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RE-ADVERTISEMENT

APPOINTMENT OF A SERVICE PROVIDER TO DEVELOP A TOURISM DESTINATION
MARKETING BROCHURE AND TOURISM MARKETING VIDEO FOR THE HARRY GWALA
DEVELOPMENT AGENCY

BID NO- HGDA 04-2025/26

CLOSING DATE:

CLOSING TIME:

NAME OF BIDDER:

POSTAL ADDRESS:

TELEPHONE NUMBER:

FAX NUMBER:

E- MAIL ADRESS:

TENDER SUM (ALL INCLUSIVE) in words:

TENDER SUM (ALL INCLUSIVE) (numerical):




Mandatory Returnable

Bidders must attach the mandatory returnable documents to be considered for this bid

« Price (s) quoted must be firm and must be inclusive of VAT (If VAT Vendor)
« Price(s) quoted must be valid for at least ninety (90) days from date of your offer.

 Detailed quotation must be submitted on a separate page containing the letterhead of
your business

e MBD1,MBD 3.1, MBD 4, MBD 6.1 (must be completed to claim points), MBD 8 and MBD
9 must be completed, signed and submitted together with your quotation
« Copies of ID for Company Directors or Members.

e Copy of company registration
 Valid certified copy of BBBEE certificate or sworn affidavit
e CSD (Central Supplier Database)

o Copy of current municipal account for all Director/s and Company (not older than 3
months) or copy of lease agreement from the relevant leasing authority. If the business
is operated from the residence of one of the Director/s, an original affidavit, certified must
be submitted stating the address of the premises preferably from your local SAPS office.

Failing to provide the above information/documents may result in your bid being rejected
or non-responsive.

The evaluation of bids will be done in two stages in the following manner:
= First Stage - Functionality
= Second Stage - Price and Preference Specific Goals

 80/20 Preferential Point system in terms of the 2022 Preferential system will apply and points
will be awarded based on the entity’s specific goals, that is on ownership and RDP goals.

PREFERENCE GOAL 80/20 | Documents required for
verification
GOAL 1 - Ownership — Maximum points 10
Business who are 51% or more owned by black 3 CSD detailed report
person
1
Business owned less than 51% by black person
Business who are 51% or more owned by black 3 CSD detailed report
women
1
Business owned less than 51% by black women
Business who are 51% or more owned by black youth 2 CSD detailed report
1
Business owned less than 51% by black youth
Business who are at least 51% owned by disabled 2 Attach proof from a registered doctor/physician for a
person bidder to obtain full points




QSE

Business falls under the

GOAL 2 - RDP ~ Maximum points

SMME category — EME or

Development Agency

Promotion of business
KZN Province

Promotion of business

Promotion of business located within KZN province.

located within Harry Gwala

located in South Africa outside

Certified copy of B-BEEE Certificate / Sworn Affidavit

- CIPC Registration Certificate (Companies
and Intellectual Property Commission) or

- Municipal account which is not older than 90
days for the director.

- Lease agreement and affidavit if you are

leasing or

Affidavit if you are residing in rural area

CIPC Registration Certificate (Companies

and Intellectual Property Commission) or

- Municipal account which is not older than 90
days for the director.

- Lease agreement and affidavit if you are
leasing or

- Affidavit if you are residing in rural area
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The Harry Gwala Development Agency (Pty) Ltd hereby invites suitably qualified, experienced and
reputable Service Providers for supply and delivery of items responsive to the below project. The
Bid documents can be downloaded from the Harry Gwala Development Agency (Pty) Ltd website
www.hgda.co.za and e-tender portal.

BID NO. | PROJECT COMPULSORY | AVAILABILITY | CLOSING TECHNICAL |
DESCRIPTION BRIEFING OF TENDER DATE ENQUIRIES
DOCUMENTS
HGDA Re-advertisement
04- Appointment of a 13 January LED Manager: Ms
2025/26 | service provider to 2026 on the 27 January Z Mkulisi
develop a tourism HGDA Website 2026 @12h00
destination and e-tender Tel: 082 308 6833
marketing brochure | None portal
and tourism

marketing video for
the Harry Gwala

Development
Agency
HGDA Re-advertisement Date: 20 12 February Manager:
03- January 2026 2026 @ 12h00 | Corporate
2025/26 | Appointment of a services
service provider for Time: 14h00
the provision of ¢ Mr W Zwane
security services for Venue: Harry Tel: 071 390 2328
a period of 36 Gwala
months (3 years) Development
Agency
Boardroom

BID SUBMISSION

Sealed Bid Documents with the Bid Number and description of the bid endorsed on the envelope
with the bidders details clearly indicated may be couriered at least 2 days before closing date to
avoid late delivery or be hand delivered and must be deposited in the TENDER BOX located at the
Reception Area, Harry Gwala Development Agency, Farmers Market, Portion 27 of the Farm
Ellerton, Erf 2226, Ixopo 3275, not later than aforementioned dates where after, bids will be opened
in public. The scope of work and bid requirements is stipulated in the bid documents.

The evaluation of bids will be done in the following stages:
First Stage - Functionality - Second Stage - Price and Specific Goals

NB: LATE SERVICE PROVIDERS FOR THE BRIEFING SESSION WILL NOT BE ALLOWED IN
THE VENUE AFTER 14H00



Each bidder must score the required minimum score for functionality to be considered for the second
stage. The 80/20 Preferential Point system in terms of the 2022 Preferential system will apply and
points will be awarded based on the entity's specific goals that is on ownership and RDP goals. (MBD
6.1 must be completed by the tenderer to claim points.) Ownership = 10 points and RDP = 10
points. The detailed table for specific goals will be on the tender document.

Harry Gwala Development Agency (Pty) Ltd does not bind itself to accept the lowest or
any bid and reserves the right to accept the Bid in whole or part, at the rates quoted.

Late, telegraphic, e-mailed or faxed bids will not be considered.
Tenderers that submit tenders by courier retain the responsibility of ensuring that tender

documents submitted are placed in the tender box. This is not the responsibility of the Municipal
Entity. Tenders are to adhere to the SCM Policy of Harry Gwala Development Agency,

-

MINGUNI
CHIEF EXECUTIVE OFFICER
Notice Number: 28-25/26




1. INTRODUCTION

The Harry Gwala Development Agency (HGDA) is an entity of the Harry Gwala District
Municipality established to serve as a special purpose vehicle to augment economic growth of
the district. HGDA’s mandate is to:
e Promote and impiement local economic development initiatives.
e Market and position the Harry Gwala District as a destination of choice for investment
and tourism.
¢ Facilitate partnerships between government, private sector, and communities to stimulate
economic growth.
e Support programmes that enhance tourism, agriculture, heritage, and cuitural
development within the district.
The district, located in the southern region of KwaZulu-Natal, is rich in scenic landscapes,
cultural heritage, Agri-tourism offerings, and adventure opportunities. The Brochure is intended
to showcase the district's attractions, products, and services to local and international
audiences. The brochure must strongly reflect the Harry Gwala Development Agency destination

brand “Drakensberg and Beyond.”

2. PURPOSE AND OBJECTIVE

To appoint a suitable and credible service provider to develop an interactive District Tourism
Destination Marketing Brochure and a five (5) Minutes Tourism marketing video. The brochure
and the video will serve as a gateway to exploration, inviting tourists to discover iconic
landmarks, scenic views, cultural heritage, and hidden gems that define the essence of the Harry
Gwala District. Both of these promotional items will be used for marketing and promotion

purposes across various platforms in line with the following objectives
The objectives are to:
» Enhance Tourist Experience: enrich the travel experience for visitors by providing

visually captivating and informative content that highlights the natural beauty, cultural
heritage, and unique attractions of the Harry Gwala District.



3.

Promote Local Attractions: increase awareness and visibility of key landmarks, scenic
locations, tourism products, and cultural sites within the district.

Boost Social Media Engagement: Leverage the power of social media by encouraging
visitors to share their experiences online using information and QR codes from the
brochure, and shareable video content thereby promoting the Harry Gwala District as a
tourism destination.

Drive Economic Growth: Contribute to the local economy by increasing tourist footfall,
which in turn supports local businesses, artisans, and service providers, creating a
positive impact on the district's economic well-being.

Provide Informative Marketing Content. Position the brochure as more than a
promotional tool, but as an informative resource that guides visitors, offering details about

locations, activities, and cultural experiences across the district.

PROJECT DESCRIPTION

The Harry Gwala Development Agency (HGDA) invites quotations from suitably qualified and

experienced service providers to design, develop, and publish the official Harry Gwala District

Brochure.

The project includes:

Conceptualize and design a destination marketing brochure and provide initial design
concepts for HGDA to choose from.

Proof reading and editing of the brochures.

Content development (research, creative writing, directory updates).

Professional design and layout.

Printing and binding of physical copies.

Production of digital/electronic versions (e-book, web, PDF). Develop QR code to be
inserted on the brochure, with link to e-book version on the Harry Gwala Development
Agency website).

High resolution images captured from the photo shoot to be presented as a soft copy.
The service provider must deliver the final brochure as a high-quality marketing tool that

captures the essence of Harry Gwala District.



