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REQUEST FOR PROPOSALS FOR THE APPOINTMENT OF A PROFESSIONAL SERVICE PROVIDER: TO PROVIDE FACILITIES MANAGEMENT FOR THE MARKET THEATRE FOUNDATION
RFP NO: MTF 02/08/2022
TERMS OF REFERENCE

Closing Date: 31 October 2022
Closing Time: 12:00pm

Bid Document Price: R 300.00
Compulsory Briefing Date and Time: 05 October 2022 @ 10:00am

Address for submissions and Compulsory Briefing: 
Main Theatre Building, 56 Margaret Mcingana St, Newtown, Johannesburg, 2001
Contact Person: Mr Vickey Pienaar

Contact details: Tel (011) 832 1641 ext 208
Email: VickeyP@markettheatre.co.za
1. ASSIGNMENT OBJECTIVE

The objective of the assignment is to establish a facilities management (FM) service for the eight Market Theatre infrastructure facilities.
List the buildings:
· The Theatre building (heritage building) situated at 56 Margaret Mcingana Street, Newtown;

· The Market Square building (including the Shlom House, heritage building) at 138 Lillian Ngoyi Street, Newtown;

· The Windybrow Arts Centre (heritage building) at 161 Pietersen Street cnr Nugget Street, Doornfontein;

· 154 Lillian Ngoyi, Newtown;

· Parking area 49 Rahima Moosa Street, Newtown;

· Store (heritage façade)152 Lillian Ngoyi Street, Newtown.

·  Schmidt Feeds and Seeds (Rented out) 148 Lilian Ngoyi Street, Newtown
· Biovet (Rented out) 150a Lilian Ngoyi Street, Newtown

2. BACKGROUND
The Market Theatre Foundation operates as a Cultural Institution for performance art and photography and includes the Market Theatre, Market Laboratory, the Market Photo Workshop and the Windybrow Arts Centre.

The MTF's core business is producing a variety of theatre works that reflect and represent the issues that affect the people of South Africa.  The Market Theatre Foundation produces an estimated 20-25 productions annually which create employment for +/-250 artists per annum.  Over the years the Market Theatre has provided work for +/-8,750 theatre practitioners – playwrights, directors, actors, set/costume/lighting and sound designers and engineers as well as stage managers and crews.  In line with the MTF’s mission and vision 85% of these artists are from the historically disadvantaged communities.

In 2021/2022 the Market Theatre produced 18 shows and had an audience attendance of an estimated 18 889.  This excludes the daily foot traffic and visitors that frequent the Market Theatre precinct and the Market Square Building.

The Market Lab is a multi-award-winning arts incubator, with a reputation for facilitating the development of exceptional young theatre-makers, facilitators, actors, writers and directors, and for creating innovative and relevant new plays. Our students have the opportunity to work and learn with some of the country’s most iconic theatre practitioners, while creating a diverse range of work both individually and within an ensemble. With multiple local, African and global partners, the Lab strives to create enriching experiences that contribute to the personal and artistic growth of each person who participates in our programmes. Alumni have gone on to excel on stage and screen, or chosen to apply their skills in several other industries, including publishing, radio, event management and marketing, Many are playing leadership roles in arts institutions and other contexts, and remain committed to working in the communities that nurtured their growth as young artists.  

The Market Photo Workshop is a school of photography, project space and galleries. The Market Photo Workshop runs a variety of photography courses and programmes for youth from communities in the margins, to equip them to pursue careers in photography, visual arts and media.  

The Market Photo Workshop also runs Public Programmes: a series of interventions involving and directed at professional photographers, visual artists, educators, students and the broader public. Public Programmes all seek to inform the trends, practices, methods and contemporary ways of working and thinking in South African photography practice through exposure to a broad understanding of visual culture. 

The Photo Workshop Gallery and Gallery 1989 are galleries that produce regular exhibitions and publications.

