email: 031 366 7563 Kiara@zulu.org.za

TECHNICAL ENQUIRIES

Contact: Mawande Bantwini
Tel / Email: 031 366 7568 Mawande@zulu.org.za

NAME OF BIDDER..............

RFQ advertised on 09 November 2023
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PART A

INVITATION TO BID
YOU ARE HEREBY INVITED TO BID FOR REQUIREMENTS OF TOURISM KWAZULU-NATAL (TKZN)
BID NUMBER: | CLOSING DATE: 20 November 2023 | | CLOSING TIME: | 15h00

DESCRIPTION

BID RESPONSE DOCUMENTS MAY BE DEPOSITED IN THE BID BOX SITUATED AT (STREET ADDRESS)

2"d Floor, Ithala Trade Centre Building

29 Canal Quay Road

Point Waterfront

Durban

BIDDING PROCEDURE ENQUIRIES MAY BE DIRECTED TO TECHNICAL ENQUIRIES MAY BE DIRECTED TO:
CONTACT PERSON CONTACT PERSON
TELEPHONE NUMBER TELEPHONE NUMBER
FACSIMILE NUMBER FACSIMILE NUMBER
E-MAIL ADDRESS E-MAIL ADDRESS
SUPPLIER INFORMATION

NAME OF BIDDER

POSTAL ADDRESS

STREET ADDRESS

TELEPHONE NUMBER | CODE NUMBER
CELLPHONE NUMBER

FACSIMILE NUMBER CODE NUMBER

E-MAIL ADDRESS

VAT REGISTRATION

NUMBER
SUPPLIER TAX CENTRAL
COMPLIANCE STATUS | COMPLIANCE OR SUPPLIER

SYSTEM PIN: DATABASE

No: MAAA

ARE YOU THE
ARggggg ’Eﬁi\ v ARE YOU A FOREIGN BASED
IN SOUTH AERICA SUPPLIER FOR THE GOODS [Yes CNo

CYes [INo /SERVICES OFFERED?
FOR THE GOODS [IF YES, ANSWER THE
/SERVICES [IF YES ENCLOSE PROOF] QUESTIONNAIRE BELOW]
OFFERED?
QUESTIONNAIRE TO BIDDING FOREIGN SUPPLIERS
IS THE ENTITY A RESIDENT OF THE REPUBLIC OF SOUTH AFRICA (RSA)? ] YES [INO
DOES THE ENTITY HAVE A BRANCH IN THE RSA? J YES [JNO
DOES THE ENTITY HAVE A PERMANENT ESTABLISHMENT IN THE RSA? ] YES [JNO
DOES THE ENTITY HAVE ANY SOURCE OF INCOME IN THE RSA? ] YES [JNO
IS THE ENTITY LIABLE IN THE RSA FOR ANY FORM OF TAXATION? ] YES [JNO

IF THE ANSWER IS “NO” TO ALL OF THE ABOVE, THEN IT IS NOT A REQUIREMENT TO REGISTER FOR A TAX COMPLIANCE STATUS
SYSTEM PIN CODE FROM THE SOUTH AFRICAN REVENUE SERVICE (SARS) AND IF NOT REGISTER AS PER 2.3 BELOW.
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PART B
TERMS AND CONDITIONS FOR BIDDING

1.

BID SUBMISSION:

1.1.

1.2.

1.3.

BIDS MUST BE DELIVERED BY THE STIPULATED TIME TO THE CORRECT ADDRESS. LATE BIDS WILL NOT BE ACCEPTED FOR
CONSIDERATION.

ALL BIDS MUST BE SUBMITTED ON THE OFFICIAL FORMS PROVIDED (NOT TO BE RE-TYPED) OR IN THE MANNER PRESCRIBED
IN THE BID DOCUMENT.

THIS BID IS SUBJECT TO THE PREFERENTIAL PROCUREMENT POLICY FRAMEWORK ACT, 2000 AND THE PREFERENTIAL
PROCUREMENT REGULATIONS, THE GENERAL CONDITIONS OF CONTRACT (GCC) AND, IF APPLICABLE, ANY OTHER SPECIAL
CONDITIONS OF CONTRACT.