3.1. BROCHURE (PRINTED & DIGITAL) SPECIFICATIONS

) DESIGN & LAYOUT

¢ Size: 200mm x 200mm

e Pages: 48 pages + cover (52 total)

» Content & Copywriting: Research, update, and produce engaging content highlighting
products, attractions, experiences, and a tourism directory. Accuracy is essential.

e Design: Full redesign of cover and internal layout. At least 2 design options are to be
presented for approval before commencement.

e Photography: At least 3040 professional, high-resolution images including aerial shots.

All images will become the property of HGDA.

i) PRINT VERSION

e Cover: 200gsm matt art, matt laminated with spot UV varnish.
¢ Inside Pages: 115gsm matt art, full colour.

e Finish: Folded, collated, staple-bound, and trimmed.

o Quantity: 100 copies.

il ELECTRONIC VERSION
Formats: E-book (Windows, Android & 10S compatible), PDF, web version.
Must be delivered on USB.
QR codes to be created and linked to the e-book/web version.
Ensure compatibility with HGDA website: www.hgda.co.za.

iv)  DELIVERY OF FINAL PRODUCTS
Deadline: No later than 31 March 2026.
Delivery Address 1: Harry Gwala Development Agency (Farmers Market, Ixopo).

3.2. VIDEO SPECIFICATIONS

The Service Provider is required to produce a 5-minute high-quality tourism destination

marketing video that will complement the brochure.



e Specifications:
Duration: 5 minutes.
Format: Full HD (1920 x 1080) and 4K versions, MP4 format.
Content Focus:

Scenic landscapes, mountains, and natural attractions (Drakensberg, Ntsikeni Nature
Reserve, rivers, waterfalls).

Adventure tourism (hiking, biking, rafting, horse riding).

Cultural and heritage experiences (missions, local festivals, traditional practices).
Events and business tourism (Sani2C, Splashy Fen, conferences).

Avi-tourism and ecotourism highlights.

Community and local business involvement (markets, crafts, agri-tourism).

o Style & Approach:
Storytelling through visuals and narration to capture “Drakensberg and Beyond.”
Inclusion of aerial drone footage.
Professional voice-over (in English, with subtitles if required).

Background music reflects the cultural and natural ambiance of the district.

¢ Deliverables:
Master copy of the video in HD and 4K formats.
Edited promotional cutdowns (30-second and 60-second clips) suitable for social media.
Inclusion of HGDA logo, brand guidelines, and contact information.
Final product must be compatible with HGDA website and social media platforms.

Ownership: All footage, raw files, and final edits will remain the property of HGDA.
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COMPULSORY REQUIREMENTS FOR THIS SERVICE

The successful service provider will be required to deliver all marketing and promotional

products within 4 months after appointment.

5.

The final brochure and video product must be completed and edited.
The images from the photo shoot should feature people in action doing activities.
The successful service provider should ensure that all equipment such as a drone with is
available to capture aerial and inaccessible content.
Allow HGDA to provide input/proof viewing at least 2 x times before the end-product is
finalized.
The appointed service provider will be responsible for collation of the information from all
Local Municipalities and the private sector and established Community Tourism
Organizations.
The destination marketing brochure should profile the destination, and information will not
be limited to tourism attractions but extend to, things to do, places to see as well as
industry offerings across the entire tourism value chain (e.g. wine production, truffle
mushrooms grown in the district and exported, etc.)
Prepare / script write the welcoming message by His Worship the Mayor titled “Welcome
to a “Drakensberg and Beyond, your gateway destination.”

e  Prepare consent forms on behalf of the Harry Gwala Development Agency as

required by the POPI Act, to profile and market tourism products.

REQUIREMENTS FOR EVALUATION OF QUOTES

The following evidence will be required for evaluation:

. Samples of brochures previously produced three samples on similar projects will
be required. Please note that brochures submitted for scrutiny must be responsive

to these terms of reference (i.e. product, economic sector offerings)

o Three reference letters to support your experience in graphic design and

photography, having produced high quality and professional responsive to
investment, destination marketing.



6. EVALUATION CRITERIA

Bidders will be evaluated on 2 stages:
Stage 1: Functionality Assessment
Stage 2: Financial Offer and Specific Goals

Stage 1: Functionality assessment (100)

With regards to functionality the following criteria will be applicable and the maximum score of
each criterion is indicated in the table below. A bidder that scores less than 70 points in respect
of “functionality” will be regarded as submitted a non-responsive quote and will be disqualified
and will be not evaluated for the price.

No: Competency Point Allocation Maximum Points
1. Signed reference letters to| 2 reference letters = 20 20
support experience in
PP P 1 reference letter = 10
producing Promotional
Video - Clip. 0 reference letter = 0
(Please include list of
contactable references in the
prescribed)
2. Signed Reference letters to | 2 reference letters = 20 20
support experience in
producing printed version | 1 reference letter = 10
brochure as well as
electronic version (e-book: | g reference letter = 0
Windows, Android and iOS
compatible), PDF, web
version).
(Please include list of
contactable references in the
prescribed)
3. Two samples of brochures | 2 samples = 30 30
previously done
1 sample =15
0 sample =0
4, Two samples of promotional | 2 samples = 30 30
Video clips previously done
1 sample = 15
0 samples =0
TOTAL 100
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7. LOCATION AND BACKGROUND
The Harry Gwala District is an inland municipality positioned in the southern part of the KwaZulu

Natal province. It includes the southernmost part of the uKhahlamba Drakensberg Heritage Site,
adjacent to Lesotho and a gateway to Eastern Cape Province in the West.

The Harry Gwala District Municipality has four local municipalities namely:
e uMzimkhulu Local Municipality: in the southern part of the district.
) Dr. Nkosazana Dlamini Zuma Local Municipality: in the northern part of the district.
*  Johannes Phumani Phungula Local Municipality is in the eastern part of the district.

*  Greater Kokstad Local Municipality is in the western part of the district.

8. TOURISM NICHE PRODUCTS

The Harry Gwala District is well endowed with natural resources and has a tremendous potential
to fortify its tourism sector. The relatively unspoilt natural environment has high eco-tourism and
adventure tourism potential. Activities such as horse riding, mountain biking, river rafting,
abseiling and canoeing are available.

Hikers have a choice of gentle strolls to all morning hikes that will bring one to features such as
San rock art sites, pristine berg pools and streams, caves, and hilltops with splendid views.
Overnight trips take the ardent hiker deep into the mountains and even up the great escarpment
onto the South Africa-Lesotho border.

The Sani2C, one of the South Africa’s top multistage mountain bike rides, starts from Underberg
and goes through Harry Gwala District ending in Scottsburg. Other events such as the prominent
Sani Stagger endurance run and the Splashy Fen Musical Festival attracts thousands of people
from around the country and abroad to the region.
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8.1 Avi-tourism

Avi Tourism forms the single largest group of eco-tourists globally; The Southern Drakensberg
has two top national birding spots and seven important birding areas. Ntsikeni Nature Reserve

is home to some rare bird species and has a Ramsar Convention Status.

Ntisikeni Nature Reserve includfng its 12000-ha wetland epitomizes a raw, untamed, quiet and
natural beauty. Within the Nature Reserve is the Ntsikeni Eco-Tourism Development Enterprise
that operates two lodges, May and Ntsikeni. The lodges each offer comfortable chalets, a large,

equipped conference facility and a dining area.

8.2 Mission tourism

The Harry Gwala District is an important site for a complex of monasteries and missions that the
Trappist monks created in the 19th century across the Province of KwaZulu-Natal at Marianhill,
East Griqualand and the valleys of the Midlands which include Centocow, Kavalier, Mariathal,
Reichman, Lourdes, Emmaus, and the current Kings Grant. Historically these missions have
always represented the cultural intersection between European monasticism and local black
rural culture, and represent important heritage nodes of architecture, arts and cultural synthesis
and diversity.

The missions constitute a unique cultural and heritage tourism asset in the Harry Gwala district
and provides an important opportunity for story telling in that, among the greatest historical
narrative of KwaZulu Natal is the remarkable story of the silent order of German Trappist monks
who came to share their particular vision of Christian life with the population of the KZN region

more than a hundred years ago.
8.3  Ecotourism

Idlangala Wildlife Sanctuary and Inhlamvini Game Reserve, located along the R56 between
Ixopo and Richmond, form an important part of the Harry Gwala region’s ecotourism landscape.
Both destinations emphasize conservation, appreciation of natural beauty, and low-impact
visitor experiences that align with the principles of sustainable tourism.

ldlangala Wildlife Sanctuary offers a serene natural environment ideal for eco-travelers seeking
immersion in unspoiled landscapes. With its quiet bush setting and simple accommodation, the
sanctuary provides a retreat where visitors can reconnect with nature, enjoy scenic views, and
experience the rural tranquility of KwaZulu-Natal’s. Its appeal lies in its authenticity and

accessibility for those who value sustainable and peaceful escapes.
12



Inhlamvini Game Reserve, managed under Watervale Safaris, complements this offering by
providing intimate wildlife encounters in a private reserve setting. Rustic lodges and guided
activities such as game drives, birdwatching, and outdoor exploration highlight the reserve’s
biodiversity while maintaining a strong focus on conservation. Visitors are able to experience the
richness of the local environment while contributing to the protection of natural habitats and
wildlife.