The Windybrow Arts Centre is the fourth division of the Market Theatre Foundation, framing itself as a space for thought leadership, literacy and Pan African expression. The Windybrow Arts Centre, as a Pan African centre of the arts, occupies a Heritage house in Hillbrow built by a mining engineer, Theodore Reneurt, during the height of the Johannesburg gold rush over a century ago. Embedded in the heart of Pan Africanism in Johannesburg, Hillbrow is an internal port for numerous migrators from the continent, creating an opportunity to tap into the cultural wealth contained in the avenues of the inner city. Together with the community of HiIlbrow the WAC intends to create lasting programmes that reflect the heritage of the area and, through art, encourage opportunities that empower the youth with knowledge systems that will expand their horizons and expand their vision
The Heritage House at the Windybrow Arts Centre in Doornfontein has been revived. The restored 121-year old building is the home to new and exciting programmes in the Hillbrow and inner-city neighbourhoods working with residents and communities around a range of art-based and participatory engagement projects.
3. SCOPE OF WORK

3.1
The project scope entails the following technical and soft Facilities Management Services from here on referred to as (FM).
· The condition assessment of all the infrastructure facilities of the Market Theatre Foundation to determine the state of the facilities and assess the maintenance requirements comprehensively;

· The development of bills of quantities for each facility based on the condition assessment to quantify any major repair work required and attach a financial estimate for implementation;

· The development of the individual maintenance plans, including both planned and unplanned maintenance, for each of the Market Theatre Foundation facilities. The maintenance plans must be based on the results of the condition assessment;
· The development of the lifecycle plans of each individual facility of the Market Theatre Foundation;

· The development of the single point of contact for reporting, maintenance break down issues, dispatching maintenance response, and tracking of the executing of maintenance orders in terms of completeness and quality;

· The development of the comprehensive FM service plan with costs and its implementation over the full contract period; and

· Monthly reporting on FM services in terms of implementation and financial progress against the developed FM and maintenance plans.
It is with this mandate and strategic goal in mind that the Market Theatre Foundation seek to establish the FM service to preserve the upkeep of the market theatre infrastructure facilities in optimum condition.
3.2 Work Plan

The appointed Professional Service Provider (PSP) will be required to develop a work plan with costs that addresses all the tasks listed below and assign timelines for conclusion of each task. These must be presented in the form of a work plan that will be reviewed by the HOD for Front of House Department. The various levels of support will in all probability be conducted concurrently and not necessarily sequentially and this must be reflected in the work plan.
3.3 Functions to be performed

The following functions will be performed by the  preferred service provider (herein after referred as PSP) throughout the duration of the appointment:

3.3.1 Conducting Condition Assessments

Condition Assessments must be conducted on all immovable assets that the Market Theatre Foundation makes use of. The PSP will be expected to produce the condition assessment reports in strict accordance with the prescripts of GIAMA and the applicable Market Theatre Foundation UAMP templates. These templates will be made available to the appointed PSP with the information that needs to be updated.
Upon completion of the condition assessment, the PSP shall submit the following for approval:

· Individual immovable asset condition assessment reports in a pre-agreed format for all Market Theatre Foundation facilities;

· Applicable updated UAMP templates reflecting the information from the     condition assessment reports for each immovable asset at all Market Theatre Foundation facilities; and
· Individual detailed Bills of Quantities with costing estimates for each immovable asset requiring refurbishment or renovations according to the condition assessment.
3.3.2 Developing Maintenance Plans

The development of the individual maintenance plans, including both planned and unplanned maintenance, for each of the Market Theatre Foundation facilities must be based on the results of the condition assessment. The maintenance plan should support the development vision of the foundation, the required level service of each facility and facilitate prudent technical and financial decision-making. The plan will also demonstrate to funding agents and other stakeholders the foundation’s ability to effectively manage its existing and proposed new infrastructure. The plans must include the following:
· Infrastructure Facility Identification, Description, Location and User;
· Responsible Facility Manager and contact information;

· Identified maintenance needs and their estimated budget requirements according to the following different categories:

· Planned Maintenance

· Preventative/Routine Maintenance, which may include but not limited to; servicing of air conditioners; routine maintenance of lifts and fire hydrants, regular checking of sewerage pipe leaks, replacement of old roofing, replacement of light bulbs, water pipes, leaking taps, landscaping maintenance and general cleaning;
· Major Scheduled Maintenance;
· Condition Based Maintenance;
· Backlog Maintenance;
· Statutory Maintenance; and
· Periodic Maintenance.
· Day to Day Maintenance

· Emergency Maintenance;
· Minor Repairs; and
· Minor New Works.
· Major Facility Component breakdown so as to allocate the identified maintenance need appropriately;
· Maintenance budget requirement responsibility between DSAC and the Market Theatre Foundation;