1.4. THE SUCCESSFUL BIDDER WILL BE REQUIRED TO FILL IN AND SIGN A WRITTEN CONTRACT FORM (SBD7).

2. TAXCOMPLIANCE REQUIREMENTS

2.1 BIDDERS MUST ENSURE COMPLIANCE WITH THEIR TAX OBLIGATIONS.

2.2 BIDDERS ARE REQUIRED TO SUBMIT THEIR UNIQUE PERSONAL IDENTIFICATION NUMBER (PIN) ISSUED BY SARS TO ENABLE
THE ORGAN OF STATE TO VERIFY THE TAXPAYER'S PROFILE AND TAX STATUS.

2.3 APPLICATION FOR TAX COMPLIANCE STATUS (TCS) PIN MAY BE MADE VIA E-FILING THROUGH THE SARS WEBSITE
WWW.SARS.GOV.ZA.

24 BIDDERS MAY ALSO SUBMIT A PRINTED TCS CERTIFICATE TOGETHER WITH THE BID.

2.5 IN BIDS WHERE CONSORTIA / JOINT VENTURES / SUB-CONTRACTORS ARE INVOLVED; EACH PARTY MUST SUBMIT A
SEPARATE TCS CERTIFICATE / PIN / CSD NUMBER.

2.6 WHERE NO TCS PIN IS AVAILABLE BUT THE BIDDER IS REGISTERED ON THE CENTRAL SUPPLIER DATABASE (CSD), A CSD
NUMBER MUST BE PROVIDED.

2.7 NO BIDS WILL BE CONSIDERED FROM PERSONS IN THE SERVICE OF THE STATE, COMPANIES WITH DIRECTORS WHO ARE

PERSONS IN THE SERVICE OF THE STATE, OR CLOSE CORPORATIONS WITH MEMBERS PERSONS IN THE SERVICE OF THE
STATE.”

NB: FAILURE TO PROVIDE / OR COMPLY WITH ANY OF THE ABOVE PARTICULARS MAY RENDER THE BID INVALID.

SIGNATURE OF BIDDER:

CAPACITY UNDERWHICH THIS BID IS SIGNED: oo
(Proof of authority must be submitted e.g. company resolution)

DATE:
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TERMS AND CONDITIONS

Yes | No Noted If no,
indicate
deviation

1.DESCRIPTION

1.1 Quotations must be delivered by the stipulated time to the
correct address. Late quotations will not be accepted for
consideration

1.2 All quotations must be submitted on the official forms
provided— (not to be re-typed) or online

1.3 Quotations above R2000 will be evaluated based on
functionality (where applicable)

1.4 This quotation is subject to the Preferential Procurement Policy
Framework Act 2000 and, the General Conditions of Contract
(GCC) and, if applicable, any other legislation or special
conditions of contract

1.5 TKZN reserves the right to enter negotiations with a
prospective contractor regarding any terms and conditions,
including price(s), of a proposed contract.

1.6 TKZN shall not be obliged to accept the lowest or any financial
offer or proposal.

1.7 TKZN will disregard the bid of any bidder if that bidder or any
of its directors have abused the institutions supply chain
management system and or committed fraud or any other
improper conduct in relation to such system.

1.8 TKZN will list bidders / directors in the list of restricted
suppliers and they will not conduct any business with an
organ of state

1.9 Tax Compliance Requirements:

1.9.1 Bidders must ensure compliance with their tax
obligations.
Bidders are required to submit their unique personal
identification number (pin) issued by sars to enable the
organ of state to view the taxpayer’s profile and tax
status.

1.9.2 Application for tax compliance status (tcs) or pin may
also be made via e-filing. In order to use this provision,
taxpayers will need to register with sars as e-filers
through the website www.sars.gov.za.

1.9.3 In quotations where consortia / joint ventures / sub-
contractors are involved, each party must submit a
separate proof of tcs/ pin/ csd number.
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1.9.4 Where No Tax Compliance status (TSC) or pin is
availablebut the bidder is registered on the Central
Supplier Database (CSD), a CSD number must be
provided.

1.10
The bidder has examined the information provided in the bid
documents and x sizeer to undertake the work prescribed in
accordance with the requirements as set out in the bid document.
The prices quoted in this bid are valid for the stipulated period.
Bidder must confirm the availability of the proposed team members.
The bidder confirm that this bid will remain binding upon us and
may be accepted by you at any time before the expiry date

1.11 TKZN’s business of conduct and ethics:

1.11.1 Relationships with customers and suppliers - To
ensure that they remain objective, employees should
not accept any brides offered by any customer or
supplier of TKZN, should report such offers to
management and refrain from having any vested
interest, financial or otherwise, with any customer or
supplier.
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B. ADMINISTRATIVE COMPLIANCE

2.STAGE ONE: ADMINISTRATION MPLIANCE

Yes

No

Noted

If
no,indicate
deviation

All quotations duly lodged will be examined to determine
compliance with bidding requirements and conditions.
Quotations  with  obvious deviations from the
requirements/conditions, will be eliminated from further
adjudication.

