BRANDING CONTRACT CLAUSE

The Banking Sector Education and Training Authority (BANKSETA)’s brand value is vital for the positioning
of the organisation’s brand reputation to the various target markets that the BANKSETA provides services to.
It is therefore paramount that training providers appointed by the BANKSETA adhere to the organisation’s
corporate identity guidelines whereby material is to be produced for learning programmes, programme
research publications, promotional material, public relations whereby the BANKSETA is the funder of such
programmes or materials.

Whereby programmes are fully funded by the BANKSETA, BANKSETA will be deemed the sole or primary
brand unless in instances whereby certification by institutions of higher learning advise in advance that for
certification of qualifications, their branding guidelines prohibit dual branding on certificates. In this regard,
the respective institution or training provider is expected to provide a corporate identity manual or letter of
confirmation that for certification, only their branding is allowed and provide reasons for such.

In instances whereby promotional material, press releases and other material is produced for BANKSETA
funded programmes/projects, the BANKSETA remains the hero brand. There may be agreement between
the BANKSETA, training providers, other SETAs and other collaborative partners to co-brand whereby the
BANKSETA is still the funder or primary funder. In such instances, the BANKSETA will remain the hero or
primary brand. Prior approval is required from the BANKSETA’s Marketing and Communications Manager
prior to any promotional items, corporate gifts, publications and press releases being produced, distributed
or published.

The exception for the BANKSETA being the only primary brand, applies in circumstances whereby the
partnership is of equal contribution whereby funding is concerned. This means that partners will have equal
brand status. The corporate identity manual will be provided to all that enter into contracts with the
BANKSETA through the respective operational departmental representatives.
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