· Planned date of completion of the identified maintenance need; and
· Maintenance prioritisation according to agreed criteria.
3.3.3 Development of Life-Cycle Plans

The appointed service provider will be expected to develop facility specific life-cycle plans for the planned useful life of the facility or a minimum 30-year horizon. The life-cycle plans are to include the following:

· Planned facility component refurbishment programme;
· Planned facility component reconfiguration programme;

· Planned facility component renovation programme;

· Planned facility component upgrade programme;
· Planned facility component disposal programme; and

· The corresponding estimated costs for each of the above plans projected over the 30-year planning horizon.
3.3.4 Development of a FM Service Plan and Implementation

The development of a comprehensive FM Service Plan by the appointed service provider will immediately follow the approval and acceptance by the Market Theatre Foundation of all of the above-mentioned plans. This is to ensure that the FM Service Plan fully addresses all the requirements of each of the stipulated plans. The FM Service Plan will therefore serve to bring all the services that will be rendered by the service provider under one plan spanning the duration of the assignment. Besides incorporating the previously indicated plans, the FM Service Plan must address the how, when and by whom in terms of the following:
· Sourcing of the maintenance issue inspections once a maintenance issue call has been logged;

· Establishing a relevant maintenance database of required maintenance service providers in conjunction with the Market Theatre Foundation SCM;

· Issuing a detailed specification for quotations, evaluating together with MTF SCM and appointing service providers;
· Issuing works orders, tracking performance in execution, verifying the work done and assuring quality of service;

· Closing out maintenance issue calls and documenting the works done;

· Allocating all facilities management and/or maintenance work done to the correct infrastructure asset;

· Updating the asset register accordingly where necessary in terms of major maintenance work completed especially where the work affects the useful life of the asset or its replacement value;

· Managing the distribution of maintenance work responsibility between the Market Theatre Foundation and PSP according to the maintenance plan of each facility and providing reports on such;
· Maintaining statistics on the maintenance trends in terms of frequency, costs, scale, etc, for reporting; and
· Providing monthly report on FM Services provided with corresponding financials and statistics. 
3.3.5 Establishing the Facility Management Contact Centre
The appointed service provider will be expected to establish a Market Theatre Foundation dedicated Facilities Management Contact Centre to manage the following on behalf of the foundation:
· Provide one point of contact for all maintenance and facility management queries and information access;

· Receive all maintenance issue call loggings;

· Provide feedback to the caller on the status of their maintenance issue response; and

· Confirm the original caller’s satisfaction upon completion of the maintenance issue response.
3.3.6 Information Management System
The appointed service provider will be expected to make use of an information management system in rendering the FM Service. The system should assist to run the entire service but mainly assist in the management and execution of the following processes during implementation:

· Capturing and maintenance of the Market Theatre Foundation asset register;

· Capturing and maintenance of the condition assessment reports linked to each asset in the register;

· Capturing and administration of the maintenance plans and tracking the progress of their implementation;

· Capturing and administration of the life-cycle plans and tracking the progress of their implementation;

· Managing all the services of the contact centre electronically;

· Managing the implementation of the rest of the FM services electronically including proving updated reports timeously and in different configurations as may be required by Market Theatre Foundation and other stakeholders.
4. REQUIRED EXPERTISE, QUALIFICATIONS AND EXPRIENCE

A service provider bidding for this assignment should demonstrate the following:

· Professionally Registered Key Team Members with 5 to 10 built environment experience in the following disciplines:

· Architect

· Quantity Surveyor

· Civil/Structural Engineer

· Mechanical/Electrical Engineer

· Company experience on similar projects with contactable references;

· Good knowledge of the PFMA;

· Good knowledge of infrastructure planning and GIAMA;

· Understanding of public finance management and particularly of budgeting processes;

· Experience in infrastructure planning, budgeting, designing, managing and administration of projects and programmes, including human, technical and financial aspects of public sector projects;

· Facilities Management Information Management Systems;

· Good understanding of and the ability to implement programme management tools and practices; and

· Good communication, facilitation and leadership skills and the ability to influence people;
· Experience and understanding of heritage and programme planning;
Service providers must reflect the above in the form of a proposal to execute the assignment detailed in these TOR with a clear and articulate approach and methodology.
5. TIMEFRAMES

The appointed service provider will be expected to attend a detailed project briefing with the Market Theatre Foundation Facilities Management Unit and COO soon after appointment. Following the briefing the service provider will be expected to produce a detailed work plan reflecting all the tasks necessary to complete the assignment and the corresponding timeframes. The assignment period of the envisaged service provider will be in line with the required period to complete the implementation of the project.
The performance of the appointed service will be reviewed monthly, quarterly and annually based on the approved work plan of the service provider. Should performance be below the required standard according to the work plan, or should project funds not be available, the contract may be terminated through written notification. Adequate opportunity to improve performance will be provided to the service provider through written notices of poor performance.

