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Exchange rate 2024:
R19,83 to €1

)

$71 400 (2024)

Sources: PoundSterling; WorldBank; CIA World Factbook
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The Dutch are keen travellers, and
Amsterdam is a cosmopolitan city
and home to consumers from some
178 different cultural backgrounds



Netherlands travel status

Dutch global outbound tourist
numbers are surpassed 2019’s 35-
million in 2024, reaching 39
million, 2025’s outbound is

expected to reach

41 million+

(Long-haul) market size:
3.6-million in 2024 and

expected to reach 4.1-million in
2025
X 41-million ® Amsterdam

34.6-million
Dutch out Our:'st
ourist NV be Af ® Rotterdam
sub’sah 0
yeaC

® Eindhoven

2019 2020 2021 2025

Netherlands Total
Outbound

Sources: Euromonitor; Oxford Economics



South Africa arrivals
from Netherlands in
2024

Total arrivals reached 132,422, reflecting
a modest increase of 0.8% compared to
the 131,371 arrivals recorded in 2023.

While holidays accounted for the largest
share of arrivals in 2024, the growth was
primarily driven by visits to friends and
relatives (VFR) and MICE travel.

Netherlands travel trends

Arrivals
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* Arrivals 2025 year to date — Jan to March 2025

Dutch Arrivals to South Africa remained
flat (0,8%) between 2023 and 2024,
while it can be anticipated to grow by
7.7% in 2025. While Netherlands’ total
outbound is anticipated to grow by 5.0%

Sources: StatsSA Tourist Arrivals; SAT Departure Survey



Top activities in South Africa

More on the Dutch traveller to South Africa

South Africa is foreseen to see a
healthy growth of 7,7% from the
Dutch market. Some of South Africa’s

I

Dutch visitors spent R3.1 billion in South Africa in competitors that are estimated to see
2023, but this declined by 7.9% to R2.9 billion in favourable, considerable growth;
2024. With an average spend of R25,200 per traveller,

they typically stay a minimum of 15 nights, allocating .

around R11,900 to accommodation, R7,200 to #1 China

shopping, and R7,800 to food during their visit.

#2 - Indonesia

=
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Their key purpose of ~ 70% of Dutch visitors  62% prefer to buy their #3 * Keﬂya
travel is Holiday (53%) booked 3 months  travel products unbundled
and Visiting Family & ahead of their travel and 31% prefer to buy in a

Friends (16%) and 40% of those  form of a fully packaged
bOOked W|th|n a trave[ produc‘t
month of travel

Ve
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Dutch travellers are looking for

Dutch travellers prioritise these activities, globally

Destinations that Sustainable Wellness retreats Authentic Value for

are less crowded travel options experiences money Relaxation City breaks Nature and outdoor activities

Sources: SAT Brand Tracker: SAT Insights Activator

s10339dwod Y0



Getting to South Africa

$901/R16 521

Sources: Skyscanner, Forward Keys

Amsterdam to JHB/CPT

KLV

KLM Royal Dutch
Airlines operates
several direct daily
flights between
Amsterdam and
Johannesburg or
Cape Town

Other airlines that offer flights between
Amsterdam and South Africa are:

0 TURKISH Z

AIRLINES Ethiopian

LA TSR

y 4 ®

AIRFRANCE # Kenya Airways

BRITISH AIRWAYS

Flight duration: direct

SEED Amsterdam to JHB
- N Vv N 11 hours

Amsterdam to CPT
— 11.5 hours



When sharing their holiday experiences, The
Dutch’s preferred channels are friends/family or
Social media/ instant messaging services

Role of Media Channels

r
Channels used to share details of Channels used to share holiday
holiday experiences during trips experiences after trips

Social media/
instant messaging

Friends/ Social media/ Friends/
50% . 38% | instant messaging 46% : 33%
family . family
services
‘ . Online .
Travel Online travel Travel review
. 22% travel 18% .
20% review 20% aggregators a0areqators websites
website ggreg

0.8
iR

o

Source: SAT Brand Tracker




Profile of the Dutch traveller to South Africa

Dutch traveller facts:
Three in five of Dutch Just more than half of
visitors are repeat Dutch travellers are
travellers (49% in 2024) male (65% in 2024)

S

Age groups 25 to 40 make Most popular attractions in the

up 47% of visitors from V&A Waterfront, the Cape
this market, and 41 to 60 Town Central City, Cape Point
y.o account for 39% and the Cape Winelands

The Dutch preferred media
channels include Online
news, articles, web pages,
blogs, travel booking / review
websites; Travel brochures,

and Video streaming
(YouTube)

Travel allows the
Dutch to learn about
cultures, gives them

an opportunity to

break-free

Sources: Oxford Economics; SAT Departure Survey, SAT Brand Tracker

Most Dutch visitors travel
alone (41% in 2024) or with
a spouse/partner (38%)

I <

MICE Tourists account for
11% of arrivals from this
region, and Business
Travellers account for
14%

Inspired by word-of-
mouth, the Dutch seek
detailed information
about their travel
destinations.

Activities
of choice

v

Eating out

Three top places to stay

Shopping
m Family and friends m Hotel
m Game Lodge Self Catering
m Other W Guesthouses

\
Visiting Natural
Attractions
Gauteng

Destinations of
choice (2024)
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