2.1 Mandatory

Quotations will be considered compliant if the following
documents have been submitted or condition met
(whichever is applicable}

2.1.1 The bidder must be registered as a vendor on the
National Treasury Central Supply Database (CSD),
which can be found at https://secure.csd.gov.za/ in
compliance with National Treasury compliance
paragraph 4.2 with instruction note 4a of 2016/2017

2.1.2 The bidder must be in good standing with SARS and
such information will be verified through Central Supply
Database using SARS e-filing pin in National Treasury
compliance (CSD) or u with instruction note 9 of
2017/2018 prior to the award of the bid;

2.1.3 SBD 4 - A completed and duly signed declaration of
Interest. Should a conflict of interest be declared or
identified, the bid would be declared non- responsive.
NB Bidder must ensure all pages are complete and all
guestions answered, you are to indicate not applicable
(N/A) where appropriate.

2.1.4 The Bidder must have a minimum of three (3) positive
reference letters/testimonials not older than five years
from previous clients for similar projects (these
reference letters /testimonials should be in their
client’s letterhead).

2.1.5 The bidder should have at least three (3) years’
experience not older than five years of similar

projects

Failure to provide any mandatory information as
requested above will result in the submission being
deemed non-responsive.
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3. STAGE TWO: PRICE AND PREFERENTIAL/SPECIFIC
GOALS - 20 points for preference are allocated on the
basis of specific goals in line with the framework set outin
the PPPFA. This bid will be evaluated using the 80/20
preference point system. 80 for price and 20 for
preferential/specific goals.
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3.1 Price and Preferential/Specific goals evaluation will be
carried out on bidders who qualified in stage Stage 1 of the
evaluation (Mandatory requirements)

3.21n line with Preferential Procurement Regulations 2022 and
TKZN Supply Chain Management Policy, A bidder will
qualify for preference points (where applicable). Bidders
are required to submit the following documentation to claim
points for specific goals in terms Historically Disadvantaged
Individuals:

a) 251% Black Ownership- 7 points
b) =51% Black Women Ownership- 4 points
c) 251% Black Youth Ownership- 4 points

d) The promotion of enterprises located in KwaZulu-
Natal- 5 points
The following may be used as proof for claiming
preference points:
e BBBEE Affidavit
e BBBEE Certificate
e CIPC
o CSD Full Registration Report
e SAID document
e NB: Evidence for location: A stamped letter from the
local councillor or municipal utility bill or Lease
Agreement

4. ADJUDICATION OF BID

4.1The quotation shall be awarded at the sole and absolute
discretion of TKZN. TKZN hereby represents that it is not
obliged to award this quotation to any bidder. TKZN is
entitled to retract this quotation at any time as from the
date of issue. TKZN is not obliged to award this quotation
to the bidder that quotes the lowest.

4.2 A bidder shall be disqualified from bidding if any attempt is
made either directly to solicit and/or canvass any
information from any employee or agent of TKZN
regarding this quotation from the date the x sizeer is
submitted until the date of award of the quotation.

5. Awarding of contract

5.1 The TKZN Service Level Agreement will be the only
contract signed by both parties and will form the basis of
this contract. TKZN'’s standard terms and conditions will not
be negotiated.

5.2 TKZN reserves the right to award this quotation in full or
part
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C. SPECIFICATION/ TERMS OF REFERENCE

MARKETING COLLATERAL TOR’S

1. PURPOSE

Tourism KwaZulu-Natal (TKZN) seeks proposals from interested and suitably qualified service providers to
supply and deliver Marketing Collateral for Tourism KwaZulu-Natal (TKZN). This collateral is to be used by
TKZN in all the available platforms for marketing KwaZulu-Natal (Events, Tradeshows, Consumer shows
and other platforms which permit for the showcasing of the destination).