The Service Provider is to submit a close-out report in the format provided by the Market Theatre Foundation and all other developed documentation, 20 working days before the last day of the assignment. 

On appointment, the Service Provider is to liaise with the Market Theatre Foundation to agree on the date for submission of the work-plan.

6. ACCOUNTABILITY

The service provider will be accountable to and under the direction of the CEO or whom has been delegated by the CEO of the Market Theatre Foundation in the performance of the assignment duties.

7. ASSIGNMENT COST

Payment for the assignment will be partially time-based and deliverable based and be based on the percentage of the budget expended during the implementation of the Facilities Management service plus disbursements. A detailed pricing schedule inclusive of professional fees, disbursements and VAT must be provided by the service provider as an attachment Pricing Schedule 1.

The pricing for the professional fees on this pricing schedule will count towards the pricing score during the evaluation of the bids.

Table 1 reflects the schedule to be used for pricing for this assignment with estimated hours to be dedicated for each major deliverable. The schedule is made up of the hour-based fee section (section 1 to 4) and section 5 based on the percentage of the Facilities Management estimated budget.
It must be noted however that the hours shown in table below are a mere estimate for the purpose of fair evaluation of the bids and not a final indication of the hours the assignment will require. The actual hours required by the different disciplines to complete each deliverable of the assignment will be determined during the inception stage of the assignment and reflected in the work plan.
Table 1: Pricing Schedule

	Ref
	Deliverable
	Professional
	Hours
	Rate
	Total

	
	
	
	
	
	

	1
	Condition Assessments
	
	
	
	

	1.1
	
	Quantity Surveyor
	120
	
	

	1.2
	
	Civil/ Structural Engineer
	120
	
	

	1.3
	
	Mechanical/Electrical Engineer
	120
	
	

	1.4
	
	Architect
	120
	
	

	A
	Sub-total per deliverable
	
	480
	
	

	
	
	
	
	
	

	2
	Maintenance & Life-cycle Plans
	
	
	
	

	
	
	Quantity Surveyor
	120
	
	

	
	
	Civil/ Structural Engineer
	65
	
	

	
	
	Mechanical/Electrical Engineer
	65
	
	

	
	
	Architect
	65
	
	

	B
	Sub-total per deliverable
	
	315
	
	

	
	
	
	
	
	

	3
	FM Service Plan & Contact Centre
	
	
	
	

	
	
	Facilities Manager
	120
	
	

	
	
	Facilities Management Administrator
	120
	
	

	C
	Sub-total per deliverable
	
	240
	
	

	
	
	
	
	
	

	Sub- Total (A+B+C)
	
	850
	
	

	
	
	
	
	
	

	5
	FM Service Plan Implementation
	
	Estimate
	Percentage
	Total

	
	
	
	 
	
	

	D
	Sub-total per deliverable
	
	
	
	

	
	
	
	
	
	

	Sub-total (A+B+C+D)
	
	
	
	

	
	
	
	
	
	

	VAT (15%)
	
	
	
	

	
	
	
	
	
	

	Total (Copy to offer)
	
	
	
	


8. EVALUATION CRITERIA

The bid will be evaluated and adjudicated using the 80/20 system (80 for functionality and 20 for B-BBEE). Functionality will be scored at a maximum of 100 points whereby the bidder must obtain a minimum of 70 points to qualify for the financial evaluation according to the criteria captured in the table below:
Table 2: Evaluation Criteria

	Description of Quality Criteria
and Sub-criteria
	Total

	Total Functionality
	100

	Methodology  
· Understanding of the manner in which the bidder intends to satisfy the requirements established in this scope of work (Structural, Civil, Electrical and Health and Safety). – 10 Points

· Proposed structural organogram and action plan for the implementation of the works. - 10 Points

· Incorporate the rules and regulations that go with renovations and maintenance of heritage buildings. – 10 Points

· The plan must include details of the IT system that will be used in the execution of the FM services – 10 Points

