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GLOBAL: TRAVEL OUTLOOK (2019 -2025)

TOURISTS OUTLOOK (‘000s) 2019 - 2030
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Across the globe the decision to travel is made mostly within a month of travel with Africa influencing the global trends of deciding on a trip within a month and also

deciding on a trip over a year in advance — Europe, North America and Australasia mostly decide 4 to 12 months in advance and the majority of tourists in emerging
markets decide within 3 months

When decision was made to visit SA? 2019
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NB: QUESTION NOT ASKED IN DURING STATE OF DISASTER

SA Tourism Departure survey



Bookings are mostly made more than a year in advance however this is driven by African tourists. The Asian, Middle Eastern, and Southern American tourists mostly

book within 3 months of travel to South Africa while most of the bookings by Australasian, European, and North America book further in advance (4 months to a
year)

When booking was made to visit SA? 2019
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Online aggregators were the top information source in 2019. However, 2022 saw a huge increase in travelers relying on information from their prior trips; three

times higher than the same period in 2021. Independent travelers have continued to grow pre- and post-pandemic with over half of tourists booking

accommodation and air tickets themselves

PURCHASING TRAVEL — Sources of information, travel type

Travel packages Fully Inclusive package B Package B Independent

-

~

58% 55%
Self Made Made
bookings: bookings bookings
0 myself myself
29% 24% 21% \_ ,
2019 2021 2022
B Travel Information sources
32%
o W 2019 m 2021 2022
20% 22 20%
18% — 18% °
14% . W- 129 13% 1%  13%
() 0,
9% 10% g% 9% 8% 9%
5%
0,
I I 3% 2% 19 3% 19 1%
== —
Personal experience from  Online travel aggregators A travel agent (Online via Friends relations in SA Friends relations in your A travel agent (Walk in  Social networks / Blogs and Business associates Tourist brochures South African Tourism
previous trips (e.g. Expedia, Kayak etc.)  website or social media) country store) other Travel sites (e.g. Trip

advisor)

SA Tourism Departure survey



	Slide 1
	Slide 2: GLOBAL: TRAVEL OUTLOOK (2019 -2025)
	Slide 3
	Slide 4
	Slide 5

