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	Company Name (Service Provider): 
	

	
	

	Attention: 
	
	From: 
	

	Fax:
	 
	Tel
	

	Phone:
	
	Pages:
	

	Email:
	 
	Date: 
	

	Comments:
	Please note that ALL prices must include VAT and must be valid for 30 days.

	DIGITAL MARKETING

	Nr
	Item description
	Quantity

	1
	Digital Marketing: 

· Website Design and Analytics

· Learn how to build a website and draw key insights that inform marketing strategies through analytics.

· Search Engine Optimisation
Investigate the use of search engine optimisation to improve website rankings and drive organic growth.


· Online Copywriting

Learn how to apply the elements and best practices of online copywriting in order to engage target audiences and meet an organisation’s digital marketing objectives.

· Online Advertising and Email Marketing

Explore how the evolution of online advertising and email marketing has changed the way businesses achieve their objectives.

· Social Media Marketing
	1

	2.
	· Service providers must provide quotations for training on a face to face basis

· Training must be NQF aligned minimum of Level 4
	


Please note:

1. Quotations should reach our Office not later than 20/11/2025 by 16H00
2. Quotations should be valid for at least: 30 days.
3. Please indicate your delivery period: _____________________________________________

4. Is the delivery period firm?






Yes / No

5. Is / are the price(s) firm for the duration of the contract?


Yes / No

6. Is the offer strictly to specification?





Yes / No
7. If not to specification, state deviation(s): _________________________________________

__________________________________________________________________________

8. Please ensure that your TAX STATUS IS VALID ON THE CENTRAL SUPPLIER DATABASE
9. The service provider/supplier must sign on the actual quotation that is to be submitted.

10. Please complete and sign attached SBD Forms i.e., SBD 4 & 6.1
11. All prices must be VAT inclusive. If no indication is given, prices will be evaluated as inclusive of VAT.

12. No quotations received after the closing date will be considered.

13. It is the responsibility of the service provider to verify receipt of any faxes forwarded to this office.

14. If you are unable to quote, please email/fax this page back to the sender as a no quote and state reasons below.

14.1. Reason for no quote: ………………………………………………………………………………………………………………………………………..….. 
*This Request for Quotation must be completed, signed and be accompanied by an official signed Quotation, signed SBD forms as well as the full Central Supplier Database form Failure to comply with the condition will invalidate your quotation.
15. POINTS AWARDED FOR PRICE
A maximum of 80 points is allocated for price on the following basis:



            80/20
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Where


Ps
=
Points scored for price of tender under consideration


Pt
=
Price of tender under consideration


Pmax
=
Price of highest acceptable tender

3. POINTS AWARDED FOR SPECIFIC GOALS 

3.1. In terms of Regulation 4(2); 5(2); 6(2) and 7(2) of the Preferential Procurement Regulations, preference points must be awarded for specific goals stated in the tender. For the purposes of this tender the tenderer will be allocated points based on the goals stated in table 1 below as may be supported by proof/ documentation stated in the conditions of this tender: 
3.2. In cases where organs of state intend to use Regulation 3(2) of the Regulations, which states that, if it is unclear whether the 80/20 or 90/10 preference point system applies, an organ of state must, in the tender documents, stipulate in the case of— 

(a) an invitation for tender for income-generating contracts, that either the 80/20 or 90/10 preference point system will apply and that the highest acceptable tender will be used to determine the applicable preference point system; or

(b) any other invitation for tender, that either the 80/20 or 90/10 preference point system will apply and that the lowest acceptable tender will be used to determine the applicable preference point system,  

then the organ of state must indicate the points allocated for specific goals for both the 90/10 and 80/20 preference point system. 

Table Specific goals for the Requests for Quotation (RFQ) and points claimed are indicated per the table below.  
Note to service provider: The service provider must indicate how they claim points for each preference point system.)  

	The specific goals allocated points in terms of this tender
	Number of points

allocated

(80/20 system)

(To be completed by the organ of state)
	Number of points claimed (80/20 system)

(To be completed by the service provider)

	SMME(EME&QSE)
	4
	

	Owned by black people (50% or more)
	4
	

	Owned by black people who are youth (30% or more)
	4
	

	Owned by people who are women (30% or more)
	4
	

	Owned by black people with disabilities (30% or more)
	4
	


Please e-mail it to the Umalusi at:
	E-mail:

	rfq@umalusi.org.za



________________________

________________________

_______________

Signature of  service provider

Name and Capacity


Date