Non-Compliance of any of the criteria above will result in scoring 0 points 
	40

	
	

	Qualification and experience of key staff to be involved (2 page cv)

· Qualification and professional registration as per requirements in the building environment / engineering or construction industry. 
· For each professional listed above the following criteria will apply:

· 10 years or more experience with a Degree/B-tech Qualification and professional registration = 30 Points
· 6 to 9 years’ experience with a Degree/B-Tech and professional registration =  20 points
· 3 to 5 years’ experience with a Degree/B-Tech and professional registration = 10 points
· 1-2 years’ experience with a Degree/B-Tech and professional registration = 5 points
· 0 years’ experience with a Degree/B-Tech and professional registration or unregistered professionals = 0 Points
	30



	
	

	Company Experience on similar projects

The bidder must provide evidence in the form of a reference letter of similar projects to demonstrate internal capacity.
· 5 and above reference letters of contracts = 30 points

· 4 reference letters of contracts = 25 points

· 3 reference letters of contracts = 20 points

· 2 reference letters of contracts = 15 points

· 1 reference letters of contracts = 10 points

·  Non-compliance with the minimum criteria = 0 points


	30

	
	100


The functionality threshold is 70 points. Any bidder who does not submit the information required to evaluate, will be at risk of not being awarded points to meet the threshold as stipulated and could be disqualified as a result.

The tender will be evaluated based on 80/20 split; with 80 points being allocated for pricing; and 20 points for BBBEE requirements. This is reflected in the table below. 

BBBEE points will only be awarded if a certified copy or original of the BBBEE certificate is present in the submitted bid document.

MTF reserves the right to invite bidders for the presentations before the award of the tender.

Price points
80

BBBEE 
20

Total points
100

9.  Taxes and duties

No contract shall be concluded with any bidder whose tax matters are not in order.  Prior to the award of a bid MTF must be in possession of a tax clearance certificate, submitted by the bidder.  
10. Disclaimer

Neither the MTF nor any of its consultants accepts any responsibility to any Bidder or other third parties under the law of contract, tort or otherwise, for any loss or damage which may arise from this RFP, any matter deemed to form part of this RFP, the supporting information or documents referred to in this RFP or any information supplied by, or on behalf of, the MTF.

No unsuccessful Bidder will be entitled to any redress against the MTF in the event that the MTF enters into any agreement in relation to the RFP with any other Bidder.

No warranty or representation is made about the accuracy or completeness of the information contained in this RFP.

Any costs incurred by the Bidders during the development of the Bidder response will be at the Bidder’s expense and will not be covered by the MTF.

In respect of this RFP and in addition to other contractual conditions and principles contained herein:

• MTF may elect not to proceed with awarding the bid;

•
Bidders will be liable for payment of their own legal costs, whether or not a contract is entered into; and

•
No claims for compensation will lie against the MTF if, following the evaluation of responses, the MTF elects not to conclude a contract with any Bidder.

11. Proposal Requirements

11.1 References

The proposal should include at least three (3) references from clients who received similar services over the immediate past 12 months.  This should preferably include clients having similar scope of services, industry and scale as the MTF.

The references should include a brief description of the services provided for each client and the MTF must have appropriate access to the clients listed.

The references must be contactable, and the details provided must include:

• Reference letter

• Contact person

• Company name

• Telephone number

• Email address

• Cell number (if possible)

As required, MTF may require a visit or contact one or more of these sites.

11.2 Project participants’ and company experience

Bidders should submit details describing the relevant experience of their proposed staff which will be used to provide the services.  The information should include a description of qualifications, knowledge and relevant experience.

Bidders should also submit a profile to stipulate how long the company was or is in business and their experience in security services.

The documentation should adequately describe how the Bidder has performed similar services for similar types or size of organisations.

11.3 Contract agreement

The successful Bidder will be required to enter into a contractual arrangement with the MTF.

11.4 Compliance with conditions

Bidders are required to comply with all terms and conditions set out in this RFP.

11.5 Lodgement process

Responses to this RFP must be made in printed form. Responses must be delivered in a sealed envelope accompanied by a covering letter on the letterhead of the Bidder’s organisation, duly signed by an authorised representative of the Bidder’s organisation.

11.6 Confidentiality of responses and security of intellectual property

Responses shall be received and held in confidence.  Security procedures apply for all materials received in response to this RFP.

