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[bookmark: Text][bookmark: _Toc151363499][bookmark: _Toc137459202]Written Quote Form

RFQ NUMBER: 008/2024
ISSUING DATE: 22 January 2024 
CLOSING DATE: 26 January 2024 @ 16:00pm
VALIDITY OF RFQ: 90 Days


	RFQ DOCUMENTS TO BE E-MAILED TO:
	rubinadata@flysaa.com - Please note SAA emails can only receive 2MB of data per email.


	
Vendors should ensure that quotations are returned before the closing date and time.
If the quotation is late, it will not be accepted for consideration.	




SAA requests your quotation on the goods and/or services listed on the attached form.
Please furnish all information as requested and return your quote on/before the date stipulated. 
Late and incomplete submissions may invalidate the quote submitted.

NAME OF VENDOR:  	

POSTAL ADDRESS: 	

TELEPHONE NO.:  	

CELL NO: 	

E MAIL ADDRESS: 	

CONTACT PERSON: 	


This RFQ will be evaluated on pricing and functionality.
Required Documentation to be attached;
1. SAA Vendor Document. Refer to Annexure 1
2. SBD1 Document. Refer to Annexure 2
3. General Conditions of Contract. Refer to Annexure 3
4. Pricing Schedule. Refer to Annexure 4

CONDITIONS
· [bookmark: _Toc106771007][bookmark: _Toc106774648]All goods or services purchased will be subject to SAA General Conditions of Contract. A copy of said conditions is available from the local Procurement office.
· It is the responsibility of the bidder to ensure their tax matters are in order in the respective countries
· [bookmark: _Toc106771009][bookmark: _Toc106774650]All purchases will be made through an official purchase order. Therefore, no goods must be delivered or services rendered before an official order/contract has been received.
· [bookmark: _Toc106771010][bookmark: _Toc106774651]I certify that the information supplied is correct and I have read and understand SAA General Conditions of Contract and accept SAA General Conditions of Contract.
· [bookmark: _Toc106771011][bookmark: _Toc106774652]I further certify that all the required information has been furnished and the relevant forms completed and are herewith submitted as part of the bid.
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SIGNATURE OF VENDOR: ____________________________ CAPACITY: _______________________________
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SAA Business Unit: Global Supply Management
	

1. Background

1.1.	Service Providers are requested to provide Prices with their quotation to SAA for all the services to be provided as per specification. Service providers are expected to submit a costing that is fair and reasonable.
1.2.	SAA has the right to enter into negotiation with a prospective Service Provider regarding any terms and conditions, including price(s), of a proposed contract.

2. Scope of work (1&2)

	1. Scope 1  - Scope of work/specifications 
[bookmark: _Hlk155867781]CONCEPTUALISATION, PRODUCTION, AND COORDINATION OF SAA’s 90th ANNIVESARY
South African Airways has achieved what few airlines around the world have managed to achieve; 90 years of existence from 1 February 2024. It is a milestone that should be recognized and celebrated. Furthermore, SAA has had many firsts, be it in the country, continent or globally. All these achievements over the years give SAA a great platform to celebrate, recognise and to reward customers and employees for making these achievements possible.
The 90th anniversary aims to highlight SAA’s accomplishments as a leading African airline. The celebration will engage audiences like customers, partners, media, employees, and stakeholders through various initiatives. These include a unique anniversary slogan, year-long events and promotions, a commemorative book and video about SAA’s journey, a digital campaign with SAA stories, and an employee recognition program. The video will be edited for both internal and external events, as well as social media.NOTE: A special anniversary logo has been developed and will be provided to the winning bidder



	2. Scope 2 – Scope of work
Creative design and communication for general SAA creative development including but not limited to route launches and ad-hoc price driven campaigns. 

In line with our strategic expansion plans, South African Airways is gearing up to recommence operations to Perth, Australia, scheduled for the first quarter of 2024. This move comes on the heels of our successful return to intercontinental operations with the Cape Town and Johannesburg–Sao Paulo route. The reintroduction of flights to Perth marks our second international route comeback in 2024, reflecting our commitment to expanding our global network.

The prospective bidder is expected to showcase a comprehensive portfolio of two (2) past projects dating 5 years focused on promoting new products or routes. Submission Requirements are as follows. 

1. Comprehensive Portfolio: Provide examples of past projects demonstrating expertise in promoting new products or routes through integrated marketing campaigns.
2. Channel Expertise: Highlight specific experience in utilizing TV, Social Media, Digital Advertising, Radio, and Billboards as part of integrated campaigns.
3. Success Stories: Included in the case studies are success stories detailing the impact and results achieved (ROI) through your previous campaigns.

The successful bidder would be required to fulfill SAA’s ongoing creative needs, including route launches and ad-hoc price-driven campaigns, we are seeking a creative agency who can design compelling visuals and communication materials. The selected service provider should demonstrate a keen understanding of our brand identity, market dynamics, and possess the ability to deliver impactful creative solutions, with key deliverables such as:
· Creative design for route launches and associated marketing materials.
· Ad-hoc price-driven campaign creative development with the aim to drive revenue. 
· Consistent alignment with SAA's brand guidelines and values.

Bids will be evaluated based on creativity, relevant experience, cost-effectiveness, and the ability to meet project timelines. South African Airways reserves the right to award both scopes to a single service provider or to different providers based on the merits of the proposals received.




2 EVALUATION PROCESS & CRITERIA 

3.1  EVALUATION PROCESS

		3.1.1. COMPLIANCE WITH MINIMUM REQUIREMENTS

All quotations duly lodged will be examined to determine compliance with bidding requirements and conditions. Quotations with obvious deviations from the requirements/conditions will be eliminated from further adjudication.