Together, Idlangala and Inhlamvini represent the growing ecotourism potential of the Harry
Gwala District. They showcase how smaller, community-linked reserves can provide authentic
and sustainable visitor experiences that not only attract eco-conscious travelers but also

contribute to the long-term preservation of the natural environment.

8.4 Cultural tourism

Tourism in the area brings you face to face with the diverse cultures (Amaxhosa, AmaZulu,
AmaBhaca, Griquas) and charm of the people and have no doubt that your stay will leave you
refreshed and longing for your return to the Harry Gwala District. As a District Municipality we
are supporting and expanding tourism in our region with the hope that it will become even more
exciting and magical.

8.5 Rail Tourism

Rail tourism holds a unique heritage and leisure value in the Harry Gwala District. Historically,
the district's towns such as Ixopo, Creighton, Donnybrook, and Bulwer were important stops
along the branch railway lines that connected rural communities to Durban and Pietermaritzburg.
While these railways were once central to trade and mobility, they have also left behind a rich

legacy that today can be reimagined for tourism.

One of the most distinctive attractions is the Creighton Aloe Festival steam train ride, operated
seasonally when the rolling hills are in bloom with vivid orange aloes. This scenic rail journey
draws both domestic and international tourists, offering panoramic views of the uMzimkhulu
valley, local farms, and charming small towns. The combination of natural beauty, cultural
storytelling, and the nostalgia of steam locomotion makes it a signature rail tourism product for

the region.

Beyond the festival, the district has potential to expand rail-based tourism products, including
heritage train rides, themed journeys (such as birding or cultural experiences along the old
railway routes), and linking rural attractions to rail corridors. With strategic investment, rail

13



tourism can diversify the district's tourism offering, extend visitor stays, and enhance community
participation by drawing travelers into less-explored rural areas.

Rail tourism in Harry Gwala, therefore, represents more than leisure it is a bridge between the
district’s heritage, its scenic natural landscapes, and its modern vision of sustainable local

economic development.

8.6 Business tourism focus (MICE)

The destination also benefits from increased business tourism activities (meetings, incentives,
conferences) as a strategy to curb seasonality. The region lends itself to small and intimate
conferences and special events that can accommodate a maximum of 300 delegates seated
cinema style in a conference, and up to 400 delegates for a banquet. The relaxing and beautiful
scenery is conducive to productive interactions that can leave delegates refreshed and
inspired.
As positive and dynamic business environments attract many business and MICE tourists; focus
is also placed on positioning the region to the business tourism market. The aim is to ensure
that we:
» Promote a perception of the Southern Drakensberg as a destination that is offering much
more than just leisure and adventure tourism experiences.
» Promote the Southern Drakensberg as a business destination offering world class tourism
facilities — accommodation, conferencing, banqueting and restaurants.

Conversely, events are one of the tourism industry’s strategies aimed at enticing tourists to
destination, creating employment, foster community pride and involvement, bring people
together and promote cultural exchange, enhance destination visibility and attractiveness,
showcase local culture, heritage and traditions whilst promoting cultural preservation and
appreciation.

9. _REPORTING AND ACCOUNTABILITY
The service provider will report to the Harry Gwala Development Agency (Pty) Ltd, office of the
Chief Executive Officer or designated official.

10. PROJECT MANAGEMENT

The project will be managed by HGDA. To ensure effective Management of the project and

14



given their requirements, quotations must be accompanied by a detailed work plan that specifies
the:

. Respective activities to be undertaken clearly set out milestones.

o Timeframe and budget allocated to each activity.

11. TIMEFRAME

The appointed Service Provider must submit the final product within four (4) months after
appointment. The successful service provider will have to illustrate the capacity and ability to
complete the assignment within the specified period.

12. FEATURES REQUIRING SPECIAL ATTENTION

All Annexure to these Terms of Reference that require completion by the bidder must be
completed in full and returned with the bid. Failure to do so may disqualify the bid.

13. TERMS AND CONDITIONS OF THE PROPOSAL

Appointment will be made in terms of the Harry Gwala Development Agency’s Procurement
Policy.

14. NEGOTIATING A FAIR MARKET PRICE

The HGDA reserves the right to enter negotiations with the preferred bidders for a fair market
price if on its own assessment is of the view that the highest scoring bidder is charging prices
higher than the fair market price.

15. NON-APPOINTMENT

Thefindsry Gwala Development Agency reserves the right not to make an appointment should
it find that bidding parties do not meet the specified criteria.

16. COMPLETION
Projects will not be paid for unless the required services have been correctly delivered.

17. COURTESY

In dealings with the municipal entity internal structures, the bidder is required to deal with
discussions and disputes with deliberate courtesy and understanding, in close liaison with the
Harry Gwala Development Agency.

Prior to the commencement of works, the successful bidder shall arrange through the office of
the Chief Executive Officer to be introduced to the appropriate Harry Gwala Development
Agency structures and to be briefed upon any sensitivities that need to be observed.

18. GENERAL
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Tender offers will only be accepted on condition that:

a.

b.

The tender offer is signed by a person authorized to sign on behalf of the Tenderer.

A Tenderer who submitted tenders as joint venture has included an acceptable Joint
Venture Agreement with his tender.

The Tenderer or any of its principals, directors or managers is not employed by the state
or any municipality and municipal entity.

. Quotation/ proposal must be on a company letterhead.

Bids submitted are to hold good for a period of 90 (ninety) days and must be inclusive of
VAT,

The enclosed forms MBD 4, MBD 6.1(must be completed to claim points), MBD 8 &
MBD 9 must be scrutinized, completed and submitted together with your Bid.

NB: No Bid will be considered from persons in the service of the state
Proof of company registration

A valid tax clearance certificate is included with this tender or tax compliance status with
the pin.

In case of a bidder owning a property, they must provide a municipal statement confirming
status of municipal accounts not older than 3 months (Bidders must not be in arears
for more than 90 days)

In case of a bidder leasing the property, they must attach a lease agreement & letter from
landlord stating that rent is up to date. The letter must not be older than 3
months.

In case of the bidder operating in an area that doesn'’t pay rates, they must attach a sworn
affidavit stating that rates are not paid in that area. The affidavit must not be older than
3 months.

. If the bidder is staying with parents, spouse or any family relative in an area where rates

are paid (an affidavit from the bidder or signed letter from the property owner stating that
the bidder is not responsible for municipal accounts must be attached). Affidavit or letter
must not be older than 3 months.

. The Tenderer or any of its principles is not listed on the register of Tender Defaulters in

terms of the Prevention and Combating of Corrupt Activities Act of 2004 as a person
prohibited from doing business with the public sector.

The tenderer has not abused the Employers’ Supply Chain Management System or has
failed to perform on any previous contract and has been given a written notice to this
effect; and

The Employer is satisfied that the Tenderer or any of his principles has not influenced the
tender offer and acceptance by the following criteria:
16



* Having offered or promised or given a bribe or other gift remuneration to any
person in connection with the obtaining or execution of this Contract.

e Having acted in a fraudulent or corrupt manner in obtaining or executing of this
contract.

e Having approached an officer or employee of the Employer or the Employers’
Agent with the objective of influencing the award of a Contract in the Tenders’ favor

e Having entered into any agreement or arrangement, whether legally binding or not,
with any other person, firm or company to refrain from Tendering for this Contract
or as to the amount of the Tender to be submitted by either party; or

» Having disclosed to any other person, firm or company other than the Employer,
the exact or approximate amount of his proposed Tender.

In the event of any of the above, the Harry Gwala Development Agency may, in addition to using
any other legal remedies, repudiate the Tender offer and acceptance and declare the Contract
invalid should it have been concluded already.

The Harry Gwala Development Agency’s Supply Chain Management Policy shall apply;

The Municipal Entity does not bind itself to accept the lowest or any Bid and reserves the right
to accept the Bid as whole or in part, at the rates quoted.

FAILURE TO COMPLY WITH THE ABOVE CONDITIONS IN ALL RESPECTS WILL RESULT
IN THE TENDER BEING DEEMED NON-RESPONSIVE. iIF THE PRICE OFFERED IS NOT
MARKET RELATED, THE HARRY GWALA DEVELOPMENT AGENCY MAY NOT AWARD
THE CONTRACT TO THAT TENDERER AND MAY NEGOTIATE FOR MARKET RELATED
PRICE WITH THE TENDERER, FAILING WHICH, NEGOTIATE WITH THE NEXT
PREFERRED TENDERER OR TENDER MAY BE CANCELLED.

19. DOCUMENTATION

The proposal document submitted must include all the information deemed necessary to
evaluate your submission on the bases stipulated in this document. The additional forms
appended to this document must also be included in the submission.

This document may be detached and re-binded to ensure neatness and to also avoid the risk of
accidently losing of loose sheets. In the process of doing that, please be careful not to lose any
of the pages of this document because should that be the case, your proposal may be regarded
as incomplete.

RELEVANT EXPERIENCE

The Bidder shall enter in the spaces provided below a list of relevant recent experience.