11.7 RFP submission

The following information is pertinent to the RFP Submission

Closing Date: 31 October 2022

Closing Time: 12:00PM


Compulsory Briefing 
Briefing Date: 05 October 2022 


Briefing Time: 10am 


Briefing Address: 56 Margaret Mcingana St, Newtown, Johannesburg, 2001


Note if any bidder submits a bid and did not attend the compulsory briefing the bid will be disqualified.
RFP submissions are to be labelled as follows:

Bid Number: MTF 02/08/2022
Description: APPOINTMENT OF A PROFESSIONAL SERVICE PROVIDER: TO PROVIDE FACITIES MANAGEMENT FOR THE MARKET THEATRE FOUNDATION

Responses must be received at the following addresses.  

Physical Address: The Market Square Building
                              138 Lillian Ngoyi Street

                              NEWTOWN

Place bid documents in the tender box by the Security at reception between 8:00 and 17:00 on weekdays

• No responses will be accepted after the closing date and time.

• Responses may not be delivered by facsimile or email.

11.8 Ownership of documents

All documents forming the response to this RFP shall become the property of the MTF.  Intellectual property contained in the response shall remain vested with the Bidder.

11.9 Discrepancies

Bidders are advised that should a discrepancy exist between information contained in this RFP and any subsequent contract documents then the contract documents will prevail.

11.10 Collusive practices

Except to form a consortium to respond to this RFP, a Bidder shall not enter into any agreement with any other Bidder or industry association concerning the preparation of a response to this RFP.  In particular, but without limiting the foregoing, a Bidder shall agree not to pay any amount to any unsuccessful Bidder.

Evidence of collusion may lead to the rejection of all offers pursuant to this RFP and Bidders involved in such practices may be barred from tendering for further contracts with MTF. In addition, Bidders found guilty of collusive practices will be reported to the National Treasury and maybe listed on the Database of Restricted Suppliers.

Bidders may be required to provide a declaration confirming that they have not engaged in collusive practices in relation to this RFP. 

This declaration can be found in Appendix B. The Bidder is required to complete the appendix and include it with the Bid that is submitted to MTF.

MTF reserves the right to revise any aspect of these timeframes at any stage, and to amend the process at any stage.

11.11 Contacts for further information

Bidders wishing to clarify items within this RFP should contact the MTF representative mentioned below either by email.  Where the information is not of a confidential nature, MTF reserves the right to distribute copies of all communications to all recipients of the RFP.  Queries should be directed to MTF’s SCM Assistant indicated below:

Mr Vickey Pienaar

+27 11 832 1641 ext 208

VickeyP@markettheatre.co.za

12. Special conditions of Response/Contract

The requirements for the services and supporting infrastructure are set out in this RFP.  The following requirements relate to all Bids submitted.

12.1 Addenda to response

Information not specifically required for the RFP but deemed by the Bidder to be of value to the evaluation shall be included as an addendum to the Response.  Addenda should not include advertising brochures or similar material.

Where there is referencing to published manuals, the relevant extracts from the manuals and those alone, shall be placed in the addenda.

12.2 Lingua franca

All information supplied in the Bid Response and all communication in this regard shall be in English.
12.3 Discounts

The Bidder shall set out any discounts and allowances where appropriate, including discounts for prompt payment.

12.4 Disclosure of information

No Bidder shall furnish information, make any statement or issue any document or other written or printed material concerning the acceptance of the response to this RFP for publication in any form of media without prior written approval of the MTF.

12.5 Rights reserved

At its own discretion, the MTF reserves the right:

• to extend the time for lodgement of responses;

• to accept a response in part or in total;

• not to accept any Bid resulting from responses to this RFP, in part or in total;

•
 to, at its own discretion, vary any of the requirements of the services to be delivered during the course of negotiations with the preferred Bidder;

• terminate the evaluation of responses;

• to invite new responses;

•
 to determine whether or not a response will be considered in the event of a material change in a Bidder;

•
 to negotiate with the closest conforming Bidder in the event that no one Response satisfies all critical requirements.

12.6 Inquiries to be prior to closing date

No inquiries, whether in writing or otherwise, shall be made by Bidders following the closing date for responses to the RFP.  Breach of this condition may prejudice consideration of the Bidder’s response.