2. ABOUT TOURISM KWAZULU-NATAL

The KwaZulu-Natal Tourism Authority, trading as Tourism KZN (TKZN) which operates under the name
Tourism KwaZulu-Natal, is responsible for the development, promotion and marketing of tourism into and
within the province. The Authority’s statement of intent and direction is drawn from the mandate vested in the
organization by the KwaZulu-Natal Tourism Act, 1996 (as amended, including No. 2 of 2002).

The vision of Tourism KwaZulu-Natal is to position the province of KwaZulu-Natal as Africa’s leading
tourism destination, domestically and internationally. To achieve this mandate, TKZN needs to continuously
increase the destination’s profile and ensure brand awareness in all of the province’s key source markets,
through public relations and communications amongst other activities. KZN’'s core domestic source
markets are Gauteng, Western Cape, and Eastern Cape, whereas, internationally, UK, Germany, USA and
Africa, are core source markets.

In order to fulfil i's mandate of increasing domestic and international tourist numbers into the province,
TKZN must engage in the following activities

e Partner with tourism trade domestically and internationally to grow arrivals into KwaZulu-Natal
e Package destination activities through integrated marketing communication

e Forge strategic partnerships with non-tourism trade who have strong brand equity for destination
promotion

3. ABOUT THE BRAND

Our destination brand key is as follows:
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8. Essence
The Power Of
“Warmth"

The destination brand is positioned as the EXCEPTIONAL — Zulu Kingdom.

Brand Attributes:

After conducting an extensive brand insight activator, the following were identified as key unique selling
propositions for the Zulu Kingdom brand:

e Wildlife;
e Heritage;
e Adventure;

e Trade Gateway;

e Zulu; and
e Beaches.
e Warmth

e Fun;and

e Family-Orientation
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In an effort to increase brand awareness, visibility and ensuring that KwaZulu-Natal remains a top-of- mind

destination for unique and authentic tourism offerings and experiences to media and trade partners,
consumers and event delegates alike, it is a requisite that TKZN procures marketing collateral that can be
issued to the different stakeholders at the relevant platform. It is for this reason that TKZN is looking for a
suitable agency to procure marketing collateral from.

SCOPE OF SERVICES - FUNCTIONALITY

In conjunction with the Authority’s Marketing Department, the prospective agency will be required to
perform the following duties:

Supply and delivery of marketing collateral as stipulated below:

ITEM SPEC QUANTITY

e SIZE: 3m x 2.25m
. e High quality full colour sub print

t/lozdcl)? wall banners (TKZN . Mate_riql heavy weight fabri_c _ _ 8
e A built-in, retractable, aluminium roller mechanism
e Come with a bag allowing for easy transportation.
e Size: 3 Metre length and 1 metre height
¢ Printed on Airtec fabric (branded and full colour

digital printing)
Fence wraps banners e Must come with reinforced eyelets for easy 8

installation
¢ The material must be washable (cold wash)

800mm wide x 2000mm high

Come with a bag allowing for easy transportation.
A built-in, retractable, aluminium roller mechanism 10
To display Hi-res destination images and logo

Pull up banners (for indoor,
use)

S -4XL /170 g/m2

50% polyester piqué knit, 50% cotton
Rib knit collar and cuffs

Self-fabric neck tape

Twin stripe tipping at collar and cuffs
Three button placket

Branded Golf T-shirts

(50% ladies cut and 50% 500
male cut)
180gsm cotton
Branding T-shirts o Sizes - Small — 4XL
e 180 g/M2/ 100% cotton single jersey knit 1000
Logo & KZN has it all 4 rib-knit collar with double stitching and elastane
BELIEVE IT))  sideseam

180gsm cotton
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Branded Tote Bags / * 38(w)x2(d)x38(h) 1000
Shopping bag(TKZN Logo * Tote with contrast black webbing handles
& KZN has it all — * 600D.
BELIEVE IT) * 38(w)x2(d)x38(h)
Shorts (female and male) e Yellow shorts (Sizes: S — XL)
e Taslon or Active Microfibre 60
e Price to include one embroidered logo

NB: The service provider will have to submit samples of the items before production. All artwork to be
[ ived from TKZN and aiven TKZN,

5. PROFILE OF THE PROSPECTIVE BIDDER

Agencies are to adequately demonstrate their capabilities and submit a comprehensive RFQ document
including:

e Evidence of previous experience in executing projects of this magnitude

e Proven record of any previous work done not older than five years in companies similar in stature to
TKZN

e Provide at least 3 testimonials from their previous clients (these testimonials should be in their
client’s letterhead).

e The bidder is required to provide samples of previous work done to ascertain quality of their products.