        3.1.2	EVALUATION OF QUOTATION 

The contract shall be awarded at the sole and absolute discretion of SAA. SAA hereby represents that it is not obliged to award this quotation to any bidder. SAA is entitled to retract this quotation at any time as from the date of issue. 

SAA shall not be obliged to accept the lowest of any quotation, offer or proposal.

All quotation will be evaluated according to the criteria, weightings and threshold scores as Indicated in below:


[bookmark: _Hlk155868045]PROPOSED EVALUATION CRITERIA:  Scope 1 - Conceptualisation, production, and coordination of SAA’s 90th anniversary

Phase 1: Functionality Evaluation criteria and weightings;

Bidders are required to achieve a minimum threshold of 70% of the allocated weighting on each evaluation criteria set out below. 

	NO.
	DESCRIPTION
	SCORE/WEIGHT

	1
	The quality, creativity, and originality of the proposed concepts and designs for each of the deliverables, as well as their alignment with the objectives of the RFQ. - 

· Provide credentials and experience of having done work of similar scope/nature =10%. 
Not provided = 0%
· Provide concept proposals for the scope of work presented in this brief = 40%. 
Not provide = 0%
	40

	2
	The experience, and track record of the bidder in delivering similar projects, as well as their references and testimonials from previous clients. 3 letters with contactable references within 5 years

· 3 letters provided = 30%
· 2 letters provided = 15%
· None of the above provided = 0%
	30

	3
	The level of innovation, interactivity, and engagement of the proposed employee programme concept, as well as its alignment with the external component of the deliverables as per the above scope 1 requirement.

· All the above provided = 30%
· None of the above provided = 0%
	30

	THRESHOLD 
	100%



[bookmark: _Hlk155952915]



Threshold

The minimum Qualifying Score for Functionality is 70% - hence, all Tenders failing to meet the threshold shall not be considered for further evaluation against Price and BBBEE. 

PROPOSED EVALUATION CRITERIA:  Scope 2 - Creative design and communication for general SAA creative development including but not limited to route launches and ad hoc price driven campaigns.

	NO.
	DESCRIPTION
	SCORE/WEIGHT

	1
	Strategic Thinking, The portfolio for evidence of strategic thinking in campaign planning and execution.  with clear objectives, thoughtful positioning, and alignment with client’s goals - 

· Provide examples of past projects demonstrating expertise in promoting new products or services through integrated marketing campaigns.
· All the above provided = 30%
· Some but not all of the above provided = 15%
· None of the above provided = 0%

	30

	2
	The experience, and track record of the bidder in delivering similar projects, as well as their references and testimonials from previous clients. 3 letters with contactable references within 5 years

· 3 letters provided = 30%
· 2 letters provided = 15%
· Not provided – 0% 
	30

	3
	Campaign Integration, portfolio of evidence demonstrates the integration of various marketing channels, including TV, Social Media, Digital Advertising, Radio, and Billboards.
cohesive and synchronized messaging across different platforms

· All the above provided = 20%
· None of the above provided = 0%
	20

	4
	Measurable Outcomes, of measurable outcomes and results from previous campaigns including analytics in determining the success of each campaign (previous work done for other brands).

· All the above provided = 20%
· Some but not all of the above provided = 10%
· None of the above provided = 0%
	20

	THRESHOLD 
	100%



Threshold

The minimum Qualifying Score for Functionality is 70% - hence, all Tenders failing to meet the threshold shall not be considered for further evaluation against Price and BBBEE. 

SAA reserves the right to award the above mentioned RFQ in part or full OR to more than one service provider.




Preference Point System

All Tenders that comply with the mandatory requirements for Functionality and that have achieved the minimum qualifying score of 70% (“acceptable Tenders”) will be evaluated further in terms of the applicable preference point system as follows:

Preference Point System

All tenders that comply with the mandatory requirements for Functionality and that have achieved the minimum qualifying score of 70% (Acceptable tenders) will be evaluated further in terms of the applicable preference point system as follows:

	Criteria
	Points

	Price
	80

	BBBEE
	20

	Total
	100 points



· STANDARD CONDITIONS FOR REQUEST FOR QUOTATION

Conditions:

4.1	All prices quoted must be exclusive of Value Added Tax (VAT).
4.2 All goods/services purchased will be subject to SAA Conditions of Contract and Order, available when requested.
4.3 All prices submitted must be firm. “Firm” prices are deemed to be fixed prices, which are only subject to the following statutory changes, namely VAT.
4.4 Note: Although SAA would prefer to award this contract to one service provider, it remains at our discretion to award the functions of the manufacturing of this product to the company that will provide us with excellent & prompt service.  SAA is thus not obligated to award this quote to any bidder.  SAA is entitled to retract this quote at any time as from date of issue, without any refunds whatsoever.  SAA is not obligated to award this quote to the bidder that quotes the lowest.
4.5 Service, pricing and availability will be taken into consideration.
4.6 Pricing should be given based an individual component that would make up the solution based on technical and functional requirements. 

THE FOLLOWING MUST ACCOMPANY YOUR QUOTE
	 SAA Vendor application and supporting documents. Refer to Annexure 1
· SBD1 Document. Refer to Annexure 2
· Pricing Schedule. Refer to Annexure 4

IF NOT QUOTING, INDICATE SO AND RETURN EMAIL TO THE RELEVANT PROCUREMENT OFFICIAL
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