Employer Details of Project (Attach ref letters) Value of Work Year
(Name, Tel. No. (fees)
or Fax No.)

17



CERTIFICATE OF AUTHORITY

Indicate the status of the Tenderer by ticking the appropriate box hereunder. The Tenderer must
complete the certificate set out below for the relevant category.

) (n (M) (v) (V)

COMPANY CLOSE PARTNERSHIP | JOINT SOLE
CORPORATIO VENTURE PROPRIETOR
N

(N CERTIFICATE FOR COMPANY

I, Chairperson of the Board of

Directors of hereby confirm that by resolution of the
Board (copy attached) taken on (insert date) that Mr./Ms
acting in the capacity of

is authorized to sign all documents in connection with this tender and any

contract resulting from it on behalf of the company.

Chairman:

As Witnesses: 1
2

Date:

() CERTIFICATE FOR CLOSE CORPORATION

We, the undersigned, being the key members in the business trading as

18




hereby authorize Mr./Ms

acting in the capacity of

to sign all documents in connection with the tender for Contract No and any

contract resulting from it on our behalf.
NAME ADDRESS SIGNATURE DATE

Note: This certificate is to be completed and signed by all of the key members upon whom rests
the direction of the affairs of the Close Corporation as a whole.

()  CERTIFICATE FOR PARTNERSHIP

We, the undersigned, being the key partners in the business trading as,

hereby authorize Mr./Ms

acting in the capacity of

to sign all documents in connection with the tender for Contract No and any

contract resulting from it on our behalf.

NAME ADDRESS SIGNATURE DATE

Note : This certificate is to be completed and signed by all of the key partners upon whom rests
the direction of the affairs of the Partnership as a whole.
(IV) CERTIFICATE FOR JOINT VENTURE

We, the undersigned, are submitting this tender offer in Joint Venture and hereby authorize Mr./Ms

, authorized signatory of the company,
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acting in the capacity of lead partner, to sign

all documents in connection with the tender offer for Contract No. and any contract

resulting from it on our behalf.

This authorization is evidenced by the attached power of attorney signed by legally authorized signatories
of all the partners to the Joint Venture.

AUTHORISING
NAME OF FIRM ADDRESS SIGNATURE, NAME AND
CAPACITY

Lead partner

Note: This certificate is to be completed and signed by all of the key partners upon whom rests
the direction of the affairs of the Partnership as a whole.

(V)  CERTIFICATE FOR SOLE PROPRIETOR

I,
hereby confirm that | am the sole owner of the business trading as

Signature of Sole owner:

As Witnesses:

1

Date:
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COMPULSORY ENTERPRISE QUESTIONNAIRE

The following particulars must be furnished. In the case of a joint venture, separate enterprise
questionnaires in respect of each partner must be completed and submitted.

Section 1. Name of enterprise:

Section 2. VAT registration number, if any:

Section 3.  CIDB registration number, if any:

Section 4. Particulars of sole proprietors and partners in partnerships.

Name* Identity number* Personal income tax number*

* Complete only if sole proprietor or partnership and attach separate page if more than three partners.
Section 5.  Particulars of companies and close corporations

Company registration number:

Close corporation number:

Tax reference number:

Section 6. Record in the service of the state

Indicate by marking the relevant boxes with a cross, if any sole proprietor, partner in a partnership or
director, manager, principal shareholder or stakeholder in a company or close corporation is currently or
has been within the last 12 months in the service of any of the following:
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If any of the above boxes are marked, disclose the following™* Insert separate page if necessary.

Section 7.

[Name of spouse, child or | Name of

and position held

institution, public | Status of service
parent offices, board or organ of state | appropriate column)

(tick

months

Current Within last 12

Record of spouses, children and parents in the service of the state

Indicate by marking the relevant boxes with a cross, if any spouse, child or parent of sole proprietor,

partner in a partnership or director, manager, principal shareholder or stakeholder in a company or close

corporation is currently or has been within the last 12 months in the service of any of the following:

U amember of any municipal council
a member of any provincial legislature

a member of the National Assembly or

an employee of any provincial
department, national or provincial public
entity or constitutional institution within the
meaning of the Public Finance
Management Act, 1999 (Act 1 of 1999)
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the National Council of Provinces

L} a member of an accounting authority of

any national or provincial public entity
LI a member of the board of directors of

any municipal entity U an employee of Parliament or a provincial

legislature
U an official of any municipality or

municipal entity

If any of the above boxes are marked, disclose the following*:

Name of spouse, child or [ Name of institution, public | Status of service (tick
parent offices, board or organ of state appropriate column)
and position held

Current Within last 12
months

l

* Insert separate page if necessary.

The undersigned, who warrants that he/she is dully authorised to do so on behalf of the enterprise:
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Signed:

Name:

authorises the Employer to obtain a tax clearance certificate from the South African Revenue
Services that my/our tax matters are in order.

confirms that neither the name of the enterprise or the name of any partner, manager, director
or other persons, who wholly or partly exercises, or may exercise, control over the enterprise
appears on the Register of Tender Defaulters established in terms of the Prevention and
Combating of Corrupt Activities Act of 2004;

confirms that no partner, member, director or other person, who wholly or partly exercises,
or may exercise, control over the enterprise, has within the last five years been convicted of
fraud or corruption.

confirms that I/we am/are not associated, linked or involved with any other tendering entities
submitting tender offers and have no other relationship with any of the tenderers or those
responsible for compiling the scope of work that could cause or be interpreted as a conflict
of interest; and

confirms that the contents of this questionnaire are within my personal knowledge and are to
the best of my belief both true and correct.

Date:

Position:

Enterprise name:
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C: RECORD OF ADDENDUM TO TENDER DOCUMENTS

I/ We confirm that the following communications received from the Employer or his representative before
the date of submission of this tender offer, amending the tender documents, have been taken into
account in this tender offer.

ADD. No | DATE TITLE OR DETAILS

SIGNATURE: ..o DATE e e

(of person authorised to sign on behalf of the Tenderer)
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PART A

INVITATION TO BID

YOU ARE HEREBY INVITED TO BID FOR REQUIREMENTS OF THE HARRY GWALA DEVELOPMENT

AGENCY

BID NUMBER: | 2025/26

HGDA 04-

CLOSING DATE:

27 January 2026 CLOSING TIME:

12h00

DESCRIPTION

Appointment of a service provider to develop a tourism destination marketing brochure
and tourism marketing video for the Harry Gwala Development Agency

THE SUCCESSFUL BIDDER WILL BE REQUIRED TO FILL IN AND SIGN A WRITTEN CONTRACT FORM

(MBD?).

BID RESPONSE DOCUMENTS MAY BE DEPOSITED IN
THE BID BOX SITUATED AT (STREET ADDRESS

Harry Gwala Development Agency, Reception Area,

Farmers Market, Portion 27 of the Farm Ellerton

Erf 2226, Ixopo 3275

SUPPLIER INFORMATION

NAME OF BIDDER

POSTAL ADDRESS

STREET ADDRESS

TELEPHONE NUMBER | CODE NUMBER
CELLPHONE NUMBER

FACSIMILE NUMBER | CODE NUMBER
E-MAIL ADDRESS

VAT REGISTRATION

NUMBER

TAX COMPLIANCE

STATUS TCS PIN: OR | CSD No:
B-BBEE STATUS B-BBEE

LEVEL VERIFICATION STATUS
CERTIFICATE ] Yes LEVEL 1 Yes
[TICK APPLICABLE SWORN

BOX] ] No AFFIDAVIT | [INo

[A B-BBEE STATUS LEVEL VERIFICATION CERTIFICATE/ SWORN AFFIDAVIT (FOR EMES & QSEs) MUST
BE SUBMITTED IN ORDER TO QUALIFY FOR PREFERENCE POINTS FOR B-BBEE]
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ARE YOU A

ARE YOU THE FOREIGN
ACCREDITED BASED
REPRESENTATIVE IN SUPPLIER FOR
SOUTH AFRICA FOR THE GOODS [(JYes CINo
THE GOODS [Yes [JNo ISERVICES
ISERVICES /WORKS /WORKS [IF YES, ANSWER PART
OFFERED? [IF YES ENCLOSE PROOF] OFFERED? B:3]
TOTAL NUMBER OF TOTAL BID
ITEMS OFFERED PRICE R
SIGNATURE OF
BIDDER | DATE
CAPACITY UNDER
WHICH THIS BID IS
SIGNED
BIDDING PROCEDURE ENQUIRIES MAY BE | TECHNICAL INFORMATION MAY BE DIRECTED
DIRECTED TO: TO:
DEPARTMENT BTO CONTACT PERSON | Ms Z Mkulisi

TELEPHONE
CONTACT PERSON Ms N Malunga NUMBER 082 308 6833

FACSIMILE
TELEPHONE NUMBER | 083 345 8249 NUMBER N/A
FACSIMILE NUMBER | N/A E-MAIL ADDRESS | Led@hgda.co.za

E-MAIL ADDRESS

Neliswa.malunga@hgda.co.za
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PART B
TERMS AND CONDITIONS FOR BIDDING

5. BID SUBMISSION:

1.1. BIDS MUST BE DELIVERED BY THE STIPULATED TIME TO THE CORRECT ADDRESS. LATE
BIDS WILL NOT BE ACCEPTED FOR CONSIDERATION.