6. TIME FRAME

The appointed service provider is required to supply and deliver the marketing promotional items within two
months of receipt of purchase order.

7. APPLICATION RULES

a. Expenses Incurred
Neither the organ of the state will be held liable for any expense incurred by the applicants in the
preparation of the bid documents. Preparation of bid documents will be for interested services providers

account, TKZN will not be held liable for any costs incurred.

b. Confidentiality

TKZN and its advisors will keep the contents of the applications strictly confidential.

c. Enquiries
All enquiries must be raised within three days of the briefing communication. No queries will be

entertained after that period, except for those related to the completion of the tender documents.
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D. PRICING SCHEDULE

NO. DESCRIPTION QYT UNIT PRICE TOTAL PRICE

1 Media wall banners (TKZN Logo) 8

2 Fence wraps banners 8

3 Pull up banners (for indoor use) 10

4 Branded Golf T-shirts (50% ladies cut and 50% | 500
male cut)
180gsm cotton

5 Branding T-shirts 1000
Logo & KZN has it all - BELIEVE IT)
180gsm cotton

6 Branded Tote Bags / Shopping bag(TKZN Logo | 1000
& KZN has it all - BELIEVE IT)

7 Shorts (female and male) 60

Delivery

Sub-Total

VAT

Total inclusive of VAT

Page 13 of 21




SBD4
BIDDER’S DISCLOSURE

1. PURPOSE OF THE FORM
Any person (natural or juristic) may make an offer or offers in terms of
this invitation to bid. In line with the principles of transparency,
accountability, impatrtiality, and ethics as enshrined in the Constitution of
the Republic of South Africa and further expressed in various pieces of
legislation, it is required for the bidder to make this declaration in respect of
the details required hereunder.

Where a person/s are listed in the Register for Tender Defaulters and /
or the List of Restricted Suppliers, that person will automatically be
disqualified from the bid process.

2. Bidder’s declaration

2.1 Isthe bidder, or any of its directors / trustees / shareholders / members /
partners or any person having a controlling interestl in the enterprise,
employed by the state? YES/NO

2.1.1 If so, furnish particulars of the names, individual identity numbers, and, if
applicable, state employee numbers of sole proprietor/ directors /
trustees / shareholders / members/ partners or any person having a
controlling interest in the enterprise, in table below.

Full Name Identity Number Name of State
institution

2.2 Do you, or any person connected with the bidder, have a relationship

1 the power, by one person or a group of persons holding the
majority of the equity of an enterprise, alternatively, the person/s
having the deciding vote or power to influence or to direct the
course and decisions of the enterprise.
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221

2.3

2.3.1

3.1
3.2

3.3

3.4

3.4

3.5

SBD4
with any person who is employed by the procuring institution? YES/NO

If so, furnish particulars:

Does the bidder or any of its directors / trustees / shareholders /
members / partners or any person having a controlling interest in the
enterprise have any interest in any other related enterprise whether or

not they are bidding for this contract? YES/NO

If so, furnish particulars:

DECLARATION

l, the undersigned,
(=0 1= S in

submitting the accompanying bid, do hereby make the following
statements that | certify to be true and complete in every respect:

| have read, and | understand the contents of this disclosure;

| understand that the accompanying bid will be disqualified if this
disclosure is found not to be true and complete in every respect;

The bidder has arrived at the accompanying bid independently from, and
without consultation, communication, agreement or arrangement with
any competitor. However, communication between partners in a joint
venture or consortium2 will not be construed as collusive bidding.

In addition, there have been no consultations, communications,
agreements or arrangements with any competitor regarding the quality,
guantity, specifications, prices, including methods, factors or formulas
used to calculate prices, market allocation, the intention or decision to
submit or not to submit the bid, bidding with the intention not to win the
bid and conditions or delivery particulars of the products or services to
which this bid invitation relates.

The terms of the accompanying bid have not been, and will not be,
disclosed by the bidder, directly or indirectly, to any competitor, prior to
the date and time of the official bid opening or of the awarding of the
contract.

There have been no consultations, communications, agreements or
arrangements made by the bidder with any official of the procuring.