A Bidder shall not solicit support from, or in any form canvass any:

• employee or agent of the MTF;

• committee of the MTF;

• any consultant or contractor currently engaged by the MTF,

with respect to any matter pertaining to this RFP (unless specifically authorised by the MTF to do so).  Breach of this condition may prejudice consideration of the Bidder’s Response.

13. Format of the Bid Response

Bidders must provide a complete and detailed response to each of the issues raised in this RFP document, and these must be submitted in the prescribed format.

Bidders must submit a signed response in the under-mentioned format.

For ease of evaluation, Bidders are required to present their Bid documentation under the following headings:

Required Forms

1.
Cover letter clearly stating the name of the organisation and the name, address and telephone number of the Bidder’s representative.

2.
Details of directors and shareholders (and members in the case of close corporations). In the case of wholly owned subsidiaries details of the holding company must also be provided.

3.
Provide an organogram of the individuals to be involved on this project and note their designations. Attach detailed résumé’s of said individuals. 

4.
A statement from an independent auditor / accountant regarding the Bidder’s financial standing to undertake this project, the Bidder’s turnover per annum over the last 3 years and also a statement of estimated turnover of current commitments.

5.
A list of previous and existing projects in place not exceeding 5 years in history.

6.
Bidders must ensure that the final offer value is correctly carried over to the “OFFER” page, page 2 of SBD 1. The value depicted on the offer page will be regarded as the tendered amount. The “OFFER” page must be completed in full and signed.

7. Note for joint ventures

•
The items above are to be addressed and completed by EACH member of the joint venture.

•
An agreement between all parties of the joint venture is to accompany the Bid submission.

•
BEE status is to be based on a profit sharing ratio and is to be verified by independent auditors if the tender is successful. This will be for the Bidders cost.

8. Original valid tax clearance certificate.
9. Proof of CIDB  grading level 3 in your respective area of work (ie: CE , EE , GB, SF or ME).
10. Original or certified copy of a valid B-BBEE status level verification certificate.

11.
 Completed SBD1, SBD4, SBD6.1, SBD7.2, SBD8 and SBD9 forms – see attached.

12.
 CSD report stating that your tax is compliant on or before the stipulated closing date. (The Report must reflect a date not older than 5 days prior to the closing date) The Market Theatre Foundation SCM department will verify the tax status of each submitted bid on CSD.

Failure to comply with the requirements above will result in Bidders been negatively scored for responsiveness or disqualified for non-compliance.

Calculation of Preference Points

•
80/20 Preference Points System for acquisition of services, works or goods to Rand value of R50 million: 

The following formula will be used to calculate the points for price:

Ps =80 [1 – (Pt – P min)]

               
           P min

Where

Ps = Points scored for comparative price of tender under consideration

Pt = Comparative price of tender under consideration

Pmin = Comparative price of lowest acceptable tender

14. Glossary

The following definitions are used within this RFP:

•
‘Bid' means a formal submission by a Bidder in response to the RFP document

•
‘Bidder/s’ means an entity or entities submitting a Bid as above in response to the RFP and include a Bidder Consortium.

• ‘MTF’ means the Market Theatre Foundation;

• ‘Photo Workshop’ means the Market Photo Workshop;

• ‘LAB’ means the Market Laboratory;
• ‘IAR’ means Immovable Asset Register
• “UAMP” User Immovable Asset Management Plan 

• 
‘Preferred Bidder' means the Bidder selected by the Evaluation Panel to enter into negotiations with MTF for the provisions of services;

•
‘Service Level Agreement’ means the agreement entered into between MTF and the Preferred Bidder setting out the terms and conditions for the services to be provided by the Preferred Bidder;

•
Words importing the singular include the plural and vice versa and words importing one gender shall include all other genders.  Headings are for ease of reference only and shall not affect the interpretation of this agreement.

•
Once a Bidder has been selected using the MTF’s defined selection criteria they will be required to enter into a formal contract with MTF. The details of this contract will be finalized once the Bidder has been selected and all service negotiations are complete.
15. Annexure

A:   SBD 1 – Invitation to bid

B:   SBD 2 – Tax Clearance Requirements

C:   SBD 4 – Declaration of Interest 

D
: SBD 6.1 - Preference points claim form to the Preferential Procurement     Regulations 2017

E:  SBD 7.2 – Contract form (Rendering Services)

F:  SBD 8 – Declaration of bidders past SCM practices

G:  SBD 9 – Certificate of independent bid determination

H:  CSD registration
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