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REQUEST FOR QUOTATION (RFQ) FORM

	[bookmark: _Hlk495487580][bookmark: _Hlk495408489]CONTACT PERSON
	Mapule Msiza 

	EMAIL ADDRESS
	Mapule.msiza@tia.org.za

	CLOSING DATE
	02 December 2025 @ 16:00pm 

	DELIVERY ADDRESS
	Online / virtual training   

	DESCRIPTION OF GOODS / SERVICES

	ITEM DESCRIPTION
	QUANTITY
	

	DESIGN THINKING TRAINING FOR 4 DELEGATES TO BE TRAINED ONLINE 
THIS MODULE IN NOT ACCREDITED AND IT IS FOR 3 DAYS
CERTIFICATE OF ATTENDANCE IS REQUIRED 
	
INTRODUCTION TO DESIGN THINKING 
	
UNDERSTAND HOW THINKING AND ASSUMPTIONS CONSTRAIN OUR APPROACH TO PROBLEM-SOLVING; AND HOW WE REGULARLY FALL INTO THE TRAP OF SOLVING THE WRONG PROBLEM
EXPLORE THE HISTORY OF DESIGN THINKING, HOW IT HAS EVOLVED, AND WHAT THE VARIOUS COMPONENTS ARE, LIKE UX, RESEARCH, AND SERVICE DESIGN

MODULE 1 DESIGN THEORY 

LEARN ABOUT THE STAGES AND VARIOUS MODELS OF THE PROCESS, AND THE TIME THAT SHOULD BE ALLOCATED TO EACH ELEMENT
DELVE INTO HOW MINDSETS – E.G. AMBIGUITY, UNCERTAINTY, AND CULTURE – SHAPE OUTCOMES
AND GET TO GRIPS WITH VARIOUS WAYS OF WORKING; SPANNING FACILITATION, COLLABORATIVE, EXPERIMENTAL, AND ITERATIVE, AMONGST OTHERS

MODULE 2: THE CHALLENGE 

UNPACK THE VALUE OF RESEARCH AND VARIOUS RESEARCH TECHNIQUES.
EXPLORE WHY EMPATHY IS CRITICAL, HOW TO TRANSLATE THESE CUSTOMER INSIGHTS INTO USER JOURNEY TEMPLARS AND PERSONAS, AND LEARN HOW TO FRAME A CHALLENGE
ALL THE THEORIES WILL BE VIVIDLY BROUGHT TO LIFE WITH CASE STUDIES
THEN YOU’LL GET THE CHANCE TO TACKLE AN ACTUAL CHALLENGE AND APPLY ALL YOUR NEW-FOUND KNOWLEDGE

MODULE 3: UNDERSTANDING AND FRAMING THE PROBLEM 

A ‘HOW TO’ IMPLEMENT DESIGN THINKING, INCLUDING PERSONAS, INTERVIEWS, USER JOURNEYS, AND CAPTURING CONTEXT AND INSIGHTS

MODULE 4: IDEATION 

EXPLORE THEORETICAL CONSTRUCTS LIKE DIVERGENCE, CONVERGENCE, AND AMBIGUITY
THEN LEARN HOW TO SELECT THE RIGHT TECHNIQUES AND TOOLS, AND HOW TO IMPLEMENT THEM

MODULE 5: PROTOTYPING (DEVELOPING YOUR OWN SOLUTION)

THIS MODULE ADDRESSES WHAT PROTOTYPING IS, WHY IT’S IMPORTANT, AND METHODS AND EXAMPLES OF HOW THIS CAN LEAD TO A DIGITAL OR PHYSICAL PRODUCT, SERVICE, OR CAMPAIGN

MODULE 6: TESTING 
LEARN THE FUNDAMENTALS OF TEST DESIGN, IDEAL SAMPLE SIZE AND STATS, AND METHODS APPLICABLE FOR DIFFERENT TYPES OF PROTOTYPES
GET GUIDELINES ON HOW TO TEST EFFECTIVELY, SPOT BAD DATA OR FEEDBACK, AND UNPACK THE DATA POINTS

MODULE 7: SELLING YOUR IDEA

GAIN THE ABILITY TO DOCUMENT YOUR SOLUTION AND LEARNINGS, COMPILE AN IMPACTFUL BUSINESS CASE, TRANSLATE THIS INTO A PROOF OF CONCEPT, AND PRESENT YOUR SOLUTION IN A WAY THAT WILL LEAD TO BUY-IN AND SUPPORT    


	1. Invoice paid after good and services delivery and within 30 days as per the National Treasury Act.
2. Suppliers must all be registered on the Central Supplier Database
3. Quotations: to be accompanied by SBD 4 AND 6.1 forms, Proof of specific goals where applicable, the completed and signed request for quotation form 
4. Quotation received after the closing date and time will not be considered.
5. 80/20 preferential point system will be used
6. The validity period of price quotations after the closing date is 30 days

	SPECIFIC GOALS FOR TIA FOR DAY - TO - DAY PROCUREMENT
	PROOF

	50% OWNED BY HISTORICALLY DISADVANTAGED INDIVIDUALS 
	5
	SHARE REGISTER / CSD REPORT

	51% OWNED BLACK WOMEN 
	5
	SHARE REGISTER /CSD REPORT

	AT LEAST ONE OF THE OWNERS HAS A DISABILITY / DISABILITIES
	5
	STATEMENTS OR LETTERS ON A PHYSICIAN’S / MEDICAL PROFESSIONAL’S LETTERHEAD WITH PRACTISE NUMBER CONFIRMING DISABILITY

	AT LEAST ONE OF THE OWNERS IS A YOUTH
	5
	COPY OF A CERTIFIED ID CARD

	TOTAL
	20

	SUPPLIER’S INFORMATION

	COMPANY NAME
	

	CONTACT PERSON
	

	CONTACT NUMBER
	

	EMAIL ADDRESS
	

	SIGNATURE
	
	DATE
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technoloqy innovation

A G E N C Y
Innovating Tomorrow Together