JOINt venture or consortium means an association of persons for
the purpose of combining their expertise, property, capital,
efforts, skill and knowledge in an activity for the execution of a
contract.
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3.6

SBD4
institution in relation to this procurement process prior to and during the
bidding process except to provide clarification on the bid submitted
where so required by the institution; and the bidder was not involved in
the drafting of the specifications or terms of reference for this bid.

| am aware that, in addition and without prejudice to any other remedy

provided to combat any restrictive practices related to bids and
contracts, bids that are suspicious will be reported to the Competition
Commission for investigation and possible imposition of administrative
penalties in terms of section 59 of the Competition Act No 89 of 1998
and or may be reported to the National Prosecuting Authority (NPA) for
criminal investigation and or may be restricted from conducting business
with the public sector for a period not exceeding ten (10) years in terms
of the Prevention and Combating of Corrupt Activities Act No 12 of 2004
or any other applicable legislation.

| CERTIFY THAT THE INFORMATION FURNISHED IN PARAGRAPHS 1, 2 and 3
ABOVE IS CORRECT.

| ACCEPT THAT THE STATE MAY REJECT THE BID OR ACT AGAINST ME
IN TERMS OF PARAGRAPH 6 OF PFMA SCM INSTRUCTION 03 OF 2021/22
ON PREVENTING AND COMBATING ABUSE IN THE SUPPLY CHAIN
MANAGEMENT SYSTEM SHOULD THIS DECLARATION PROVE TO BE FALSE.

Position Name of bidder
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SBD 6.1

PREFERENCE POINTS CLAIM FORM IN TERMS OF THE PREFERENTIAL PROCUREMENT
REGULATIONS 2022

This preference form must form part of all tenders invited. It contains general information and serves as
a claim form for preference points for specific goals.

NB: BEFORE COMPLETING THIS FORM, TENDERERS MUST STUDY THE GENERAL
CONDITIONS, DEFINITIONS AND DIRECTIVES APPLICABLE IN RESPECT OF THE
TENDER AND PREFERENTIAL PROCUREMENT REGULATIONS, 2022

1. GENERAL CONDITIONS
1.1 The following preference point systems are applicable to invitations to tender:

- the 80/20 system for requirements with a Rand value of up to R50 000 000 (all applicable
taxes included); and
- the 90/10 system for requirements with a Rand value above R50 000 000 (all applicable
taxes included).
1.2 To be completed by the organ of state
(delete whichever is not applicable for this tender).

a) The applicable preference point system for this tender is the 90/10 preference point system.
b) The applicable preference point system for this tender is the 80/20 preference point system.

c) Either the 90/10 or 80/20 preference point system will be applicable in this tender. The lowest/
highest acceptable tender will be used to determine the accurate system once tenders are
received.

1.3 Points for this tender (even in the case of a tender for income-generating contracts) shall be
awarded for:
(a) Price; and
(b) Specific Goals.

1.4 To be completed by the organ of state:
The maximum points for this tender are allocated as follows:

PRICE
SPECIFIC GOALS
Total points for Price and SPECIFIC GOALS
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1.6

3.1.

3.1.

Failure on the part of a tenderer to submit proof or documentation required in terms of this tender
to claim points for specific goals with the tender, will be interpreted to mean that preference points
for specific goals are not claimed.

The organ of state reserves the right to require of a tenderer, either before a tender is adjudicated
or at any time subsequently, to substantiate any claim in regard to preferences, in any manner
required by the organ of state.

DEFINITIONS

(a) “tender” means a written offer in the form determined by an organ of state in response to an
invitation to provide goods or services through price quotations, competitive tendering process or
any other method envisaged in legislation;

(b) “price” means an amount of money tendered for goods or services, and includes all
applicable taxes less all unconditional discounts;

(c) “rand value” means the total estimated value of a contract in Rand, calculated at the time of bid
invitation, and includes all applicable taxes;

(d) “tender for income-generating contracts” means a written offer in the form determined by an
organ of state in response to an invitation for the origination of income-generating contracts
through any method envisaged in legislation that will result in a legal agreement between the organ
of state and a third party that produces revenue for the organ of state, and includes, but is not
limited to, leasing and disposal of assets and concession contracts, excluding direct sales and
disposal of assets through public auctions; and

(e) “the Act” means the Preferential Procurement Policy Framework Act, 2000 (Act No. 5 of 2000).