1.2. ALL BIDS MUST BE SUBMITTED ON THE OFFICIAL FORMS PROVIDED—(NOT TO BE RE-
TYPED) OR ONLINE

1.3. THIS BID IS SUBJECT TO THE PREFERENTIAL PROCUREMENT POLICY FRAMEWORK ACT
AND THE PREFERENTIAL PROCUREMENT REGULATIONS, 2017, THE GENERAL
CONDITIONS OF CONTRACT (GCC) AND, IF APPLICABLE, ANY OTHER SPECIAL
CONDITIONS OF CONTRACT.

5. TAX COMPLIANCE REQUIREMENTS

2.1 BIDDERS MUST ENSURE COMPLIANCE WITH THEIR TAX OBLIGATIONS.

2.2 BIDDERS ARE REQUIRED TO SUBMIT THEIR UNIQUE PERSONAL IDENTIFICATION
NUMBER (PIN) ISSUED BY SARS TO ENABLE THE ORGAN OF STATE TO VIEW THE
TAXPAYER'’S PROFILE AND TAX STATUS.

2.3 APPLICATION FOR THE TAX COMPLIANCE STATUS (TCS) CERTIFICATE OR PIN MAY ALSO
BE MADE VIA E-FILING. IN ORDER TO USE THIS PROVISION, TAXPAYERS WILL NEED TO
REGISTER WITH SARS AS E-FILERS THROUGH THE WEBSITE WWW.SARS.GOV.ZA.

2.4 FOREIGN SUPPLIERS MUST COMPLETE THE PRE-AWARD QUESTIONNAIRE IN PART B:3.
2.5 BIDDERS MAY ALSO SUBMIT A PRINTED TCS CERTIFICATE TOGETHER WITH THE BID.

2.6 IN BIDS WHERE CONSORTIA / JOINT VENTURES / SUB-CONTRACTORS ARE INVOLVED,
EACH PARTY MUST SUBMIT A SEPARATE TCS CERTIFICATE / PIN / CSD NUMBER.

2.7 WHERE NO TCS IS AVAILABLE BUT THE BIDDER IS REGISTERED ON THE CENTRAL
SUPPLIER DATABASE (CSD), A CSD NUMBER MUST BE PROVIDED.

5. QUESTIONNAIRE TO BIDDING FOREIGN SUPPLIERS

3.1. IS THE ENTITY A RESIDENT OF THE REPUBLIC OF SOUTH AFRICA (RSA)?
(] YES [INO

32. DOES THE ENTITY HAVE A BRANCH IN THE RSA?
[] YES [JNO

3.3. DOES THE ENTITY HAVE A PERMANENT ESTABLISHMENT IN THE RSA?
[J YES [INO

34. DOES THE ENTITY HAVE ANY SOURCE OF INCOME IN THE RSA?
] YES [INO

35. IS THE ENTITY LIABLE IN THE RSA FOR ANY FORM OF TAXATION?
[] YES [INO

IF THE ANSWER IS “NO” TO ALL OF THE ABOVE, THEN IT IS NOT A REQUIREMENT TO
REGISTER FOR A TAX COMPLIANCE STATUS SYSTEM PIN CODE FROM THE SOUTH
AFRICAN REVENUE SERVICE (SARS) AND IF NOT REGISTER AS PER 2.3 ABOVE.
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NB: FAILURE TO PROVIDE ANY OF THE ABOVE PARTICULARS MAY RENDER THE BID
INVALID.

NO BIDS WILL BE CONSIDERED FROM PERSONS IN THE SERVICE OF THE STATE.

SIGNATURE OF BIDDER: e e o

CAPACITY UNDER WHICH THIS BID IS SIGNED: ... TR

DATE:
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MBD 3.1

PRICING SCHEDULE - FIRM PRICES(PURCHASES)
NOTE: ONLY FIRM PRICES WILL BE ACCEPTED. NON-FIRM PRICES
(INCLUDING PRICES SUBJECT TO RATES OF EXCHANGE VARIATIONS) WILL NOT BE

CONSIDERED

DESCRIPTION QUANTITY | AMOUNT

SUB-
TOTAL

VAT (15%)

TOTAL

Note: All delivery costs must be included in the bid price, for delivery at the prescribed destination.
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MBD 4
DECLARATION OF INTEREST
1. No bid will be accepted from persons in the service of the state".

2. Any person, having a kinship with persons in the service of the state, including a blood relationship,
may make an offer or offers in terms of this invitation to bid. In view of possible allegations of
favouritism, should the resulting bid, or part thereof, be awarded to persons connected with or
related to persons in service of the state, it is required that the bidder or their authorised
representative declare their position in relation to the evaluating/adjudicating authority.

3. In order to give effect to the above, the following questionnaire must be completed and submitted
with the bid.

3.1Full Name of bidder or his or her representative................................... e e e en e e

3.21dentity NUMDE: ... e
3.3Position occupied in the Company (director, trustee, hareholder?).............................

3.4Company Registration Number: ...

3.5Tax Reference NUmber..............o...ooo e

3.6VAT Registration Number: ... . .

3.7 The names of all directors / trustees / shareholder's members, their individual identity
numbers and state employee numbers must be indicated in paragraph 4 below.

3.8 Are you presently in the service of the state? YES / NO

'MSCM Regulations: “in the service of the state” means to be —
(a) a member of —
(i)  any municipal council;
(i)  any provincial legislature; or
(iii)  the national Assembly or the national Council of provinces;
(b) a member of the board of directors of any municipal entity:
(c) an official of any municipality or municipal entity;
(d) an employee of any national or provincial department, national or provincial public entity or
constitutional institution within the meaning of the Public Finance Management Act, 1999
(Act No.1 of 1999);
(e) a member of the accounting authority of any national or provincial public entity; or
(f) an employee of Parliament or a provincial legislature.
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? Shareholder” means a person who ow

ns shares in the company and is actively involved in
the management of the company or

business and exercises control over the company.

3.9 Have you been in the service of the state for the past twelve months? YES / NO

3.9.1If yes, furnish particulars

3.10 Do you have any relationship (family,

friend, other) with persons in the service of the state
and who may be involved with

the evaluation and or adjudication of this bid?
YES / NO

3.11  Are you, aware of any relationship (family,

persons in the service of the state who May be in
this bid?

friend, other) between any other bidder and any

volved with the evaluation and or adjudication of
YES /NO

3.11.1 If yes, furnish particulars

3.12 Are any of the company'’s directors, trustees, m

anagers, Principle shareholders or
stakeholders in service of the state? YES
INO

3.12.1 If yes, furnish particulars.

3.13 Are any spouse, child or parent of the com

pany’s director's trustees, managers, principle
shareholders or stakeholders in service of the

state? YES /NO
3.13.1 If yes, furnish particulars.

3.14 Do you or any of the directors, trustees, managers, principle shareholders, or stakeholders

of this company have any interest in any other related companies or business whether
or not they are bidding for this contract.

3.14.1 If yes, furnish particulars:



Full details of directors / trustees / members / shareholders.

Position T e N am e ofbldder _________
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This preference form must form part of all tenders invited. It contains general information and serves
as a claim form for preference points for specific goals.

NB: BEFORE COMPLETING THIS FORM, TENDERERS MUST STUDY THE GENERAL
CONDITIONS, DEFINITIONS AND DIRECTIVES APPLICABLE IN RESPECT OF THE
TENDER AND PREFERENTIAL PROCUREMENT REGULATIONS, 2022

1. GENERAL CONDITIONS

1.1 The following preference point systems are applicable to invitations to tender-

- the 80/20 system for requirements with a Rand value of up to R50 000 000 (all applicable
taxes included); and

- the 90/10 system for requirements with a Rand valye above R50 000 000 (all applicable
taxes included).

1.2 To be completed by the organ of state
(delete whichever is not applicable for this tender).

- The applicable preference point system for this tender is the 90/10 preference point
system.
- The applicable preference point system for this tender is the 80/20 preference point
system.
- Either the 90/10 or 80/20 preference point system will be applicable in this tender.
The lowest/ highest acceptable tender will be used to determine the accurate
system once tenders are received.
1.3 Points for this tender (even in the case of a tender for income-generating contracts) shall be
awarded for:
(a) Price; and
(b) Specific Goals.
1.4 To be completed by the organ of state:

The maximum points for this tender are allocated as follows:

POINTS
PRICE

SPECIFIC GOALS
Total points for Price and SPECIFIC GOALS
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1.5 Failure on the part of a tenderer to submit proof or documentation required in terms of this tender

1.6 The organ of state reserves the right to require of a tenderer, either before 3 tender is adjudicated
or at any time subsequently, to substantiate any claim in regard to preferences, in any manner
required by the organ of state.

