Annexure B: Format for fee proposal (Pricing Example)

1. Bidders are required to submit their fee schedule (quotation) using the example below (the quotation must be on the letterhead of the bidder). The proposed fee must include all costs for providing outsourcing services to the ECIC as described in this bid.

NB: Please highlight a clear distinction between once off costs and recurring costs

	Description
	Year 1
(R)
	Year 2
(R)
	Year 3
(R)
	Year 4
(R)
	Year 5
(R)
	Total
R

	MEDIA ADVERTISING CAMPAIGN PLANNING, BUYING, IMPLEMENTATION AND MANAGING SERVICES
	

	Develop an Intra-Africa media advertising strategy and campaigns 
	
	
	
	
	
	

	Implement an Intra-Africa media advertising strategy and campaigns.
	
	
	
	
	
	

	Media advertising campaign targeted at international markets in selected African countries. (2 X African  countries excluding South Africa plus South Africa) per year
	
	
	
	
	
	

	Media advertising campaign targeted at key local markets (South Africa exports and others as defined).
	
	
	
	
	
	

	Creative brand assets, messaging (copy) and audio-visual elements and other productions. 
	
	
	
	
	
	

	Negotiation of free publicity and interviews with media houses as value add of advertising investment. (3 X media publicity per quarter)
	
	
	
	
	
	

	Using campaigns measurement tools, measure the campaign impact and regularly report. 
	
	
	
	
	
	

	Continuous management of the campaign and reporting
	
	
	
	
	
	

	Agency Commission
	
	
	
	
	
	

	Subtotal
	
	
	
	
	
	

	Value Added Tax (at 15%, where applicable)
	
	
	
	
	
	

	Total (including Value Added Tax, where applicable)
	
	
	
	
	
	



2. Bidders are required to provide their quotation using the example above as a basis. 

3. All quotations must be in the currency of the Republic of South Africa.

4. The quotation must be on the letterhead of the bidder.
