
 

 

REQUEST FOR QUOTATIONS 

 

RFQ No: 16/01/2023 

 

RFQ Date: 31 January 2023 

 

From: Supply Chain Management 

 

Contact Person : Lastar Makhubela 

 

Tel : 012 003 1400 

 

Email : Lastar.Makhubela@fpb.org.za 

 

REFERENCE NO: 16/01/2023 

You are hereby invited to submit a quotation as per the specification or terms of 

reference indicated below/attached. Please provide a written quotation to the above-

named contact person in the Supply Chain Unit at FPB on or before the closing date 

and time as indicated below. Please read the notes below before completing your 

quotation. 

 

Failure to specifically quote as per the specification or terms of reference, and 

complying with the listed instructions will result in your quotation being disqualified. 

 

1. Detailed Specification/Terms of reference 

 

 

Request for a service provider to supply media monitoring services for the FPB for a 24 month 

contract.  The quotation should include the following specifications:  
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Automated and manual access to an online Media Monitoring platform to access the 

following: 

1. Basic Functionality 

Print and Broadcast Tracking: 

• Broadcast monitoring: South African news/newsreel content published by Radio and TV 

channels. Must include national, regional/provincial, community media 

• Print monitoring: Newspaper and magazines. Must include national, regional/provincial, 

community media 

• Unlimited keywords used to search among Print, Radio and TV content. 

• 2 x Daily Media updates (am and pm) to customer email (5 people) 

• Daily RSS feed into customer’s Website platform. 

• Content tracked through print and broadcast is visible on the Platform and metrics such as 

Publication, Headline, Summary, Reach, AVE and Sentiment are accessible 

Online & Social Media Tracking: 

• Online Editorial Media Monitoring: Unlimited Keywords, SA and Africa Content  

• Social Media Monitoring: Including Instagram, Facebook, Twitter, YouTube, Blogs, 

Comments, Reviews, Forums, Etc. Unlimited Keywords / Hashtags; SA and Africa Content. 

• Own Social Media Platform Monitoring: Instagram, Facebook, Twitter, YouTube 

• Dashboard Reporting: Weekly & Ad-Hoc. Automated & Manual. All Media Channels – 

Online, Social, Print & Electronic for Reach, Sentiment, Heat Map, Top Posters,  AVE, Etc. 

Reporting: 

• Monthly Insights Report: including data points for: Media Exposure, Reach, Top 

Publications/channels/influencers, Automated Sentiment Analysis ,Top Location, Top 

Channel, Demographics breakdown   

• Quarterly Insights Report: including data points for: Media Exposure, Reach, Top 

Publications/channels/influencers, Automated Sentiment Analysis ,Top Location, Top 

Channel, Demographics breakdown  Q1 = April – June / Q2 = July – September / Q3 = 

October – December / Q4 = Jan - March 
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2. Functionality to collect, analyse and visualize huge amounts of data. 

• Advancing Analytics to Insights - from keyword search to automatically populated 

dashboards. 

• Prioritizing simplicity and efficiency - making workflows simpler and easier across the 

platform. 

• Quick find search bar - find searches, tags and reports by name quickly & easily. 

• Interactive event and trend analysis.  

• Unlimited searches 

• Unlimited keywords 

• Unlimited mentions 

• Unlimited dashboards 

• Shareable and interactive dashboards and links 

3. Influencer Contact Management Tool (Media and Social Media): 

• To understand and harness influencers.  

• Comprehensive influencer database: top Journalists and Social Influencers and the topics 

covered in their articles and posts. 

• Obtain profile information including email, LinkedIn-, Facebook-, Twitter-, Blog-profiles, 

mailing address, phone number and latest articles / posts.  

• Curate lists of influencers by importing own media lists or adding new contacts from the 

database. Manage all contacts within the platform and organize them into media lists can 

be updated or exported at any time.  

• Measure success of media outreach and journalist response for every distribution when 

sending out Press Releases, Statements, Invites, etc. through Meltwater’s Influencer 

Contact Manager. 

• Identify new influencers for upcoming campaigns/projects 

• Extract unlimited campaign reports (reach, engagement levels etc) both ad-hoc and on 

specific campaigns 

4. Audience Insights 
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Consumer demographics and consumer habits: dive into different community segments, allowing an 

understanding of what resonates with them, as well as the individuals and media outlets that are 

influential over each group 

 

 

 

Closing date for submission of quotations/documents: 

06 February 2023 at 12:00 pm 

 

2. Quotation instructions: 

 

2.1. Quotations should be valid for at least: 60 days. 

2.2. Suppliers must supply written quotations that reflect the following 

information: 

• Price per item (All-inclusive prices are required) 

• Delivery lead time 

• Company Name 

• Company Registration Number 

• VAT Registration Number (If applicable) 

• Address 

• Contact Person 

• Telephone/Contact number 

• Email Address 

 

2.3. Suppliers must sign the Quotation Declaration in paragraph 3 below 

and submit along with their quotation and other relevant documents. 