2. DEFINITIONS

(a) “tender” means a written offer in the form determined by an organ of state in response to an
invitation to provide goods or services through price quotations, competitive tendering process
or any other method envisaged in legislation:

(b) “price” means an amount of money tendered for goods or services, and includes all
applicable taxes less al| unconditional discounts;

(¢) “rand value” means the total estimated valye of a contract in Rand, calculated at the time of
bid invitation, and includes all applicable taxes;

(d) “tender for income-generating contracts” means a written offer in the form determined by an
organ of state in résponse to an invitation for the origination of income-generating contracts
through any method envisaged in legislation that will result in g legal agreement between the
organ of state and a thirg party that produces revenue for the organ of state, and includes, but
IS not limited to, leasing and disposal of assets and concession contracts, excluding direct sales
and disposal of assets through public auctions; and

(e) “the Act” means the Preferential Procurement Policy Framework Act, 2000 (Act No. 5 of 2000).

3. FORMULAE FOR PROCUREMENT OF GOODS AND SERVICES

3.1. POINTS AWARDED FOR PRICE

3.1.1 THE 80/20 OR 90/10 PREFERENCE POINT SYSTEMS
A maximum of 80 or 90 points is allocated for price on the following basis:

80/20 or 90/10
Pt—-Pmin Pt—-Pmin
Ps =80 (1 £k ) or Ps=90(1- £ Tmin )
Where
Ps = Points scored for price of tender under consideration

Pt Price of tender under consideration

]

Price of lowest acceptable tender

T

3.

3
1

3.2.1.  POINTS AWARDED FOR PRICE

A maximum of 80 or 90 points is allocated for price on the following basis:
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80/20 or 90/10
_ Pt-Pmax _ Pt-Pmax
Ps_80(1+—p1—m—x—- or Ps_9o(1+-—m—_)
Where
Ps = Points scored for price of tender under consideration
Pt = Price of tender under consideration
Pmax =  Price of highest acceptable tender

POINTS AWARDED FOR SPECIFIC GOALS

4.1 In terms of Regulation 4(2); 5(2); 6(2) and 7(2) of the Preferential Procurement Regulations,
preference points must be awarded for Specific goals stated in the tender. For the purposes of
this tender the tenderer will be allocated points based on the goals stated in table 1 below as
may be supported by proof/ documentation stated in the conditions of this tender:

4.2, In cases where organs of state intend to yse Regulation 3(2) of the Regulations, which states

must, in the tender documents, stipulate in the case of—

(@) an invitation for tender for income-generating contracts, that either the 80/20 or 90/10
preference point system will apply and that the highest acceptable tender will be useq
to determine the applicable preference point system: or

preference point system,

then the organ of state Must indicate the points allocated for specific goals for both the 90/10
and 80/20 preference point system.

Table 1: Specific goals for the tender and points claimed are indicated per the table below.

(Note to organs of state: Where either the 90/10 or 80/20 preference point system is applicable,
corresponding points must also be indjicated as such.

Note to tenderers: The onus rests with the bidder / tenderer to claim the numper of points as per

the specific goal allocation).
Note: the bidder must complete the below table in order to claim points. No points will be
awarded if not claimed or not completed by the bidder

Number of Number of Documents required
points points for verification

allocated claimed
' ' (80/20
The specific goals allocated points (80/20 syst em) N
in terms of this tender
(To be (To be

completed by completed by

the organ of the tenderer)
state)




GOAL 1 - Ownership - Maximum

points

Business who are at least 51% owned Detailed CSD report
by black person

Business owned less than 51% by black Detailed CSD report
person

Business who are at least 51% owned Detailed CSD report
by black women

Business owned less than 51% by Detailed CSD report
black women

Business who are at least 51

by black youth.

Business owned less than 51
black youth

Business owned more than 51%
disabled person

proof from a
registered

Business falls under the SMME

category — EME or QSE Certified copy of B-

BEEE Certificate /
Sworn Affidavit

- CIPC Registration
Certificate
(Companies and
Intellectual
Property
Commission) or

- Municipal account
which is not older
than 90 days for
the director.

- Lease agreement
and affidavit if you
are leasing or

- Affidavit if you are
residing in rural
area

- CIPC Registration

Promotion of business located within
Harry Gwala District

Promotion of business located within

KZN province. Certificate

(Companies and
Promotion of business located in South Intellectual
Africa outside KZN Province Property

Commission) or
- Municipal account
which is not older
than 90 days for
the director.
- Lease agreement
and affidavit if you
are leasing




Affidavit if you are

residing in rural
area

DECLARATION WITH REGARD TO COMPANY/FIRM

4.3. Name of POMPBIM. oot
4.4, Company (OOISHRON AUMBEI: ...t
4.5, TYPE OF COMPANY/ FIRM [Tick APPLICABLE BOX]

Partnership/Joint Venture / Consortium
One-person business/sole propriety
Close corporation

Public Company

Personal Liability Company

(Pty) Limited

Non-Profit Company

State Owned Company

DDDDDDDD

4.6. l, the undersigned, who is duly authorised to do so on behalf of the company/firm, certify that
the points claimed, based on the Specific goals as advised in the tender, qualifies the company/
firm for the preference(s) shown and | acknowledge that:

i) The information furnished is true and correct;

ii) The preference points claimed are in accordance with the General Conditions as indicated
in paragraph 1 of this form;

iii) In the event of a contract being awarded as g result of points claimed as shown in
Paragraphs 1.4 and 4.2, the contractor may be required to furnish documentary proof to
the satisfaction of the organ of state that the claims are correct;

conditions of contract have not been fulfilled, the organ of state may, in addition to any
other remedy it may have —

(a) disqualify the person from the tendering process:

(b) recover costs, losses or damages it has incurred or suffered as a result of
that person’s conduct;

(c) cancelthe contract and claim any damages which it has suffered as a result

(d) recommend that the tenderer or contractor, its shareholders and directors,



has been applied; and

(e)

forward the matter for criminal prosecution, if deemed necessary.
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SURNAME AND NAME
DATE:

ADDRESS:
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MBD 8
DECLARATION OF BIDDER’S PAST SUPPLY CHAIN MANAGEMENT PRACTICES
1 This Municipal Bidding Document must form part of all bids invited.
2 It serves as a declaration to be used by municipalities and municipal entities in ensuring that

when goods and services are being procured, all reasonable steps are taken to combat the
abuse of the supply chain management system,

3 The bid of any bidder may be rejected if that bidder, or any of its directors have:

a. abused the municipality

4 In order to give effect to the above, the following questionnaire must be completed
and submitted with the bid.

uppliers now resides on the National

Treasury’s website(www.treasugy.gov.za) and can be accessed by
clicking on its link at the bottom of the home page.

If so, furnish particulars:




Is the bidder or any of its directors listed on the Register for Tender
Defaulters in terms of section 29 of the Prevention and Combating
of Corrupt Activities Act (No 12 of 2004)?

The Register for Tender Defaulters can be accessed on the

National Treasury’s website (www.treasugg.gov.za) by

clicking on its link at the bottom of the home page.

If so, furnish particulars-

Was the bidder or any of its directors convicted by a court of law
(including a court of law outside the Republic of South Africa) for
fraud or corruption during the past five years?

If so, furnish particulars:

Iltem Question
Does the bidder or any of its directors owe any municipal rates
and taxes or municipal charges to the municipality / municipal
entity, or to any other Mmunicipality / municipal entity, that is in
arrears for more than three months?

If s, furnish particulars:

Was any contract between the bidder and the municipality /
municipal entity or any other organ of state terminated during the
past five years on account of failure to perform on or comply with
the contract?

If so, furnish particulars:
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CERTIFICATION
I, THE UNDERSIGNED (FOLL NAME) .o

CERTIFY THAT THE INFORMATION FURNISHED ON THis DECLARATION FORM TRUE AND
CORRECT.

Position Name of Bidder



4]

MBD 9
CERTIFICATE OF INDEPENDENT BID DETERMINATION

1 This Municipal Bidding bocument (MBD) must form part of all bids" invited.
2 Section 4 (1) (b) (iii) of the Competition Act No. 89 of 1998, as amended, prohibits an

grounds.
3 Municipal Supply Regulation 38 (1) prescribes that a supply chain Management policy must
provide measures for the combating of abuse of the supply chain management system, ang
must enable the accounting officer, among others, to:

a. take all reasonable steps to prevent such abuse;
b. reject the bid of any bidder if that bidder Or any of its directors hag abused the supply
chain management system of the municipality or municipal entity or has committed any

improper conduct in relation to such system; and

c. cancel a contract awarded to a person jf the person committed any corrupt or fraudulent
act during the bidding process or the execution of the contract.