FORMULAE FOR PROCUREMENT OF GOODS AND SERVICES

POINTS AWARDED FOR PRICE

1 THE 80/20 OR 90/10 PREFERENCE POINT SYSTEMS

A maximum of 80 or 90 points is allocated for price on the following basis:

80/20 or 90/10

Pt—Pmi Pt—Pmi

Ps =80 (1-"""22) or Ps=90(1-"20 )
Pmin P min

Where
Ps = Points scored for price of tender under consideration
Pt = Price of tender under consideration
Pmin = Price of lowest acceptable tender under consideration
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3.2. FORMULAE FOR DISPOSAL OR LEASING OF STATE ASSETS AND INCOME
GENERATING PROCUREMENT

3.2.1. POINTS AWARDED FOR PRICE

A maximum of 80 or 90 points is allocated for price on the following basis:

80/20 or 90/10
Pt-P Pt-P
Ps =801+ ") or Ps=90(1+7= %)
P max Pmax
Where
Ps = Points scored for price of tender under consideration
Pt = Price of tender under consideration
Pmax = Price of highest acceptable tender

4. POINTS AWARDED FOR SPECIFIC GOALS

4.1. In terms of Regulation 4(2); 5(2); 6(2) and 7(2) of the Preferential Procurement Regulations,
preference points must be awarded for specific goals stated in the tender. For the purposes of this
tender the tenderer will be allocated points based on the goals stated in table 1 below as may be
supported by proof/ documentation stated in the conditions of this tender:

4.2. Incases where organs of state intend to use Regulation 3(2) of the Regulations, which states that,
if it is unclear whether the 80/20 or 90/10 preference point system applies, an organ of state must,
in the tender documents, stipulate in the case of—

(a) an invitation for tender for income-generating contracts, that either the 80/20 or 90/10
preference point system will apply and that the highest acceptable tender will be used to
determine the applicable preference point system; or

(b) any other invitation for tender, that either the 80/20 or 90/10 preference point system will
apply and that the lowest acceptable tender will be used to determine the applicable
preference point system,

then the organ of state must indicate the points allocated for specific goals for both the 90/10 and
80/20 preference point system.

Table 1: Specific goals for the tender and points claimed are indicated per the table below.

(Note to organs of state: Where either the 90/10 or 80/20 preference point system is applicable,
corresponding points must also be indicated as such.
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Note to tenderers: The tenderer must indicate how they claim points for each preference point
system.)

Number of points Number of points
allocated claimed (80/20
The specific goals allocated points system)

in terms of this tender (B S (To be completed

(To be completed by by the tenderer)
the organ of state)

251% Black Ownership 7 points

251% Black Women Ownership 4 points

251% Black Youth Ownership 4 points
The promotion of enterprises located 5 points
in KwaZulu-Natal

DECLARATION WITH REGARD TO COMPANY/FIRM

4.3. Name of ComMPanY/firM. .. ..o
4.4, Company registration NUMDbDET: ... ..o e
4.5, TYPE OF COMPANY/ FIRM

Partnership/Joint Venture / Consortium
One-person business/sole propriety
Close corporation

Public Company

Personal Liability Company

(Pty) Limited

Non-Profit Company

State Owned Company

[TICK APPLICABLE BOX]

U
U
N
N
N
N
U
U

4.6. I, the undersigned, who is duly authorised to do so on behalf of the company/firm, certify that the
points claimed, based on the specific goals as advised in the tender, qualifies the company/ firm
for the preference(s) shown and | acknowledge that:
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i) The information furnished is true and correct;

i) The preference points claimed are in accordance with the General Conditions as indicated

in paragraph 1 of this form;

iii) Inthe event of a contract being awarded as a result of points claimed as shown in paragraphs
1.4 and 4.2, the contractor may be required to furnish documentary proof to the satisfaction

of the organ of state that the claims are correct;

iv) If the specific goals have been claimed or obtained on a fraudulent basis or any of the
conditions of contract have not been fulfilled, the organ of state may, in addition to any other

remedy it may have —

@)
(b)

(©)

(d)

(e)

disqualify the person from the tendering process;

recover costs, losses or damages it has incurred or suffered as a result of
that person’s conduct;

cancel the contract and claim any damages which it has suffered as a result
of having to make less favourable arrangements due to such cancellation;

recommend that the tenderer or contractor, its shareholders and directors, or
only the shareholders and directors who acted on a fraudulent basis, be
restricted from obtaining business from any organ of state for a period not
exceeding 10 years, after the audi alteram partem (hear the other side) rule
has been applied; and

forward the matter for criminal prosecution, if deemed necessary.

SURNAME AND NAME: e

DATE:
ADDRESS:
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