 

2.4. Suppliers must sign and return the relevant Standard Bidding 

Documents (SBD) with their quotation. 

 



 

5 

2.5. Valid BBBEE certificates or certified copies thereof, sworn affidavits be 

submitted with the quotation (Non-submission will not lead to 

disqualification however points will not be allocated for BBBEE) 

 

2.6. Suppliers should note that the 80/20 preference points system will be 

applicable to transactions from R2 000 (Refer to SBD 6.1) 

 

2.7. All prices must be fixed and firm. 

 

2.8. All prices must be VAT inclusive. If no indication is given, prices will be 

evaluated as inclusive of VAT. 

 

2.9. FPB does not pay deposits/upfront payments. Payment will be made 

after delivery of goods and/services within 30 days of receipt of a valid 

tax invoice. 

2.10. The 80/20 preferential points system will apply to procurement from 

R2 001 to R50 000 000. Points will be awarded in line with the criteria 

detailed in 2.10.1 below: 

 

 

2.10.1. Preferential points scoring 

 

a) POINTS AWARDED FOR PRICE 

 

A maximum of 80 points is allocated for price on the following basis: 

  

 

              80/20                             
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 𝑷𝒔 = 𝟖𝟎(𝟏 +
𝑷𝒕−𝑷𝒎𝒂𝒙

𝑷𝒎𝒂𝒙
)   

  

Where 

 Ps = Points scored for price of tender under consideration 

 Pt = Price of tender under consideration 

 Pmax = Price of highest acceptable tender 

 

b) POINTS AWARDED FOR SPECIFIC GOALS  

• In terms of Regulation 4(2); 5(2); 6(2) and 7(2) of the Preferential 

Procurement Regulations, preference points must be awarded for 

specific goals stated in the tender. For the purposes of this tender the 

tenderer will be allocated points based on the goals stated in table 1 

below as may be supported by proof/ documentation stated in the 

conditions of this tender:  

 

• In cases where organs of state intend to use Regulation 3(2) of the 

Regulations, which states that, if it is unclear whether the 80/20 or 90/10 

preference point system applies, an organ of state must, in the tender 

documents, stipulate in the case of—  

(a) an invitation for tender for income-generating contracts, that either the 

80/20 or 90/10 preference point system will apply and that the highest 

acceptable tender will be used to determine the applicable preference 

point system; or 

  

(b) any other invitation for tender, that either the 80/20 or 90/10 

preference point system will apply and that the lowest acceptable 

tender will be used to determine the applicable preference point 

system,   

then the organ of state must indicate the points allocated for specific goals for 
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both the 90/10 and 80/20 preference point system.  

 

Table Specific goals for the Requests for Quotation (RFQ) and points claimed 

are indicated per the table below.   

Note to service provider: The service provider must indicate how they claim 

points for each preference point system.)   

The specific goals 

allocated points in 

terms of this tender 

Number of points 

allocated 

(80/20 system) 

(To be completed by the 

organ of state) 

Number of points 

claimed (80/20 system) 

(To be completed by 

the service provider) 

Owned by women 8  

Owned by youth 6  

Owned by people with 

disabilities  

2  

BBBEE levels 3 or 

lower 

4  

 

 

2.11. Delivery will be as per the delivery address above, unless specifically 

specified otherwise. 

 

2.12. All purchases will be made through an official order form. Therefore, 

no goods or services must be committed/rendered or delivered before 

an official purchase order has been received. 

 



 

8 

2.13. Depending on the type of goods and services to be delivered the 

successful bidder may be requested to sign a contract/service level 

agreement before delivery of goods/services may commence. 

 

Kind regards 

Supply Chain Unit 

Attachments: SBD 1, 4, 6.1. 

 

 

 

QUOTATION DECLARATION 

 

 

RFQ No: 16/01/2023 

 

I/we the undersigned, who warrants that he/she is duly authorised to do so on behalf 

of the company declares that: 

 

1. The information furnished on this quotation is true and correct. 

2. If the information provided on this quotation is found to be incorrect, FPB, in 

addition to any other remedy it may have: 

2.1. Recover all costs, losses or damages it has incurred or suffered as a 

result of that person’s conduct; and 

2.2. Cancel the purchase order and claim any damages which it has 

suffered as a result of having to make less favourable arrangement due 

to such cancellation; 

3. I have read, fully understand and hereby accept FPB’s standard quotation 

instructions detailed in paragraph 2. 

 

 

Name (Person responsible for the quote) 
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Signature (Person responsible for the quote)           

                     

 

Date 

 