4 This MBD serves as 5 certificate of declaration that would be used by institutions to ensure that
when bids are considered, reasonable steps are taken to prevent any form of bid-rigging
5 In order to give effect to the above the attached Certificate of Big Determination (MBD 9) must
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CERTIFICATE OF INDEPENDENT BID DETERMINATION

I, the undersigned, submitting the accompanying bid:

(Bid Number and Description)

in response to the invitation for the big made by:

(Name of Municipality / Municipal Entity)

N -

(Name of Bidder)

I have read and | understand the contents of this Certificate;

I understand that the accompanying bid will be disqualified if this Certificate is found not to be
true and complete in every respect;

| am authorized by the bidder to sign this Certificate, and to submit the accompanying bid, on
behalf of the bidder;

bidder to determine the terms of, and to sign, the bid, on behalf of the bidder;
For the purposes of this Certificate and the accompanying bid, | understand that the word
“competitor” shall include any individuaj Or organization, other than the bidder, whether or not
affiliated with the bidder, who:
(a) has been requested to submit a bid in response to this bid invitation;
(b) could potentially submit a bid in response to this bid invitation, based on their
qualifications, abilities or experience; and
(c) provides the same goods and services as the bidder and/or is in the same line of
business as the bidder

Mmunication, agreement or arrangement with any competitor. However, communication
between partners in 3 joint venture or consortium? will not be construed as collusive bidding.
In particular, without limiting the generality of paragraphs 6 above, there has been no

(a) prices;

(b) geographical area where product or service will be rendered (market allocation)

(c) methods, factors or formulas used to calculate prices:

(d) the intention or decision to submit or not to submit, a bid:;

(e) the submission of 3 bid which does not meet the specifications and conditions of
the bid; or

() bidding with the intention not to win the bid.



- 3
8. In addition, there have been no consultations, communications, agreements gr arrangements
with any competitor regarding the quality, quantity, specifications and conditions or delivery

Joint venture or Consortium means an association of persons for the purpose of
combining their expertise, Property, capital, efforts, skill and knowledge in an activity for
the execution of a contract.

Position Name of Bidder



Annexure A

GOVERNMENT PROCUREMENT

GENERAL CONDITIONS OF CONTRACT

(1)

® The Genera] Conditio
all bid documents

ns of Contract wi] form part of
and may not be amended.
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Application
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Patent rights
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Transportation
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Spare parts
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Payment

Prices
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1. Definitions

General Conditions of Contract

1.

1.1

1.2

1.3

14

1.5

1.6

1.7

1.8

1.9

1.10

1.12

The following terms shall be interpreted as indicated:

“Closing time” means the date and hour specified in the bidding
documents for the receipt of bids.

“Contract” means the written agreement entered into between the
purchaser and the supplier, as recorded in the contract form signed by
the parties, including all attachments and appendices thereto and all
documents incorporated by reference therein,

“Contract price” means the price payable to the supplier under the
contract for the full and proper performance of his contractual
obligations.

“Corrupt practice” means the offering, giving, receiving, or soliciting
of any thing of value to influence the action of a public official in the
procurement process or in contract execution.

"Countervai]ing duties" are imposed in cases where an enterprise
abroad is subsidized by its government and encouraged to market its
products internationally.

“Country of origin” means the place where the goods were mined,
grown or produced or from which the services are supplied. Goods are
produced when, through manufacturing, processing or substantial and

“Day” means calendar day.

“Delivery” means delivery in compliance of the conditions of the
contract or order.

“Delivery ex stock” means immediate delivery directly from stock
actually on hand.

"Dumping" occurs when a private enterprise abroad market its goods
on own initiative in the RSA at lower prices than that of the country of
origin and which have the potential to harm the local industries in the
RSA.

“Force majeure” means an event beyond the control of the supplier and
not involving the supplier’s fault or negligence and not foreseeable.



1.13

1.14

1.15

1.16

1.17

1.18

1.20 «

1.21

1.22

1.23

1.24

1.25

in its sovereign capacity, wars or revolutions, fires, floods, epidemics,
quarantine restrictions and freight embargoes.

“Local content” means that portion of the bidding price which is not
included in the Imported content provided that loca] manufacture doeg
take place,

“Manufactyre” means the production of products in 5 factory using
labour, materials, Ccomponents and machinery and includes other
related Value-adding activities,

“Order” means an official writtep order issued for the supply of goods
or works or the rendering of g service,

“Purchaser” means the organization purchasing the goods.
“Republic” means the Republic of South Africa.
“SCC” means the Special Conditions of Contract.

“Services” means those functiona] services ancillary to the supply of
the goods, such as transportation and any other incidenta] services,
such as installation, commissmnmg, provision of technical assistance,
training, catering, gardening, security, maintenance and other such
obligations of the supplier covered under the contract.

“Written” or “ip Writing” means handwritten in ink or any form of
electronic or mechanical writing.
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2.2
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3.1

3.2

4.1
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5.2
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These general conditions are applicable to all bids, contracts and orders
including bids for functional and professional services, sales, hiring,
letting and the granting or acquiring of rights, but excluding
immovable property, unless otherwise indicated in the bidding
documents.

Where applicable, special conditions of contract are also laid down to
cover specific supplies, services or works.

Where such special conditions of contract are in conflict with these
general conditions, the special conditions sha]l apply.

Unless otherwise indicated in the bidding documents, the purchaser
shall not be liable for any expense incurred in the preparation and
submission of a bid. Where applicable a non-refundable fee for
documents may be charged.

With certain exceptions, invitations to bid are only published in the
Government Tender Bulletin, The Government Tender Bulletin may be
obtained directly from the Government Printer, Private Bag X85,
Pretoria 0001, or accessed electronically from Www.treasury.gov.za

The goods supplied shall conform to the standards mentioned in the
bidding documents and specifications.

The supplier shall not, without the purchaser’s prior written consent,
disclose the contract, or any provision thereof, or any specification,
plan, drawing, pattern, sample, or information furnished by or on
behalf of the purchaser in connection therewith, to any person other
than a person employed by the supplier in the performance of the
contract. Disclosure to any such employed person shall be made in
confidence and shall extend only so far as may be necessary for
purposes of such performance.

The supplier shall not, without the purchaser’s prior written consent,
make use of any document or information mentioned in GCC clause
5.1 except for purposes of performing the contract.

Any document, other than the contract itself mentioned in GCC clause
5.1 shall remain the property of the purchaser and shall be returned (all
copies) to the purchaser on completion of the supplier’s performance
under the contract if so required by the purchaser.

5.4 The supplier shall permit the purchaser to inspect the supplier’s records

6.1

7.1

relating to the performance of the supplier and to have them audited by
auditors appointed by the purchaser, if so required by the purchaser.

The supplier shall indemnify the purchaser against all third-party
claims of infringement of patent, trademark, or industrial design rights
arising from use of the goods or any part thereof by the purchaser.

Within thirty (30) days of receipt of the notification of contract award,
the successful bidder shal] furnish to the purchaser the performance
security of the amount specified in SCC.



8. Inspections,
tests and
analyses

7.2

7.3

7.4

8.1
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8.4
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8.6

8.7

The proceeds of the performance security shall be payable to the
purchaser as compensation for any loss resulting from the supplier’s
failure to complete his obligations under the contract.

The performance security shall be denominated in the currency of the
contract, or in a freely convertible currency acceptable to the purchaser
and shall be in one of the following forms:

(a) a bank guarantee or an irrevocable letter of credit issued by a
reputable bank located in the purchaser’s country or abroad,
acceptable to the purchaser, in the form provided in the
bidding documents or another form acceptable to the
purchaser; or

(b) a cashier’s or certified cheque

The performance security will be discharged by the purchaser and
returned to the supplier not later than thirty (30) days following the
date of completion of the supplier’s performance obligations under the
contract, including any warranty obligations, unless otherwise

specified in SCC.
All pre-bidding testing will be for the account of the bidder.

If it is a bid condition that supplies to be produced or services to be
rendered should at any stage during production or execution or on
completion be subject to inspection, the premises of the bidder or
contractor shall be open, at all reasonable hours, for inspection by a
representative of the Department or an organization acting on behalf of
the Department.

If there are no inspection requirements indicated in the bidding
documents and no mention is made in the contract, but during the
contract period it is decided that inspections shall be carried out, the
purchaser shall itself make the necessary arrangements, including
payment arrangements with the testing authority concerned.

If the inspections, tests and analyses referred to in clauses 8.2 and 8.3
show the supplies to be in accordance with the contract requirements,
the cost of the inspections, tests and analyses shall be defrayed by the
purchaser,

Where the supplies or services referred to in clauses 8.2 and 8.3 do not
comply with the contract requirements, irrespective of whether such
supplies or services are accepted or not, the cost in connection with
these inspections, tests or analyses shall be defrayed by the supplier.

Supplies and services which are referred to in clauses 8.2 and 8.3 and
which do not comply with the contract requirements may be rejected.

Any contract supplies may on or afier delivery be nspected, tested or
analyzed and may be rejected if found not to comply with the
requirements of the contract, Such rejected supplies shall be held at the
cost and risk of the supplier who shall, when called upon, remove them
immediately at his own cost and forthwith substitute them with



9. Packing
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and documents
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12. Transportation
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8.8

9.1

9.2

10.1

10.2

12.1

13.1

The provisions of clauses 8.4 to 8.7 shall not prejudice the right of the
purchaser to cance] the contract on account of a breach of the
conditions thereof, or to act in terms of Clause 23 of GCC.

The supplier shall provide such packing of the goods as is required to
prevent their damage or deterioration during transit to their final
destination, as indicated in the contract. The packing shall be
sufficient to withstand, without limitation, rough handling during

all points in transit.

The packing, marking, and documentation within and outside the
packages shall comply strictly with such special requirements as shal]
be expressly provided for in the contract, including additional
requirements, if any, specified in SCC, and in any subsequent
instructions ordered by the purchaser.

Delivery of the g0ods shall be made by the supplier in accordance with
the terms specified in the contract. The details of shipping and/or other
documents to be furnished by the supplier are specified in SCC,

Documents to be submitted by the supplier are specified in SCC,

The goods supplied under the contract shall be fully insured in a freely
convertible currency against loss or damage incidental to manufacture
Or acquisition, transportation, storage and delivery in the manner
specified in the SCC.

Should a price other than an all-inclusjve delivered price be required,
this shall be specified in the SCC.

The supplier may be required to provide any or all of the following
services, including additional services, if any, specified in SCC:

(a) performance or supervision of on-site assembly and/or
commissioning of the supplied goods;

(b) furnishing of tools required for assembly and/or maintenance
of the supplied goods;

(©) furnishing of a detailed operations and maintenance manual
for each appropriate unit of the supplied goods;

(d) performance or supervision or maintenance and/or repair of

the supplied goods, for a period of time agreed by the parties,
provided that this service shall not relieve the supplier of any
Wwarranty obligations under this contract; and



14. Spare parts

1S. Warranty

13.2

14.1

15.1

15.2

15.3

15.4
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(e) training of the purchaser’s personnel, at the supplier’s plant
and/or on-site, in assembly, start-up, operation,
maintenance, and/or repair of the supplied goods.

Prices charged by the supplier for incidental services, if not included in
the contract price for the goods, shall be agreed upon in advance by the
parties and shall not exceed the prevailing rates charged to other
parties by the supplier for similar services.

As specified in SCC, the supplier may be required to provide any or all
of the following materials, notifications, and information pertaining to
Spare parts manufactured or distributed by the supplier:

(@) such spare parts as the purchaser may elect to purchase from the
supplier, provided that this election shall not relieve the supplier
of any warranty obligations under the contract; and

(b) in the event of termination of production of the spare parts:

() Advance notification to the purchaser of the pending
termination, in sufficient time to permit the purchaser to
procure needed requirements; and

(ii)following such termination, furnishing at no cost to the
purchaser, the blueprints, drawings, and specifications of the
Spare parts, if requested.

The supplier warrants that the goods supplied under the contract are
new, unused, of the most recent or current models, and that they
incorporate all recent improvements in design and materials unless

destination,

This warranty shall remain valid for twelve (12) months after the
goods, or any portion thereof as the case may be, have been delivered
to and accepted at the final destination indicated in the contract, or for
eighteen (18) months after the date of shipment from the port or place
of loading in the source country, whichever period concludes earlier,
unless specified otherwise in SCC.

The purchaser shall promptly notify the supplier in writing of any
claims arising under this warranty.

Upon receipt of such notice, the supplier shall, within the period
specified in SCC and with al] reasonable speed, repair or replace the
defective goods or parts thereof, without costs to the purchaser.

If the supplier, having been notified, fails to remedy the defect(s)
within the period specified in SCC, the purchaser may proceed to take
such remedial action as may be necessary, at the supplier’s risk and
expense and without prejudice to any other rights which the purchaser
may have against the supplier under the contract.
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The method and conditions of payment to be made to the supplier
under this contract shall be specified in SCC,

The supplier shall furnish the purchaser with an invoice accompanied
by a copy of the delivery note and upon fulfillment of other obligations
stipulated in the contract.

Payments shall be made promptly by the purchaser, but in no case later
than thirty (30) days after submission of an invoice or claim by the
supplier.

Payment will be made in Rand unless otherwise stipulated in SCC.

No variation in or modification of the terms of the contract shall be
made except by written amendment signed by the parties concerned,

The supplier shall not assign, in whole or in part, its obligations to
perform under the contract, except with the purchaser’s prior written
consent,

If at any time during performance of the contract, the supplier or its
subcontractor(s) should encounter conditions impeding timely delivery
of the goods and performance of services, the supplier shal] promptly
notify the purchaser in writing of the fact of the delay, its likely
duration and its cause(s). As soon as practicable after receipt of the
supplier’s notice, the purchaser shall evaluate the situation and may at
his discretion extend the supplier’s time for performance, with or
without the imposition of penalties, in which case the extension shall
be ratified by the parties by amendment of contract,

No provision in a contract shall be deemed to prohibit the obtaining of
supplies or services from a national department, provincial department,
or a local authority,

The right is reserved to procure outside of the contract small quantitieg
or to have minor €ssential services executed if an emergency arises, the
supplier’s point of supply is not situated at or near the place where the
supplies are required, or the supplier’s services are not readily
available.



21.5 Except as provided under GCC Clause 25, a delay by the supplier in
the performance of its delivery obligations shall render the supplier

liable to the imposition of penalties, pursuant to GCC Clause 22,
21.2 without the application of penalties,

21.6 Upon any delay beyond the delivery period in the case of a supplies

entitled to claim damages from the supplier.

22. Penalties 22.1 Subject to GCC Clause 25, if the supplier fails to deliver any or all of
the goods or to perform the services within the period(s) specified in
the contract, the purchaser shall, without prejudice to its other remedies
under the contract, deduct from the contract price, as a penalty, a sum
calculated on the delivered price of the delayed goods or unperformed
services using the current prime interest rate calculated for each day of
the delay until actua] delivery or performance. The purchaser may also
consider termination of the contract pursuant to GCC Clause 23.

23. Termination 23.1 The purchaser, without prejudice to any other remedy for breach of
for default contract, by written notice of default sent to the supplier, may

(a) if the supplier fails to deliver any or al of the goods within
the period(s) specified in the contract, or within any
€xtension thereof granted by the purchaser pursuant to GCC

Clause 21.2;

(b) if the Supplier fails to perform any other obligation(s) under
the contract; or

(©) if the supplier, in the Judgment of the purchaser, has

engaged in corrupt or fraudulent practices in competing for
or in executing the contract.

and the supplier shall be liable to the purchaser for any excess costs for
such similar goods, works or services. However, the supplier shall
continue performance of the contract to the extent not terminated.

23.3 Where the purchaser terminates the contract in whole or in part, the
purchaser may decide to impose a restriction penalty on the supplier by
prohibiting such supplier from doing business with the public sector for a
period not exceeding 10 years,



24, Anti-dumping
and countervailing
duties and rights

25. Force
Majeure

the intended penalty as not objected against and may impose it on the
supplier.

23.5  Any restriction imposed on any person by the Accounting Officer /
Authori i i

may exercise control over the enterprise of the first-mentioned person,
and with which enterprise or person the first-mentioned person, is or was
in the opinion of the Accounting Officer / Authority actively associated.

23.6 If arestriction is imposed, the purchaser must, within five (5) working

25.

days of such imposition, furnish the National Treasury, with the

following information:

(1) the name and address of the supplier and / or person restricted by the
purchaser;

(ii) the date of commencement of the restriction

(iii) the period of restriction; and

(iv) the reasons for the restriction,

These details will be loaded in the National Treasury’s central database

of suppliers or persons prohibited from doing business with the public
sector.

may be due to him

1 Notwithstanding the provisions of GCC Clauses 22 and 23, the
supplier shall not be liable for forfeiture of jts performance security,

11
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25.2

26.1
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27.5

28.1

purchaser and the supplier in connection with or arising out of the
contract, the partjes shall make every effort to resolve amicably sych
dispute or difference by mutua] consultation,

Should it not be possible to settle 3 dispute by means of mediation, jt
may be settled in 5 South African court of law,

Mediation broceedings shal] pe conducted in accordance with the rules
of procedure specified in the SCC.

Except in cages of criminal negligence or willful misconduct, and in
the case of infringement Pursuant to Clayge 6;
(@) the supplier shall pot be liable to the purchaser, whether in

12
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30.1

31.1
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33.1

(b) the aggregate liability of the supplier to the purchaser, whether
under the contract, in tort or otherwise, shall not exceed the total
contract price, provided that this limitation shall not apply to the
cost of repairing or replacing defective equipment.

The contract shall be written in English. All correspondence and other
documents pertaining to the contract that is exchanged by the parties
shall also be written in English.

The contract shall be Interpreted in accordance with South African
laws, unless otherwise specified in SCC.

Every written acceptance of a bid shall be posted to the supplier
concerned by registered or certified mail and any other notice to him
shall be posted by ordinary mail to the address furnished in his bid or
to the address notified later by him in writing and such posting shall be
deemed to be proper service of such notice

The time mentioned in the contract documents for performing any act
after such aforesaid notice has been given, shall be reckoned from the
date of posting of such notice,

A foreign supplier shall be entirely responsible for all taxes, stamp
duties, license fees, and other such levies imposed outside the
purchaser’s country.

A local supplier shall be entirely responsible for all taxes, duties,
license fees, etc., incurred until delivery of the contracted goods to
the purchaser.

No contract shall be concluded with any bidder whose tax matters are
not in order. Prior to the award of a bid the Department must be in
possession of a tax clearance certificate, submitted by the bidder.
This certificate must be an original issued by the South African
Revenue Services.

The NIP Programme administered by the Department of Trade and
Industry shall be applicable to all contracts that are subject to the
NIP obligation.

General Conditions of Contract (revised February 2008)
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